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‘‘TheiniUic 
has  been  robbed.” 


Don  Dwight,  Publisher 

The  Minneapolis  Star  Minneapolis  Tribune 


The  public  has  been  robbed  of  the  right  to  be  present  at 
criminal  trials,  crippling  the  system  of  checks  and  balances  that 
prevents  abuse  of  our  legal  processes. 

It  has  been  robbed  by  a  majority  of  the  United  States 
Supreme  Court. 

The  decision  was  Gannett  vs.  DePasquale. 

In  effect,  the  judges  (who  are  lawyers)  have  ruled  that 
only  lawyers  and  judges  (who  are  lawyers)  have  the  right  to 
witness  how  lawyers  and  judges  (who  are  lawyers)  operate  in 
criminal  cases. 

The  Supreme  Court  has  turned  our  criminal  court  system 
into  a  “good  ol’  boys  club”  and  the  public  is  not  in  the  club. 

It’s  plain  that  I  am  angry. 

In  searching  for  action,  this  non-member  of  the  club 
found  that  Minnesota  has  already  taken  action  to  preserve  the 
public  access  to  criminal  trials.  We  have  state  rules 
of  criminal  procedures  that  say  pre-trial,  evidentiary  hearings 
and  criminal  trials  are  presumed  open  to  the  public  and  we 
have  a  tradition,  set  by  the  Minnesota  Supreme  Court,  of  open 
court  rooms  and  open  court  documents. 

I  refuse  to  accept  gracefully  a  ruling  that  enables  a  trial 
judge  to  rob  the  public  of  its  right  to  watch  and  measure  its 
system  of  justice.  You  should  seek  equal  protection  from  your 
state  courts. 

Robbery  is  robbery  even  when  done  by  the  U.S.  Supreme 
Court. 


A  T  riple  Threat  — 
Each  Week 


with  his 
three  coiumns 
per  week 
in  newspapers 
coast  to  coast 

— AP  or  UPl  highspeed 

-Scanner-ready 

-Camera-ready 


Ralph  de  Toledano 

—Veteran  Washington  newsman 
—Author  of  many  books 
—A  MUST  for  your  editorial 
or  opp  ed  pages 
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CUSTOMER  INFORMATION  FROM  GENERAL  MOTORS 


Tmm  (AR  uiiD  TOiMimiHmrs  FUELS 

AS  THE  SUPPLY  OF  OIL  DROPS,  SYNTHETICS  BECOME  MORE  ATTRACTIVE. 


General  Motors  is  not  in 
the  fuel  business.  But  since 
the  cars  we  build  depend  on 
fuel,  we  have  to  be  on  top  of 
the  energy  situation.  Here’s 
the  way  it  looks  to  us. 

All  the  cars  we  build  are 
powered  by  internal  combus¬ 
tion  engines.  These  engines 
work  by  burning  petroleum- 
derived  gasoline  or  diesel  fuel 
under  high  pressure.  So  far, 
petroleum  has  been  the 
safest,  least  expensive  source 
of  these  hydrocarbon  fuels, 
which  pack  a  lot  of  energy 
per  gallon.  But  automotive 
fuels  can  also  be  obtained 
from  many  other  sources, 
ranging  from  oil  shale  to  coal 
and  even  corn  stalks.  The 
problem  is  to  turn  these  solid 
materials  into  safe,  conve¬ 
nient,  environmentally 
sound,  cost-efficient  liquid 
fuels. 

At  GM,  we  have  eval¬ 
uated  a  variety  of  domestic 
resources  and  alternative 
fuels. 

Fuels  made  from  shale 
oil  are  the  best  current 
alternatives.  Shale  oil  is  pro¬ 
duced  by  heat-treating  oil 
shale,  an  abundant  American 


resource.  Gasoline  and  diesel 
fuel  could  be  refined  from 
shale  oil.  What  is  needed, 
however,  are  the  plants  to 
convert  the  shale  rock  into 
the  shale  oil.  As  petroleum 
becomes  more  expensive,  it 
will  be  cost-efficient  to  build 
these  plants.  The  mining  of 
shale,  though,  still  presents 
serious  environmental  prob¬ 
lems  that  must  be  solved. 

Coal  is  the  next  best 
option.  Coal  can  also  be 
turned  into  gasoline  and  die¬ 
sel  fuel,  but  the  process  is 
more  expensive  and  complex 
than  that  for  oil  shale.  As 
with  oil  shale,  coal  mining 
also  poses  environmental 
problems. 

Biomass  (vegetation  and 
organic  wastes)  is  another 
possibility.  The  main  advan¬ 
tage  of  biomass  is  that  it  is  a 
renewable  resource.  How¬ 
ever,  biomass  is  difficult 
and  expensive  to  collect  and 
process. 

The  only  automotive  fuel 
currently  being  made  that 
uses  biomass  is  gasohol. 
Gasohol  is  a  blend  of  10% 
ethyl  alcohol  and  gasoline. 
The  use  of  gasohol  in  pres¬ 
ent-day  cars  can  save  gaso¬ 
line  and  causes  no  insur¬ 
mountable  difficulties. 

Hydrogen  has  often  been 
discussed.  Although  engines 
can  be  run  on  hydrogen,  its 
production  potential  appears 


limited,  and  the  practical 
problems  of  safe  and  efficient 
distribution  and  storage 
haven’t  yet  been  solved. 

Although  electricity 
isn’t  a  fuel,  it  can  be  gen¬ 
erated  from  non-petroleum 
resources.  Some  electrically- 
powered  cars  are  already  on 
the  road.  The  problem  is  that 
with  current  lead-acid  batter¬ 
ies  they’re  only  capable  of 
traveling  relatively  short  dis¬ 
tances  between  battery 
charges.  We’re  continuing  to 
do  extensive  research  on 
advanced  zinc-nickel  oxide 
storage  batteries. 

Nothing  is  more  impor¬ 
tant  than  ensuring  the  supply 
of  fuels  needed  to  keep  our 
country  strong.  At  GM  we 
are  confident  that  if  govern¬ 
ment  and  industry  cooperate 
and  work  together  to  explore 
alternative  energy  sources, 
the  problem  of  providing  suf¬ 
ficient  fuels  for  the  future,  at 
the  lowest  possible  cost,  can 
and  will  be  solved. _ 

This  advertisement  is  part  of  our 
continuing  effort  to  give  custom¬ 
ers  useful  information  about 
their  cars  and  trucks  and  the 
company  that  builds  them. 

General  Motors 

People  building  transportation 
to  serve  people 


Tell  your  newspaper  color  story 
with  advertising  in 

E&P'S 

23rd  Annual 

COLOR 

ISSUE 

September  29 

TOP  TWO-PART  COLOR 
EDITORIAL  CONTENT: 

1.  E&P  Color  Contest  Winners 

Color  reproductions  of  winning 
national  and  retail  color  ads,  and  edi¬ 
torial  color  winners — news  and  features; 
success  stories  of  how  and  why  they  won. 

2.  Latest  Color  Data: 

ROP  color  linage  of  Media  Records- 
measured  papers,  plus  color  linage 
figures  submitted  to  E&P.  Color  mil¬ 
lionaires,  important  color  advertisers. 

.  .  .the  perfect  editorial  environment  for  your 
own  newspaper’s  promotion  of  color.  Plan 
now  to  tell  your  color  story  in  this  special 
context. 

ADVERTISING  DEADLINES: 
Reservations:  September  14 

Copy  deadline:  September  20 

Reserve  space  now  for 
this  important  issue! 

Editor  &  Publisher 

575  Lexington  Avenue,  New  York,  N.Y.  10022 
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AUGUST 

26-28 — New  York  State  Publishers  Association,  The  Gideon  Putnam, 
Saratoga  Springs,  N.Y. 

SEPTEMBER 

7-11 — Southern  Circulation  Managers  Association,  Hyatt  Regency, 
Knoxville.  Tenn. 

13-15 — Mid  America  Newspaper  Conference,  Rock  Lane  Lodge,  Branson, 
Mo. 

13- 15 — Pennsylvania  Newspaper  Publishers  Association,  classified  clinic, 

Sheraton  Inn,  Greenburg,  Pa. 

14- 15 — New  York  State  Production  Conference,  Holiday  Inn,  Saratoga 

Springs,  N.Y. 

14-17 — Midwest  Newspaper  Advertising  Executives  Association,  San  An¬ 
tonio,  Texas. 

19- 20 — Newspaper  Comics  Council,  Loews  Anatole,  Dallas. 

20- 21— Allied  Publishers,  Alderbrook  Inn,  Hood  Canal,  Union,  Wa. 

20- 22— Interstate  Advertising  Managers  Association,  Pocono  Hershey 

Resort,  White  Haven,  Pa. 

21- 23— Illinois  Newspaper  Production  Conference,  Clock  Tower  Inn, 

Rockford,  III. 

21- 23 — Western  Newspaper  Production  Conference,  Disneyland  Hotel, 

Anaheim,  California. 

22- 23 — Ad  Executives  of  Ohio  Daily  Newspapers.  Marriott  Inn.  Columbus. 

23- 25— Central  States  Circulation  Managers  Association,  Clock  Tower 

Inn,  Rockford,  III. 

23-25 — Suburban  Newspapers  of  America,  circulation  conference.  Crown 
Center,  Kansas  City,  Mo. 

23-27— American  Association  of  Sunday  and  Feature  Editors.  Washington 
Plaza.  Seattle.  Wa. 

25- 28 — National  Conference  of  Editorial  Writers,  The  Pointe,  Phoenix. 

26- 28 — Pennsylvania  Newspaper  Publishers  Association,  Sheraton  Valley 

Forge  Hotel,  King  of  Prussia,  Pa. 

27- 30 — New  York  Press  Association-New  England  Press  Association, 

Lake  Morey  Inn,  Fairlee,  Vt. 

27-30 — New  England  Associated  Press  News  Executives  Association. 
Sheraton  Inn  and  Conference  Center,  Lebanon,  New  Hampshire. 

27- 30— Women  in  Communications,  Inc.  Sheraton  Hotel,  Dallas,  Tex. 

28- 30— Maryland-Delaware-D.C.  Press  Association,  Carousel  Motel, 

Ocean  City,  Md. 

28- 30 — New  England  Newspaper  Production  Conference,  Dunfey's, 

Hyannis,  Cape  Cod,  Mass. 

29- Oct.  2 — Inter-State  Circulation  Managers  Association,  Pocono  Manor, 

Pocono  Manor,  Pa. 

30- Oct.  5— Newspaper  Food  Editors  Conference,  Drake  Hotel,  Chicago. 

OCTOBER 

7-9 — Ohio  Circulation  Manager's  Association,  Holiday  Inn,  Perrysburg. 
7-10— United  Press  International’s  EDICON,  Galleria  Plaza  Hotel,  Hous¬ 
ton,  Texeis. 

7-13 — National  Newspaper  Week 
13 — International  Newscarrier  Day 
9-12— Advertising  Media  Credit  Executives  Association,  Town  &  Country 
Hotel,  San  Diego,  Calif. 

11-13 — Suburban  Newspapers  of  America  Ad  Conference,  Detroit  Plaza. 
11-13 — New  York  State  Dailies  Advertising  Managers  Bureau,  Americana, 
Albany,  N.Y. 

11-14 — New  Mexico  Press  Association,  The  Inn,  Farmington,  N.  Mex. 
14-16 — Action  Line  Reporters  Association,  Key  Bridge  Marriott,  Washing¬ 
ton,  D.C. 

14- 18— Inland  Daily  Press  Assoc,  annual  meeting,  Drake  Hotel,  Chicago. 
13-17 — Northeast  Classified  Advertising  Manager's  Association  Confer¬ 
ence,  Holiday  Inn,  Grand  Island,  N.Y. 

15- 19— Inter  American  Press  Association.  Four  Seasons  Hotel,  Toronto. 

16- 19— Associated  Press  Managing  Editors,  Williams  Plaza,  Tulsa,  Okla. 
21-27 — World  Association  of  Women  Journalists  and  Writers,  Caribe  Hil¬ 
ton,  San  Juan,  P.R. 

21- 24 — Institute  of  Newspaper  Controllers  and  Finance  Officers,  Crown 

Center  Hotel,  Kansas  City,  Mo. 

22- 23 — Advertising  Research  Foundation,  Waldorf-Astoria  Hotel,  New 

York. 
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The  insert  above  is  a  reproduction  of  an 
actual  screened  print  on  KODAK 
Projection  Positive  Paper. 


editorial  and  advertising  makeup.  It  can 
be  processed  by  machine  or  tray 
method,  and  is  available  in  sheets  from 
1 6  X  231/2  inches  and  popular  roll  sizes 
for  only  about  280  a  square  foot, 
based  on  current  list  prices*. 

For  more  information  and  specifi¬ 
cations,  see  your  graphic  arts 
dealer,  or  write  to: 

Eastman  Kodak  Company, 
Graphics  Markets  Division, 

Dept.  4t2L,  Rochester, 

New  York  14608. 

®  Eastman  Kodak  Company.  1 979 


screens,  resized  type,  or  art  and  more. 
All  without  the  time,  labor,  and  money 
required  for  negatives. 

Now  that  late-breaking  story  can 
make  the  next  edition— with  a  sup¬ 
porting  news  photo. 

Even  greater  efficiency  and  speed 
are  possible  when  roll-film  cameras 
are  equipped  with  on-line  transport. 
Prints  can  then  go  directly  from 
camera  into  mechanized  processors. 

KODAK  Projection  Positive  Paper 
can  produce  fast,  quality  results  for 


KODAK  nOJECTION  POSIIIVE  MPEI 

Use  this  camera-speed  paper  for 
easy,  low-cost,  high-output  newspaper 
camera  work.  It  lets  you  go  from  con¬ 
tinuous-tone  originals  to  screened- 
positive  prints,  directly— skipping  the 
negative  step-in  cameras  equipped 
with  reversing  optics.  You  can  also  use 
it  for  page  proofs  and  other  contact 
applications. 

Think  of  the  possibilities:  screened 
prints  in  minutes,  mechanicals  and 
page  proofs  made  in  the  camera,  posi¬ 
tive  conversions  from  fine  to  coarse 


•Prices  shown  are  suggested  prices  only  and  are  subject  to  change  without  notice  Actual  selling  prices  are  determined  by  the  dealer 
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Photo  credits 


New  England 


Also  inside: 

Jack  Axierson's  top  secrets  revealed! 


Joseph  Sutton^ 


Professional,  innovative,  clean — that  was  the  general 
summation  by  Howard  E.  Paine,  judging  winners  in  the 
1979  Local  Edited  "Best  Magazine  Covers"  competition 
in  Louisville  recently.  The  art  director  of  the  National 
Geographic  had  74  covers  from  37  publications  and  his 
10  best  included  6  illustration,  2  photograph  and  2 
photograph  and  type  covers. 

Paine  first  looked  for  impact,  next  for  content  and 
then  balance  between  art  and  photograph.  The  cover 
package,  he  warned,  should  never  let  the  reader  down 
by  not  having  a  well-designed,  follow-through  story. 

The  Atlanta  Journal  &  Constitution  Magazine  cover 
photo  by  magazine  staff  photographer  Ed  C.  Thompson, 
shows  liberal  lawyer  Millard  Farmer  behind  bars  in  the 
Fulton  County  Detention  Center.  Farmer,  an  opponent  of 
the  death  penalty  and  profiled  in  the  issue,  had  served  a 
contempt  of  court  sentence.  Sunday  Magazine  creative 
director  Becky  Hollingsworth  and  art  director  Ike  Hussey 

Newsbriefs 


Carter  taps  Alabama  editor 

President  Carter  has  turned  to  the  south  to  supply  the  most 
recent  additive  to  his  think  tank  of  more  experienced  ad¬ 
visors. 

F*ulitzer  Prize  winning  jounalist  Ray  Jenkins,  editor  of  the 
Montgomery  (AVd.)  Advertiser,  will  assume  the  No.  2  spot  in 
the  president’s  press  office  shortly  after  Labor  Day,  the 
White  House  disclosed  last  week. 

Jenkins,  30  year  news  veteran  who  was  part  of  the  Pulitzer 
Prize  team  that  exposed  corruption  in  Phenix  City,  Ala.  in 
1955,  says  he'll  leave  the  news  business  “with  mixed  feel¬ 
ings.”  His  new  duties  will  involve  almost  daily  contact  with 
the  President. 

Presidential  Press  Secretary  Jody  Powell  will  continue  to 
head  up  the  office,  with  Jenkins  slated  to  spearhead  the 
current  effort  to  devote  more  time  to  wider-ranging  issues 
and  less  time  to  press  briefings. 


aided  in  production  of  the  cover. 

The  Baltimore  Sun  Magazine  cover,  the  judge  said,  is 
an  "incredibly  sharp  photograph  ...  a  real  grabber." 
William  L.  Klender,  one  of  the  magazine's  staff  photog¬ 
raphers,  gets  photo  credit  on  this  one. 

The  Boston  Globe  Magazine  award  is  a  cover  where 
typography  plays  an  important  part  along  with  the 
photo.  The  judge  said  the  Times  Roman  type  centered 
on  the  standing  figure  and  the  strobe  effect  in  the 
photograph  show  thought  and  demonstrate  a  high  de¬ 
gree  of  professionalism.  The  cover  was  the  creation  of 
Globe  chief  designer,  Ronn  Campisi  and  free  lance 
photographer  Fred  Collins. 

Among  the  other  cover  winners  were;  Providence 
Journal  Magazine,  Rochester  Democrat  &  Chronicle 
Magazine  (two  awards)  Dallas  Times-Herald,  Miami 
Herald,  Washington  Post  and  Akron  Beacon  Journal 
Magazine. 


Kidnap  victim  sues  tv  station 

William  Dedrick,  a  Paterson  bank  executive  whose  wife 
was  kidnapped  July  20,  has  filed  a  $600,000  lawsuit  against 
WNEW-TV  (NY)  charging  the  station  with  unnecessarily 
endangering  her  life  by  sending  a  camera  crew  to  cover  the 
ransom  drop-off.  (E&P,  July  28.) 

The  suit,  filed  in  Federal  District  Court  in  Newark, 
charges  WNEW  with  three  counts  of  unlawfully  eavesdrop¬ 
ping  on  FBI  radio  communications  to  learn  of  Dedrick’s 
whereabouts  while  he  was  complying  with  kidnappers’  de¬ 
mands  for  ransom.  Charged  in  the  suit  are  Metromedia  Inc., 
WNEW’s  parent  company,  Mark  Monsky,  the  station’s 
news  director,  and  five  unnamed  members  of  the  camera 
crew. 

The  crew  shot  footage  of  Dedrick  while  he  was  dropping 
off  the  $217,000  ransom,  but  the  film  didn’t  run  until  his  wife 
Joan  was  freed.  The  Federal  Communications  Commission 
is  looking  into  the  case. 


Storm  KO’s  afternoon  daily 

The  Taunton  (Mass.)  Daily  Gazette  was  unable  to  publish 
August  1 1  after  a  bolt  of  lightning  from  a  severe  thunder¬ 
storm  the  preceding  afternoon  knocked  out  the  plant’s 
electronic  system.  A  spokesman  said  the  newspaper  had 
never  missed  a  publishing  date  since  foundation  in  1848. 
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Color  record  for  Florida  daily 

The  St.  Petersburg  (Fla.)  Times  has  published  paid  color 
advertising  in  its  classified  pages  every  day  for  a  full  year. 

August  17  marked  the  365th  consecutive  day  of  the  adver¬ 
tising  color  streak. 

“As  far  as  we  know,  this  is  a  first  in  U.S.  newspaper 
classified  advertising.”  said  Art  Schuler,  assistant  manager 
classified  advertising  at  the  Times  and  Evening  Independent. 
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ZI  Metro  units  iinliie  Hnn  row. 


The  Virginian-Pilot  and  The  Ledger- 
Star  publish  morning  and  afternoon 
newspapers  in  Norfolk,  Virginia,  as  a 
division  of  Landmark  Communica¬ 
tions,  Inc.  To  gain  more  capacity 
and  better  serve  their  unusual  and 
growing  five-city  market,  they 
proposed  to  install  four  new  presses 
in  a  unique  new  configuration:  27 
press  units  all  in  one  long  row! 

It  was  the  kind  of  challenge 
Rockwell-Goss  thrives  on.  In 
addition  to  27  Rockwell-Goss  Metro 
Offset  units  equipped  with  3-arm 
reels  and  PCS/PAR  (Press  Control 
System/Page  Area  Reader),  the 
installation  will  include  four  folders 
and  18  color  half  decks.  The 
equipment  must  handle  long  runs  of 
2()0,()00  and  over,  short  runs  as  low 
as  15,000,  and  collect  runs  plus 


Mtoreadiimi. 
MHfre  Rockwell-Goss. 

straight  runs  —  sometimes  both  at 
once.  In  addition  to  ^ater  than 
average  color  capability,  it  is 
designed  to  provide  a  wide  variety 
of  color  positioning. 

Our  engineering  feasibility  studies 
proved  that  the  long  row  design  was 
not  only  a  possible  concept,  but  a 
very  practical  one. 

How  does  the  head  of  this  Land¬ 
mark  division  feel  about  the  forth¬ 
coming  Rockwell-Goss  turnkey 
installation?  “We  expect  to  cut  an 
hour  off  our  press  time  —  and  that’s 
pure  gold  to  us,”  says  Robert  D. 
Benson,  president.  “It  means  the 
morning  delivery  carriers  get  our 


bundles  before  the  school  bus  gets 
our  delivery  carriers.  The  inst^a- 
tion  is  a  fine  example  of  a  supplier 
striving  to  meet  the  needs  of  a  cus¬ 
tomer  in  new  and  imaginative  ways. 
It  promises  to  meet  every  criteria 
we  established  —  and  it’s  being  dis¬ 
cussed  in  the  industry  as  the  press 
configuration  of  the  foture.” 

For  more  information,  contact 
Graphic  Systems  Division, 
Rockwell  International,  3100  South 
Central  Avenue,  Chicago,  IL 
60650.  Phone:  312/656-8600. 

Rockwell 
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Backing  the  readership  councii 

It  is  in  the  enlightened  self-interest  of  all  segments  of  the 
newspaper  business  to  see  that  the  activities  of  the  News¬ 
paper  Readership  Council  proceed  without  interruption 
throughout  the  completion  of  its  three-year  term  until  June, 
1983. 

The  council’s  effort  has  proved  to  be  a  genuine  ecumenical 
effort — with  the  support  of  all  areas  of  the  newspaper 
business — including  editorial,  advertising,  circulation,  pro¬ 
motion  and  research  departments. 

The  support  of  newspapers  large  and  small,  and  various 
organizations  with  varying  aims  and  purposes,  has  been  a 
positive  force  in  realizing  some  of  the  projects  goals,  the 
evidence  of  increased  readership  and  circulation. 

The  programs  proposed  by  the  Council  to  raise  funds  to 
continue  the  program  activities  should  be  quickly  approved 
by  all  segments  of  the  business,  to  assure  those  who  are 
coming  up  with  the  ideas  to  promote  readership  that  there  is 
the  solid  backing  necessary  to  see  that  the  job  gets  done. 


Buiiish  on  newspapers 

A  random  sample  of  newspaper  stock  analysts  by  E&P 
(August  18,  page  9)  shows  that  the  newspaper  experts  at 
some  of  the  country’s  top  investment  firms  feel  that 
publicly-owned  newspaper  organizations  continue  to  be  an 
above-average  investment  in  a  period  when  many 
economists  believe  that  the  country  has  entered  a  recession. 

While  increased  newsprint  costs  and  a  possible  decline  in 
classified  linage  seem  to  be  negative  factors,  retail  and  na¬ 
tional  linage  growth  and  continued  circulation  gains, 
coupled  with  savings  in  production  costs,  would  indicate 
continued  strength  and  stability.  These  factors,  plus  the 
newspaper  business’  past  performance  record  for  weather¬ 
ing  economic  ups-and-downs,  seems  to  merit  the  continued 
confidence  of  the  financial  community. 


Newspian  moves  ahead 

Next  week’s  issue  of  Editor  &  Publisher  will  include  a 
“Newspian”  directory  of  advertising  discounts  for  con¬ 
tinuity,  showing  percentages  discounted  from  the  national 
open  line  rates  of  855  U.S.  daily  newspapers.  It  is  interesting 
that  761  of  these  newspapers  offered  no  discounts  prior  to 
the  plan. 

The  list,  including  names  of  representatives,  open  line 
rates  and  contract  discounts,  will  be  published  in  a  pull-out 
section  of  the  September  1  issue  of  E&P. 

The  Newspian  program,  backed  by  strong  promotion, 
should  go  a  long  way  toward  restoring  newspapers  preemi¬ 
nence  in  the  national  advertising  field. 
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Letters _ 

OUT  THE  DOOR 

What  has  happened  to  the  type  of 
editor  Howard  Ziff  describes  in  E&P, 
July  28,  1979?  They  went  out  the  back 
door  when  publishers,  promoted  from 
the  advertising  department,  came  in  the 
front. 

I  spent  12  years  in  daily  newspaper 
display  advertising  in  two  of  the  most 
competitive  areas  in  the  country,  can 
draw  19  different  styles  of  layouts  and 
went  through  a  500-page  textbook  in 
copy  writing  at  Northwestern  U.  but  I 
have  also  been  10  years  a  reporter,  seven 
years  an  editor.  That’s  why  I  know  there 
is  nothing  in  advertising  to  qualify  an  ad 
man  to  understand  the  newsroom:  on  the 
contrary,  it  creates  a  misunderstanding. 

I  actually  saw  a  big  newspaper  chain 
place  a  fellow  with  no  newsroom  experi¬ 
ence,  who  was  selling  classifieds  five 
years  before,  in  authority  over  a  sea¬ 
soned  editor  of  a  six-page  daily,  and  soon 
the  paper  had  three  AP  leased  wires, 
then,  to  cut  expenses,  he  replaced  the 
editor  with  a  hack  at  half  his  salary. 

Thorne  Lane 

P.O.  Box  278 
Hogansville,  Ga. 

^ 

WRONG  REASON 

Roy  Copperud  is  quite  right  that  the 
tilt-at-windmills  head  (E&P,  Aug.  11) 
doesn’t  work,  but  he’s  got  the  reason 
wrong. 

He  suggests  it  doesn’t  work  because 
the  windmills  in  the  story  weren’t  quixot¬ 
ic.  The  windmill  in  Don  Quixote  wasn’t 
quixotic  either — it  was,  obviously, 
(Quixote  who  was  quixotic. 

The  windmill  in  the  epic  was  most 
likely  just  tending  to  its  business,  har¬ 
nessing  the  energy  of  the  wind;  it  hardly 
deserves  to  be  ridiculed  for  failing  to  be  a 
giant. 

What’s  wrong  with  the  head  he  is 
criticizing  isn’t  that  the  story  doesn’t 
ridicule  windmills,  but  that  it  doesn’t 
ridicule  the  Federal  government 
(“U.S.”)  which  is  said  to  be  tilting  at 
windmills  again,  and,  further,  that  it 
nowhere  suggests  that  the  U.S.  is  attack¬ 
ing  (“tilting  at”)  windmills. 

For  the  head  to  work,  the  U.S.  would 
have  to  be  seen  in  the  story  to  be  attack¬ 
ing  windmills,  and  the  Federal  attack 
would  have  to  be  seen  to  be  based  on 
some  gross  and  absurd  misapprehension. 

He  says  that  headline  writers  too  often 
fall  short  of  the  mark  when  they  try  to  be 
clever — “for  one  reason  or  another.” 
Pity  the  poor  copy  editor  who  had  five  or 
ten  minutes  to  think  up  a  head,  make  it 
clever,  and  make  it  fit — and  the  slotper- 
son  who  had  less  time  to  approve  it.  Not 
a  good  excuse,  admittedly,  but  still  an 
excuse  of  sorts.  I  assume  Copperud  had 
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rather  more  time  to  think  about  his  col¬ 
umn,  and  he  didn’t  have  to  squeeze  it 
into  three  short  lines.  Let  him  who  is 
without  sin  cast  the  first  criticism,  I  say. 

Patricia  McLaughlin 
(McLaughlin  is  employed  by  Reliance  In¬ 
surance  Companies,  Philadelphia, 
Pennsylvania.) 

BULLDOG  EDITION 

Roy  Copperud  wants  to  know  the  ori¬ 
gin  of  the  use  of  “Bulldog”  to  identify 
the  early  (night  before)  editions  of  a 
morning  newspaper. 

In  1949,  when  I  became  circulation  di¬ 
rector  of  the  New  York  Times,  I  re¬ 
searched  the  word  and  learned  that  it  had 
been  used  by  William  Randolph  Hearst 
in  1905  in  telling  the  editors  of  his  new 
New  York  American  that  they  should 
write  headlines  that  would  “bite  the 
public” — like  a  bulldog. 

Mr.  Hearst  was  also  responsible,  1 
learned,  for  calling  the  composing  room 
workers  on  the  2  AM-9  AM  shift  the 
“Lobster”  shift.  During  his  visits  to  the 
composing  room  in  those  hours  he  had 
observed  that  their  noses  were  red — 
from  their  visits  to  the  bars  in  the 
neighborhood  before  they  went  to  work. 

Nathan  W.  Goldstein 
(Goldstein  is  a  partner  in  Goldstein  and 
Taubkin,  public  relations.) 


Murdoch  seen  a 
loyal  Australian 

Publisher  Rupert  Murdoch  has  won  his 
battle  before  the  Australian  Broadcasting 
Tribunal  to  acquire  a  48%  share  of  one  of 
Sydney’s  four  television  stations. 

Murdoch,  whose  holdings  include  the 
New  York  Post,  the  San  Antonio  Express 
and  News  and  the  National  Star,  was  hit 
with  charges  (levied  by  the  opposition 
political  party  in  Australia)  that  he  didn’t 
spend  enough  time  in  the  country  to  be 
considered  eligible  for  tv  station  owner¬ 
ship.  The  tribunal,  after  lengthy  ques¬ 
tioning  of  Murdoch,  decided  that  he  was 
concerned  enough  with  his  homeland  to 
buy  the  stock. 

During  the  questioning,  Murdoch 
stated  that  he  had  no  intention  of  seeking 
American  citizenship.  He  referred  to  his 
firm.  News  Limited,  as  a  round-the- 
world  Australian  company. 

Mobil  grant 

A  grant  of  $50,000  by  the  Mobil  Cor¬ 
poration  has  been  made  to  American 
University’s  National  Center  for  Busi¬ 
ness  and  Economic  Communication,  a 
forum  established  to  bring  together 
educators,  media  leaders,  business  rep¬ 
resentatives  and  students. 


Over  30  years’  experience  in  the 
nation’s  capital  enables  Washington 
Post  Economics  Correspondent 
Hobart  Rowen  to  get  to  the  heart 
of  the  issues  that  now  dominate 
American  politics.  Today  more  than 
ever  readers  need  the  financial  ex¬ 
pertise  of  the . . . 
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SOMETIMES,  A  PICTURE  IS  WORTH 
MORE  THAN  A  THOUSAND  WORDS! 


For  Gory  Collier,  whose  hand  is  waving  from 
the  trunk  of  the  car  in  the  photo  above,  it 
could  have  meant  the  difference  between  life 
and  death. 

This  unique  photo  was  captured  by  a  Bir¬ 
mingham  News  crew  .  .  .  staff  photographer 
Jerry  Ayres  and  reporter  Mark  Winne  .  .  . 
after  an  alert  News  editor.  Garland  Reeves, 
"heard  something  on  the  police  radio  about 
a  car  with  a  hand  sticking  out  of  the  trunk," 
and  sent  his  crews  "searching  for  a  needle  in 
a  haystack." 

Within  minutes,  Ayres  and  Winne  spotted  the 
suspect  car,  chased  it  down,  and  blocked  it  in 
an  alley.  The  police  arrived,  released  Collier 


from  his  'prison,'  and  arrested  his  abductors. 
The  eye-stopping  photo  and  related  story 
flashed  around  the  globe,  showing  up  in 
newspapers,  and  on  radio  broadcasts  and 
TV  screens  as  far  away  as  England,  Japan 
and  Italy.  Back  home  in  Birmingham,  the 
Story  served  to  highlight  a  point  our  readers 
have  known  for  a  long  time. 

Because  whether  it's  Washington  .  .  .  the 
statehouse  in  Montgomery  .  .  .  City  Hall  .  .  . 
or  a  church  bazaar  down  the  block  ...  we 
cover  all  the  news  with  the  same  aggressive 
dedication  as  we  did  in  the  Collier  incident. 
We  give  News  readers  our  best  shot.  And 
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Canadian  dailies  form 
new  advertising  bureau 


By  John  Consoli 

A  new  organization  to  promote  na¬ 
tional  advertising  in  Canadian  newspa¬ 
pers  has  been  formed  and  is  expected  to 
be  fully  operational  by  October  I. 

Tentatively  named  Newspaper  Mar¬ 
keting  Bureau,  Inc.,  the  new  group  has 
recruited  35  charter  member  newspapers 
throughout  Canada.  These  newspapers 
account  for  about  2/3  of  the  national  ad¬ 
vertising  revenues  expended  in  Canadian 
daily  newspapers. 

The  new  Newspaper  Marketing 
Bureau  will  replace  the  Advertising 
Bureau  of  Canadian  Daily  Newspapers 
and  Metromarket  Newspapers,  Ltd. 

Bill  Carradine,  vicepresident  of 
Southam  Press,  Toronto,  will  be  chair¬ 
man  of  the  new  Canadian  ad  bureau. 
Preston  Balmer,  vicepresident  of  Arm¬ 
adale  Co.  Ltd.,  publisher  of  the  Regina 
(Sask.)  Leader-Post  and  Saskatoon 
Star-Phoenix  and  Paul  Audet,  president 
and  general  manager  of  Le  Soleil  of 
Montreal,  will  be  co-chairmen  of  the  new 
ad  bureau.  Don  Gibson  of  Metromarket 
Newspapers,  Ltd.,  which  will  be  phased 
out  as  soon  as  the  Newspaper  Marketing 
Bureau  officially  begins  functioning,  will 
be  president  and  chief  executive  of  the 
new  ad  bureau. 

Gibson  said  there  have  been  discus¬ 
sions  among  members  of  both  the  Adver¬ 
tising  Bureau  of  Canadian  Daily  News¬ 
papers  and  Metromarket  Newspapers, 
Ltd.  for  over  a  year  about  coming  up 
with  a  single  organization  that  could  sell 
national  advertisers  and  their  agencies 
on  the  attributes  of  newspapers. 

Gibson  said  the  goal  is  to  have  one 
organization  in  Canada,  comparable  to 
the  Newspaper  Advertising  Bureau  in 
the  United  States. 

The  Advertising  Bureau  of  Canadian 
Daily  Newspapers  began  winding  down 
its  operation  in  mid-July.  This  group  had 
about  60  Canadian  dailies  as  members. 
The  Metromarket  Newspaper  group  rep¬ 
resented  seven  of  the  larger  Canadian 
dailies,  among  them — the  Toronto  Star, 
Montreal  Star,  Kitchener-Waterloo 
(Ont.)  Record,  the  London  (Ont.)  Free- 
Press,  the  Hamilton  (Ont.)  Spectator, 
the  St.  Catherine  Standard  and  the 
Oshawa  (Ont.)  Times,  the  latter  paper  a 
member  of  the  Thomson  Newspaper 
group. 

The  Metromarket  Newspaper  Group 
was  founded  in  1970  to  specifically  put 
together  ad  sales  presentations  tailored 


for  use  and  showing  in  Canada.  At  the 
time,  it  was  felt  that  the  American 
Newspaper  Advertising  Bureau  did  not 
include  enough  in  its  sales  presentations 
that  specifically  dealt  with  Canadian 
markets.  The  group  did  work  in  conjunc¬ 
tion  with  the  American  Newspaper  Ad 
Bureau,  however,  and  its  members  re¬ 
mained  members  of  the  American 
bureau. 

In  1973,  the  Advertising  Bureau  of 
Canadian  Dailies  was  created.  The 
chairman  of  the  organization  at  that  time, 
R.S.  Malone,  said  it  was  formed  because 
ad  sales  material  prepared  by  the  Ameri¬ 
can  Newspaper  Advertising  Bureau  is 
“not  geared  to  the  Canadian  market.” 

Gibson  said  both  the  Advertising 
Bureau  of  Canadian  Dailies  and  the  Met¬ 
romarket  Newspaper  group  “were  work¬ 
ing  well  and  effectively,”  but  the  pub¬ 
lishers  thought  there  was  the  need  to 
have  only  one  organization  so  that  the 
sales  data  would  not  be  so  fragmented. 
He  said  with  two  organizations  produc¬ 
ing  sales  presentations,  ad  agencies  and 
advertisers  tended  to  become  confused. 

Now  there  will  be  a  single  voice  pro¬ 
moting  the  sale  of  national  newspaper 
advertising  in  Canada,  Gibson  said. 

Gibson  said  all  daily  newspapers  in 
Canada  will  be  invited  to  join.  He  said 
six  of  the  seven  members  of  the  Met¬ 
romarket  organization  will  be  charter 
members  of  the  Newspaper  Marketing 
Bureau.  He  said  Thompson  Newspapers 
has  yet  to  make  a  decision  as  to  whether 
it  will  join  the  new  ad  group. 

Gibson  added  that  the  members  of  the 
new  Newspaper  Marketing  Bureau  that 
are  also  members  of  the  American 
Newspaper  Ad  Bureau,  would  probably 
retain  membership  in  both  organizations. 

The  newspaper  marketing  bureau’s  in¬ 
itial  members  are  the  Toronto  Star,  four¬ 
teen  Southam  newspapers,  eight  F.P. 
Publication  newspapers,  all  the  Irving 
newspapers  in  the  Maritimes,  the  Ar¬ 
madale  newspapers  in  Saskatoon  and 
Regina,  Le  Soleil  and  La  Presse  in 
Quebec,  plus  a  number  of  other  leading 
independent  English  and  French  lan¬ 
guage  newspapers. 

The  bureau  will  have  its  head  office  in 
Toronto.  There  will  also  be  a  Montreal 
office  serving  the  Quebec  market  and 
Western  Canada  representation  will  be 
strengthened  as  quickly  as  possible. 

Two  Toronto  newspapers  are  staying 
out  of  the  new  advertising  association 
because  they  believe  it  goes  beyond  its 
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main  job  of  promoting  newspapers. 

Douglas  Creighton,  publisher  of  the 
Sun,  said  the  Sun  and  the  Globe  and  Mail 
supported  the  original  Advertising 
Bureau  of  Canadian  Daily  Newspapers 
because  it  promoted  newspapers  against 
radio  and  television,  the  main  competi¬ 
tion  for  advertising  dollars. 

But  its  successor,  the  Newspaper 
Marketing  Bureau,  is  expected  to  rec¬ 
ommend  specific  newspapers  to  suit  ad¬ 
vertisers  and  campaigns. 

“If  the  Newspaper  Marketing  Bureau 
is  going  to  sell  national  campaigns,  the 
Toronto  Star  stands  to  benefit  the  most 
in  the  Toronto  market,”  Creighton  said. 
“1  have  no  interest  in  an  agency  that  is 
going  to  make  sales  for  my  competi¬ 
tion.” 

Creighton  said  it  is  ironic  that  newspa¬ 
pers  such  as  the  Star  refused  to  join  the 
old  association  and  now  are  running  its 
successor. 

Roy  Megarry,  publisher  of  the  Globe 
and  Mail,  said  he  did  not  want  to  be  part 
of  an  association  selling  campaigns  for 
the  mass-market. 

Khomeini  doses  22 
Iranian  newspapers 

Iranian  leader  Ayatollah  Ruhollah 
Khomeini  continued  his  assault  of  the 
nation’s  press  last  week  with  the  closure 
of  22  opposition  newspapers.  The  move 
came  amid  renewed  efforts  by  the  Kho¬ 
meini  regime  to  suppress  all  opposition 
within  the  nation. 

A  few  weeks  ago,  in  the  largest  dem¬ 
onstration  against  the  Khomeini  regime 
to  date,  some  1(X),000  Iranians  took  to 
the  streets  of  Tehran  to  protest  the  heavy 
restrictions  placed  on  the  media  by  the 
country’s  new  press  law. 

Armed  Islamic  revolutionary  guards 
seized  the  offices  of  Iran’s  independent 
morning  newspaper,  Ayandegan,  and 
subsequently  announced  that  some  11 
staff  members  would  be  tried  for  failure 
to  observe  the  nation’s  new  highly  re¬ 
strictive  press  law. 

The  paper  was  charged  with  spreading 
discord  through  the  nation  and  with  hav¬ 
ing  connections  with  Israel  and  the  gov¬ 
ernment  of  the  deposed  shah. 

The  new  press  law  imposes  up  to  three 
years  in  jail  for  native  or  foreign  jour¬ 
nalists  who  “insult”  Iranian  clergymen. 
Foreign  journalists,  upon  arrival  in  Iran, 
must  take  an  oath  swearing  to  “write 
nothing  but  the  truth  and  desist  from  fab¬ 
ricating  news,  spreading  rumors  or  caus¬ 
ing  discord  and  suspicion.” 

The  bill  also  mandates  the  presence  of 
a  “guide”  from  the  Ministry  of  National 
Guidance  whenever  foreign  journalists 
interview  government  officials. 
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Nation^s  10th  largest  daily 

Newsday  eyes  growth 


with  new  $40 

By  Andrew  Radolf 

Mid  September  is  Newsday’s  target 
date  for  completing  the  move  to  its  new 
$40  million  office  and  production  facility 
on  33  acres  in  Melville,  Long  Island 
(N.Y.). 

As  the  Times-Mirror  owned  suburban 
daily  approaches  its  40th  birthday  in 
1980,  the  315,000  sq.  ft.  plant  in  Suffolk 
County  climaxes  a  year  of  all  time 
highs  in  circulation  and  advertising  lin¬ 
age. 

At  514,000  daily  and  564,000  Sunday, 
Newsday  is  now  the  nation’s  tenth 
largest  newspaper.  Its  circulation  in 
Nassau  County  is  255,000  daily  and 
252,000  Sunday,  and  in  Suffolk  225,000 
daily  and  260,000  Sunday. 

The  tabloid’s  1978  total  advertising  lin¬ 
age  of  61.9  million,  even  when  adjusted 
for  last  summer’s  New  York  newspaper 
strike,  was  still  ahead  of  1977’s  linage 
total  of  52  million. 

Just  east  of  the  Nassau-Suffolk  line 
and  in  the  geographic  middle  of  Long 
Island,  the  Melville  plant  sits  where  the 
population  of  the  two  counties  divides 
approximately  fifty-fifty.  The  Long  Is¬ 
land  SMSA  has  an  estimated  population 
of  2.79  million;  with  Nassau  County  at 
1.46  million  and  Suffolk  at  1.33  million 
(and  a  faster  growth  rate.) 

The  Suffolk  facility  centralizes  all  of 
Newsday’s  operations  under  one  roof  for 
the  first  time  in  over  thirty  years.  It  gives 
the  newspaper  the  capacity  to  begin  a 
new  period  of  expansion  in  all  areas;  cir¬ 
culation,  advertising,  and  editorial  con¬ 
tent. 

The  paper  considers  Suffolk  to  be  its 
primary  growth  area,  but  it  is  also  asses¬ 
sing  its  circulation  potential  in  Queens,  a 
borough  of  New  York  City. 

“Our  new  building  improves  delivery 
overall.  It  makes  our  whole  operation 
more  efficient  to  have  everything  under 
one  roof,’’  stated  Newsday’s  publisher, 
David  Laventhol.  “We  designed  the 
building  with  the  flow  of  materials  in 
mind.  Our  editorial,  and  advertising  de¬ 
partments  are  next  to  the  production 
area.  All  of  the  departments  are  located 
in  good  relationships  to  one  another.  We 
had  a  rare  opportunity  to  take  a  business 
in  mid-stream  and  organize  it  in  a  way 
that  makes  logical  sense.’’ 

Already  operating  in  Melville  are 
Newsday’s  five  new  Goss  Metro  offset 
presses,  with  each  press  consisting  of  8 
units  and  one  folder.  The  presses  have  a 
capacity  of  20,000  copies  per  hour  in  the 
collect  mode  of  256  pages,  and  40,000 
copies  per  hour  in  the  straight  mode  of 


million  plant 

128  pages. 

The  new  presses  also  include  eleven 
half  decks  for  spot  and  process  color. 

Newsday’s  press  capacity  at  its  old 
production  plant  in  Garden  City  had 
been  192  pages  in  the  collect  mode  and 
96  pages  in  the  straight  mode.  The  Gar¬ 
den  City  plant  and  Newsday’s  offices  in 
Ronkonkoma  will  be  sold  after  the  move 
is  completed. 

Publisher  Laventhol  said  both  the  ad¬ 
vertising  and  editorial  departments  are 
conducting  tests  on  color  use. 

Newsday  hopes  to  have  an  EOCOM 
Laser  Scan  plate  making  system  on  line 
in  the  next  few  months.  Once  installed, 
the  EOCOM  system  will  eliminate  proc¬ 
essing  a  negative  by  producing  a  plate 
directly  from  a  laser  scan  of  VDT  copy. 
EOCOM  can  reproduce  a  plate  in  less 
than  a  minute.  At  present,  the  paper  is 
making  plates  with  a  standard  Western 
Litho  photocomposition  system. 

Another  of  Newday’s  goals  is  one 
hundred  per  cent  computerization.  The 
editorial  and  classified  departments  are 
fully  on-line,  but  display  advertising  and 
circulation  are  just  partially  compu¬ 
terized. 

“We  are  moving  towards  full  page  on¬ 
line  make  up,’’  Laventhol  stated. 
“Technology  is  something  we  keep  a 
constant  watch  on.  We’re  looking  for  a 
viable  on-line  stuffer,  but  we  don’t  know 
of  any  that  are  economically  viable  at 
this  point.’’ 

The  new  building’s  newsroom  will  fea¬ 
ture  “pods”  for  the  reporters  which  are 
shaped  somewhat  like  rotary  blades  with 
a  central  core  for  VDT  hookups.  The 


pods  are  intended  to  “give  some  privacy 
to  reporters  and  retain  openness.” 

The  new  executive  offices  also  come 
equipped  with  a  nearby  dining  room  and 
kitchen.  Laventhol  said  the  dining  room 
gives  advertising  salesmen  a  place  to 
entertain  clients  and  allows  Newsday  to 
invite  VIP  visitors  such  as  New  York’s 
Governor  Hugh  Carey  and  Senator  Daniel 
Moynihan,  and  Israeli  U.N.  Ambas¬ 
sador,  Yehuda  Blum,  “to  break  a  little 
bread  with  us.” 

“Our  chef  happens  to  be  very  good,” 
the  publisher  added. 

Newsday  regularly  prints  three  edi¬ 
tions:  Nassau,  Suffolk,  and  Queens,  and 
adds  a  fourth.  East  End,  in  the  summer 
for  the  resort  area  of  Long  Island.  The 
paper  also  has  eight  regional  advertising 
zones  on  Sunday  and  is  “looking  into 
more  regionalization”  in  editorial  and 
advertising. 

The  Sunday  paper  circulates  in  the 
same  area  as  the  daily.  Laventhol  said  he 
considers  the  Sunday  paper’s  running 
50,000  copies  ahead  of  the  daily  (564,000 
vs  514,000)  “a  nice  pace.  We  don’t  an¬ 
ticipate  expanding  Sunday’s  circulation 
area  beyond  our  daily  circulation  area.” 

According  to  the  publisher,  the  Audit 
Bureau  of  Circulations  (ABC)  figured 
Newsday’s  market  penetration  to  be 
60%.  He  also  asserted  that  a  study  by 
Belden  Associates  found  Newsday 
reaches  “about  70%”  of  Long  Island’s 
adults  over  a  given  week. 

“We  want  the  other  30%,”  Laventhol 
declared.  “A  lot  of  people  still  don’t  read 
Newsday.” 

The  publisher  stressed  that  although 
Nassau  County’s  growth  “has  stopped” 
and  Suffolk  County’s  is  “slower  than  an¬ 
ticipated,”  the  two  suburban  counties 
are  “still  our  basic  ballpark.  Suffolk  is 
our  strongest  growth  area.  We  don’t 
want  to  go  off  on  some  venture  that  will 
negatively  impact  our  position.” 

For  emphasis,  he  cited  the  case  of  the 
(Continued  on  page  33) 


Reporters'  "pods"  being  installed  at  Newsday's  new  $40  million  plant  in  Long 

Island. 
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Secret  testimony  released 
in  Harry  Horvitz  case 


Group  publisher  Harry  Horvitz  has 
alleged  that  his  brothers  paid  some 
$200,000  in  bribes  to  officials  of  the  Port 
Everglades  (Fla.)  Port  Authority  in  1967 
in  order  to  induce  the  special  govern¬ 
mental  unit  to  purchase  land  owned  by 
the  Horvitz  trust. 

The  allegations  came  in  testimony 
issued  to  Ohio  Probate  Judge  Joseph  J. 
Nahra  during  in-camera  proceedings  last 
June  7th.  The  testimony  was  released 
this  week,  but  there  was  no  explanation 
of  why  the  testimony  was  not  previously 
made  public. 

Harry  Horvitz  is  sueing  his  brother, 
William,  and  long-time  family  trust  as¬ 
sociate  Francis  E.  Kane  over  control  of 
the  estate  left  by  his  father,  the  late  Sam 
Horvitz.  The  trust  oversees  operations 
of  the  Horvitz  communications,  real  es¬ 
tate  and  construction  empire. 

William,  Kane  and  another  brother, 
Leonard,  have  filed  a  countersuit  to  have 
Harry  removed  from  his  trusteeship. 

Harry  had  previously  testified  (E&P, 
Aug.  1 1)  that  the  $200,000  was  paid  as  a 
“finders  fee”  to  a  former  Florida  state 
senator  who  had  strong  connections  with 
port  authority  officials.  The  money, 
according  to  Harry,  was  filtered  through 
a  law  office  owned  by  a  Horvitz  corp¬ 
orate  executive,  then  paid  to  the  senator. 

The  secret  testimony  details  an  add¬ 
itional  step  in  the  filtering  process,  the 
movement  of  the  funds  from  the  senator 
to  the  public  officials  sitting  on  the  port 
authority.  Horvitz,  however,  didn’t 

Press  plays  role 
in  kidnap  case 

By  Kathy  Kelly 

The  press  played  a  major  role  in  the 
identification  of  the  abductor  of  a  Geor¬ 
gia  child  from  Daytona  Beach,  Fla.,  and 
her  safe  release  two  and  a  half  days  later 
in  Myrtle  Beach,  S.C. 

A  front  page  story  in  the  July  28  Day¬ 
tona  Beach  Sunday  News-Journal  told  of 
the  kidnapping  of  Caroline  Thompson,  5, 
Dunwoody,  Ga. 

A  Daytona  Beach  woman  who  read 
the  story  mentioned  it  to  her  son,  who 
had  caught  a  man  breaking  into  his  car 
the  same  day  of  the  kidnapping  at  the 
same  beachfront  motel.  His  tip  to  police 
led  to  the  man’s  identification,  which 
was  carried  in  national  news  broadcasts 
Monday  night,  July  30. 

Guests  at  a  Myrtle  Beach  motel  saw 
the  ABC  news  that  night,  recognized  the 
suspect  and  child  and  informed  a  motel 
desk  clerk,  who  called  police. 

The  child  was  found  safe  in  the  fami¬ 
ly’s  car  the  abductor  had  stolen  and  a 
happy  reunion  with  her  parents  followed. 
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identify  the  actual  recipients  of  the  cash 
publicly. 

The  land  deal  involved  several  hundred 
acres  of  Horvitz  trust-owned  land  in 
Hollywood,  Fla.  The  alleged  scheme  has 
the  port  authority  first  condemning  the 
land,  then  buying  it.  The  condemnation 
process  allegedly  resulted  in  a  $2  million 
tax  break  for  the  trust. 

Harry  said  he  learned  of  the  scheme 
after  the  fact  during  a  meeting  with 
Horvitz  trustees  at  their  corporate  head¬ 
quarters  sometime  between  1969  and  1972. 

Said  Horvitz,  “I  was  told  at  that 
meeting  that  the  $200,000  that  had  been 
paid  to  .  .  .  (the  Horvitz  executive) 
was  transmitted  to  .  .  .  (the  senator) 
for  transmission  to  members  of  the  port 
authority.  It  was  a  payment  to  induce 
members  of  the  port  authority  to  purchase 
the  property  from  the  estate.” 

He  continued,  “I  explained  (to  the  co¬ 
trustees)  I  was  surprised  and  shocked 
and  that  I  didn’t  expect  any  payments 
from  the  corporations  or  the  estate  to  be 
made  to  any  public  officials  for  any 
purpose.” 

He  then  said  he  told  them  he  had 
“no  intention  of  being  made  a  criminal 
by  a  vote  of  two  of  the  othpr  trustees.” 

Harry  Horvitz’s  attorneys,  who  began 
presenting  their  case  in  June,  summed  up 
last  week.  The  attorneys  for  defense  filed 
a  motion  for  dismissal  of  the  suit;  the 
judge  said  he’d  take  the  motion  under 
advisement  but  told  the  attorneys  to  be 
ready  to  begin  presentation  of  their 
case  Friday,  August  24. 

Harry,  who  has  traditionally  run  the 
Horvitz  newspapers  and  cable  television 
operations,  is  seeking  to  retain  his  control. 

Earlier  in  the  week,  Elis  Abel,  former 
NBC  News  correspondent  and  now  a 
journalism  professor  at  Stanford  Univer¬ 
sity,  told  the  court  that  the  actions  of 
the  trustees  of  the  Horvitz  trust  to  gag 
the  newspapers  were  “improper.” 

Abel  was  called  to  testify  by  Harry 
Horvitz. 

Days  before  the  trial  began  in  June. 
The  defendants,  acting  as  a  majority  of  the 
board  of  directors  of  the  newspapers, 
ordered  Harry  Horvitz  to  stop  the  family’s 
newspapers  from  covering  the  trial  and 
ordered  him  to  inform  the  editors  of 
the  newspapers  of  the  decision.  Follow¬ 
ing  earlier  instructions  from  Horvitz  to 
cover  the  case  as  they  thought  best.  The 
newspapers  have  continued  to  cover  the 
case. 

Defense  attorneys  contended  that  the 
trustees  had  the  right  to  suppress  cover¬ 
age  of  the  case  to  protect  their  other 
interests,  but  Abel,  Harry  and  Norman 
Chandler,  professor  of  communications 
at  Stanford,  countered  that.  “If  manage¬ 
ment  even  once  draws  itself  into  the 


editorial  decision  making  process  because 
of  other  business  interests,  it  is  im¬ 
proper.  For  too  many  years  newspapers 
have  put  obstacles  in  the  way  of  readers 
finding  out  about  the  operation  of  news¬ 
papers.  It  is  a  bad  practice.” 

Abel  also  criticized  the  defendants’ 
decision  to  force  the  newspapers  to  en¬ 
dorse  Jimmy  Carter  for  president  in 
1976,  saying.  “I  don’t  think  I  have  ever 
heard  of  a  board  of  directors  instructing 
a  publisher  on  who  to  endorse.” 

Abel  added  that  “on  the  best  run 
papers,  decisions  to  endorse  or  not  en¬ 
dorse  are  a  consensus  (arrived  at  by 
editors  and  management).  It  is  interesting 
to  me  that  chains  no  longer  have  any 
central  editorial  policy,  it  is  left  to 
editors  and  publishers.  They  are  aware 
of  the  importance  of  local  issues.” 

Reward  offered 
in  dealer’s  death 

The  Dallas  Times  Herald  has  offered  a 
$5,000  reward  for  information  leading  to 
the  arrest  and  conviction  of  the  murderer 
or  murderers  of  “Irish  Jack”  Kennedy,  a 
20-year  circulation  dealer  for  the  paper. 

In  conjunction  with  the  Dallas  Metro 
Crime  Council  and  the  Dallas  Police  De¬ 
partment,  the  reward  will  be  paid  to  any 
person  or  persons  who  can  give  valid 
information  leading  to  the  arrest  and 
conviction  of  the  unknown  assailant  or 
assailants  who  gunned  down  Kennedy 
one  early  Sunday  morning  last  month. 

Kennedy  was  shot  about  1:35  a.m.  as 
he  was  climbing  into  his  van.  Police  said 
a  male  suspect  grabbed  Kennedy  from 
behind,  pointed  a  38-caliber  revolver  in 
his  back  and  told  him,  “this  is  a  stick- 
up.” 

The  $5,000  reward  is  effective  im¬ 
mediately  and  will  be  in  effect  for  a  full 
six  months. 

FEC  clears  Rafshoon 

The  Federal  Election  Commission 
held  last  week  that  Gerald  Rafshoon’s  ad 
agency  merely  overspent  its  budget  for 
1976  Jimmy  Carter  for  President  ads. 

The  commission  had  been  looking  into 
allegations  that  the  presidential  advisor’s 
agency  had  illegally  funneled  money  into 
the  general  election  campaign  effort. 
Rafshoon,  who  sold  the  agency  last 
spring,  had  spent  some  $16,000  more 
than  the  campaign  committee  had  au¬ 
thorized.  The  move  had  been  viewed  as  a 
possible  illegal  extension  of  credit  to  the 
campaign  committee. 

The  agency  has  been  partially  com¬ 
pensated  for  the  excess  spending,  but 
some  of  the  monies  spent  are  still  listed 
as  receivables. 

The  Justice  Department  is  still  looking 
into  the  agency’s  extension  of  $645,000 
in  credit  to  the  committee  during  the 
primary  campaign. 
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Confidential  sources  ruled  out 
in  libel  defense  at  CBS  case 

In  refusing  to  dismiss  a  $30  million  The  court  shied  away  from  ordering 
libel  suit  brought  by  a  Lx>ng  Island  en-  the  network  to  identify  its  sources,  ex- 
docrinologist  against  CBS  for  allegedly  plaining  that  “requiring  the  defendants 
defaming  him  on  60  Minutes,  the  Appel-  to  reveal  what  they  seek  to  protect  .  .  . 
late  Division  of  the  New  York  Supreme  would  be  unnecessarily  damaging  to  the 
Court  in  Brooklyn  barred  the  network  purposes  of  the  statute  (N.Y.’s  shield 
from  relying  on  evidence  gained  from  law).’’ 

confidential  sources  in  its  defense.  The  court  ruled  that  the  “fair  solu- 

Jundge  Vito.  J.  Titone,  who  wrote  the  tion’’  to  the  dilemma  posed  by  conflden- 
decision  for  the  appellate  court’s  four  tiality  was  to  let  the  network  choose  for 
judge  panel,  also  stated  “It  is  questiona-  itself  “the  future  course’’  of  its  defense, 
ble  as  to  whether  the  network  has  met  Judge  Titone  wrote,”  If  the  defendants 
the  standards  of  basic  reporting.’’  opt  to  rely  on  their  statutory  privilege. 

The  libel  suit  involves  a  November  7,  they  should  be  precluded  from  any  use  of 
1976  segment  of  60  Minutes  titled  “Over  those  sources  and  information  as  proof  of 
the  Speed  Limit’’  in  which  an  uniden-  verification  or  evidence  of  responsibility, 
tified  woman  concealed  in  shadows,  told  On  the  other  hand,  if  they  choose  to  fully 
Mike  Wallace  how  a  Long  Island  doctor  disclose  their  investigation,  no  limitation 
had  her  taking  “80  pills  a  day’’  in  treat-  of  the  defense  will  occur.’’ 
ment  for  obesity.  The  woman  said  four  to  In  concluding  the  court’s  decision, 
six  of  those  pills  were  “amphetamine-  Judge  Titone  cited  the  network’s  failure 
type  drugs.’’  to  make  basic  “who,  what,  where,  when. 

The  woman,  later  identified  as  Barbara  why,  and  how’’  type  inquiries  of  Barbara 
Goldstein,  said  she  believed  the  great  Goldstein’s  case  history  as  indicating 
quantity  of  pills  disoriented  her  mentally  CBS  may  not  have  fulfilled  “the  elemen- 
and  may  have  helped  cause  her  daugh-  - 

“The'doctoJtToseph  Greenberg,  re-  BaMbOndSmaU  SCeU 
fused  to  be  interviewed  by  Wallace  on  oe  fimiro 

the  program.  He  claimed  his  records  PUDIIC  ligUlt; 

showed  that  he  never  prescribed  80  pills  A  Mercer  County,  Pa.  judge  has  dis- 
a  day  for  Goldstein  and  that  many  of  her  missed  a  libel  suit  filed  by  a  bail- 
medicines  were  actually  prescribed  by  bondsman  against  the  Sharon  (Pa.) 
several  other  physicians  she  was  seeing.  Herald  and  Ottaway  Newspapers  on 
Dr.  Greenberg  also  disputes  the  clas-  grounds  that  a  mention  in  a  state  crime 
sification  of  some  of  the  drugs  he  did  report  made  the  bondsman  a  public  fig- 
prescribe  as  “amphetamine-type.”  ure. 

Judge  Titone’s  decision  pointed  out  The  suit,  filed  over  three  years  ago, 
that  neither  Wallace  nor  the  segment’s  claimed  news  articles  from  1974  and  1976 
producer  Grace  Diekhaus  ever  asked  were  false  and  defamatory.  The  earlier 
Goldstein  “elementary  questions”  about  articles  quoted  testimony  before  the 
her  medical  history,  when  her  treatment  state  House  of  Representatives;  the  later 
ended,  the  list  of  medicines  prescribed  story  was  based  on  a  report  issued  by  the 
by  Dr.  Greenberg,  or  for  copies  of  her  Pennsylvania  Crime  Commission  on 
prescriptions.  Abuses  and  Criminality  in  Bailbond  Bus- 

CBS’s  Diekhaus  sought  to  verify  iness. 

Goldstein’s  comments  with  statements  The  judge  found  that  the  bondsman 
by  other  patients  of  Dr.  Greenberg.  The  was  a  public  figure  at  the  time  the  articles 
60  Minutes  producer  granted  confiden-  were  published  because  he  was  president 
tiality  to  her  sources  under  New  of  the  state  bailbondsmens  association 
York’s  Shield  Law.  and  that  he  became  a  public  figure  as  a 

The  court  denied  CBS  the  use  of  ver-  result  of  the  crime  commission’s  report, 
ifying  material  from  confidential  sources 

and  said,  “Their  (CBS)  refusal  to  dis-  WiSCOfl^in  nan^r  flddQ 
close  has  deprived  the  plaintiff  of  access  dUUd 

to  valuable  and  material  evidence  on  a  bfOadCaSt  hOldlngS 

critical  element  of  the  plaintiffs  course  ^ 

of  action  .  .  .  defendants  rely  on  undis-  The  Gazette  Printing  Co.,  publishers 
closed  sources  and  information  for  ver-  of  the  Janesville  (Wise.)  Gazette,  has 
ification  and  offer  this  verification  as  agreed  in  principal  to  purchase  a  pair  of 
‘proof  of  their  responsibility.  Thus  they  northwestern  Wisconsin  radio  stations, 
have  put  in  issue  the  very  privilege  upon  Under  the  agreement,  which  is  subject 
which  they  rely.  They  are  using  the  to  FCC  approval,  the  news  company  will 
‘Shield  Law’  affirmatively  as  a  sword  to  acquire  WJMC  and  WJMC-FM  in  Janes- 
prevent  challenge  by  the  plain-  ville  and  run  the  stations  through  a  sub¬ 
tiff.  .  .  .No  consideration  will  be  given  sidiary  company.  The  firm  currently 
to  the  defense  of  verification  based  on  owns  five  additional  radio  broadcasting 
confidential  material.”  outlets. 


tary  standards  of  basic  news  reporting.” 

The  ruling  continued,  “Thus,  if  it  is 
questionable  as  to  whether  the  network 
has  met  the  standards  of  basic  reporting, 
it  is  certainly  questionable  as  to  whether 
they  met  the  more  rigorous  standards  of 
investigative  reporting.  At  trial,  these 
questions  must  be  assessed  in  the  con¬ 
text  of  the  medium’s  limitations  and  the 
topic’s  continuing  newsworthiness. 
Pressures  of  time,  staff  and  budget,  self 
created  or  otherwise,  are  some  of  the 
factors  which  must  be  considered.” 

Judge  Titone  did  not  elaborate  further 
on  what  he  thought  rigorous  standards  of 
investigative  reporting  were.  He  could 
not  be  reached  for  comment. 

Philly  sues  Post 
over  cop  story 

The  City  of  Philadelphia  last  week 
filed  a  $20  million  lawsuit  charging  the 
Washington  Post  with  libel  in  an  August 
14th  follow-up  story  on  the  U.S.  Justice 
Department’s  police  brutality  suit 
against  the  city. 

The  city  charged  Pulitzer  Prize  win¬ 
ning  reporter  Jonathan  Neumann  with 
malice. 

In  his  article,  Neumann  wrote,  ”... 
more  than  20  Philadelphians  watched  in 
stunned  disbelief  as  10  policemen  beat  a 
black  man,  breaking  nightsticks  on  his 
head  and  shoulders,  after  he  had  run  a 
stop  sign.”  The  city  claims  that  state¬ 
ment  and  others  in  the  article  contained, 
“false  and  untrue  statements.” 

Post  managing  editor  Howard  Simons 
said,  “I  stand  by  Jon  Neumann’s  story.” 

Neumann  was  a  member  of  a 
Philadelphia  Inquirer  investigative  team 
which  won  a  Pulitzer  Prize  for  a  series  on 
police  brutality  in  the  city. 

The  city  has  also  threatened  to  sue 
syndicated  columnist  Carl  T.  Rowan. 

There  is  considerable  legal  question  as 
to  whether  a  city,  as  opposed  to  an  indi¬ 
vidual,  would  be  recognized  by  a  court 
as  a  proper  plaintiff  in  a  libel  suit. 

LA.  Times  hikes 
home  deiivery  price 

The  home-delivered  subscription  price 
of  the  Los  Angeles  Times  will  go  up  to 
$1 .75  per  week  on  September  3  for  daily 
and  Sunday  service  in  Los  Angeles  and 
Orange  counties,  the  newspaper  an¬ 
nounced.  This  represents  a  15  percent 
increase. 

There  will  be  no  change  in  Sunday- 
only  home-delivery  service  or  in  new- 
stand  prices. 

The  Times  said  that  the  new  rates  also 
are  suggested  for  home  delivery  in  13 
other  California  counties. 

Times  president  Tom  Johnson  said  the 
hikes  are  necessitated  by  “significantly 
higher  operating  costs.”  He  said  dis¬ 
tribution  costs,  including  fuel,  have  risen 
over  23  percent  in  the  past  year. 
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Labor  leader-reporters 
fault  labor  coverage 


The  level  of  labor  reporting  in  the 
United  States  is  low,  according  to  a  na¬ 
tional  labor  leader  and  two  labor  reporters. 

Speaking  before  a  recent  American 
Arbitration  Association-sponsored  con¬ 
ference  on  the  impact  of  the  media  on 
collective  bargaining.  New  York  News 
reporter  Mike  Oreskes  described  the 
level  of  labor  reporting  as  “rather  poor” 
and  Edmund  Kelly  of  the  Buffalo  News 
said  much  of  the  media  do  a  “pretty 
shoddy  job  of  covering  collective  bar¬ 
gaining  at  the  local  level.” 

Their  comments  were  in  agreement 
with  a  statement  made  by  Thomas  R. 
Donahue,  assistant  to  the  president  of 
the  AFL-CIO,  who  said  there  are  “only 
about  25  labor  reporters  in  the  entire 
country.”  He  said  in  most  cases,  labor 
negotiations  are  opened  to  “untrained, 
general  assignment  reporters — in  most 
cases  fresh  from  journalism  school — 
with  one  course  in  economics  and  three 
pages  in  a  history  text  about  the  forma¬ 
tion  of  the  CIO  as  their  background  in 
labor-management  relations.” 

Donahue  suggested  that  organizations 
such  as  the  American  Arbitration  As¬ 
sociation  approach  journalism  schools  to 
encourage  the  addition  of  labor  relations 
courses  to  the  journalism  curriculum. 

Oreskes  pointed  out  that  most  news¬ 
papers  “do  not  treat  the  labor  beat  as  a 
specialty  that  requires  a  high  level  of 
sophistication  in  both  economics  and 
politics.” 

“The  press  itself,”  he  said,  “can  do 
more  to  improve  the  coverage  of  labor 
relations  than  anyone  else.  And  it  is  our 
responsibility  to  do  it.” 

Kelly,  who  has  covered  the  labor  beat 
for  the  Buffalo  News  for  some  30  years, 
said  “many  newspapers  are  still  not  con¬ 
vinced  that  bargaining  news  in  a  com¬ 
munity  is  as  important  as  news  out  of 
city  hall,  the  courts  or  the  police  pre¬ 
cinct.” 

As  a  result,  he  said,  “very  few  report¬ 
ers  are  assigned  full-time  or  even  half¬ 
time  to  coverage  of  bargaining  situa¬ 
tions.”  In  too  many  newsrooms,  he  said, 
“labor  relations  are  covered  as  an  after¬ 
thought,  something  any  old  reporter 
might  be  asked  to  do  once  he’s  done 
doing  the  obituaries.” 

Kelly  said  as  a  result  of  this  attitude  on 
the  part  of  editors,  many  reporters  as¬ 
signed  to  get  stories  about  bargaining 
situations  “have  only  the  very  faintest 
idea  of  what  bargaining  is  about.” 

“Because  of  this  pitiful  situation  exist¬ 
ing  in  many  newspaper  offices  and  radio 
and  tv  newsrooms,  it’s  easy  to  under¬ 
stand  why  a  bargaining  party  or  a  profes¬ 
sional  neutral  may  be  hesitant  about  talk- 
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ing  to  the  media  during  a  bargaining  situ¬ 
ation,”  Kelly  said. 

“They  rightly  fear  that  the  information 
they  may  give  the  media  will  be  garbled 
or  otherwise  inaccurately  reported,  or 
that  what  they  presume  will  be  under¬ 
stood  as  off-the-record  will  end  up  in  a 
published  or  broadcast  story,”  Kelly  add¬ 
ed.  “And  they  know  that  such  failures 
by  the  media  may  create  additional  mis¬ 
understandings  and  additional  issues  in 
the  bargaining  room,  and  make  a  con¬ 
tract  settlement  more  difficult  to 
achieve.” 

The  AFL-CIO’s  Donahue  talked  about 
“sunshine  laws”  and  labeled  them  a 
“sham.”  Donahue  said,  “Show  me  skilled 
negotiators  for  the  union  and  manage¬ 
ment,  and  I’ll  show  you  two  people 
who  live  in  the  shade,  reaching  agree¬ 
ments  without  strife.  If  only  one  is  skilled 
in  negotiation,  the  other  will  play  to 
the  media.  As  a  result,  we  may  see  more 
would-be  Actors  Equity  members  than 
contracts  negotiated  without  strikes.” 

Citing  Florida’s  Sunshine  bargaining 
law,  which  permits  the  press  and  public 
to  attend  all  labor  negotiations  involving 
public  employes,  Donahue  said  the 
media  “rarely  show  up  at  negotiating 
sessions,  until  impasse  is  reached  or 
when  one  side  tips  them  off  that  they  are 
going  to  make  a  grandstand  play.” 

The  press,  he  said,  “that  does  not 
cover  the  sessions  makes  the  age-old 
mistake  of  covering  the  rhetoric  and  not 
the  substance.  They  emphasize  the  triv¬ 
ial  issues — the  window  dressing  placed 
in  every  initial  union  or  management 
proposal  for  one  reason  or  other — or 
they  report  initial  union  proposals  as  if 
they  represented  a  final  offer.” 

Donahue  also  contended  that  “since 
the  turnover  rate  on  Florida  papers  is 
high,  it  is  usually  a  new  reporter  covering 
the  next  negotiation.” 

“In  Florida,  the  largest  state  with  a 
Sunshine  law,  there  is  not  a  single  labor 
reporter  in  the  entire  state,”  Donahue 
said.  “By  labor  reporter,  I  mean  some¬ 
one  whose  sole  beat  is  labor- 
management  relations.” 

“In  most  cases,’’  Donahue  said, 
“even  though  the  law  has  been  in  effect 
for  five  years,  the  reporters  covering 
current  negotiations  are  covering  their 
first  negotiations.” 

Donahue  said  he  rejects  “the  notion 
that  ratification  of  a  collective  bargaining 
agreement  by  public  managements  is  or 
should  be  the  function  of  public  opinion 
surveys  or  special  elections.” 

“We  have  a  representative  govern¬ 
ment,”  he  said.  “The  public’s  participa¬ 
tion  in  the  public  sector  of  collective  bar¬ 


gaining  process  is  through  the  represen¬ 
tatives  it  elects  at  the  polls  on  Election 
Day.  And,  I’m  afraid  the  press  just 
wasn’t  elected  to  that  role.” 

Donahue  said  he  did  not  mean  that 
“rascals”  should  not  be  held  accounta¬ 
ble  for  “their  dastardly  deeds,”  nor  did 
he  mean  that  “the  press  should  not  fully 
report  on  those  deeds.” 

He  did  say  that  labor  management 
does  not  have  to  always  cooperate  with 
the  press. 

“A  good  reporter  has  the  responsibil¬ 
ity  to  dig  for  news,  but  those  represent¬ 
ing  labor  and  management  do  not  have  a 
responsibility  to  help  him,”  he  said. 
“Even  with  news  blackouts,  most  good 
labor  reporters  know  what  is  going  on. 
Most  also  are  sensitive  enough  to  the 
issues  involved  to  know  where  the  fine 
line  is  between  reporting  and  mischief, 
between  news  and  indirectly  becoming  a 
party  to  the  negotiations — especially  the 
party  who  can  cause  a  strike — by  being 
used  by  one  side  to  provoke  the  other.” 

Robert  Coulson,  president  of  the 
American  Arbitration  Association,  said 
the  media  has  a  “love  affair”  with 
strikes. 

“Year  in  and  year  out,  the  processes 
of  collective  bargaining  have  resolved 
most  labor  relations  problems  without 
violence,  without  strikes  and  without 
disruption  of  the  production  process,” 
he  said.  “And  yet,  the  media — 
television,  radio  and  print — report 
strikes  and  threats  of  strikes,  as  if  these 
stories  were  typical  of  the  bargaining 
process,  rather  than  extraordinary  vi¬ 
gnettes  in  an  otherwise  placid  flow  of 
settlements.” 

Coulson  said,  “this  is,  unfortunately, 
typical  of  media  coverage:  crime,  riots, 
strikes  and  quarrels  are  the  consumer 
product  that  a  profit-oriented  media  must 
sell  to  its  sensation-starved  audience.” 

Coulson  added  that  most  negotiations 
“are  matters  of  vast  indifference  to  the 
general  public.”  The  public,  he  said, 
“doesn’t  care  whether  the  workers  at  the 
Acme  Mattress  factory  are  to  be  paid  six 
cents  or  a  nickel  more  per  hour.  The 
public  is  not  interested  in  the  details  of 
the  zookeepers’  dental  plan. 

“Only  when  contract  negotiations 
have  an  impact  on  the  local  tax  rate,  or 
upon  the  continuing  operation  of  a  sub¬ 
stantial  employer  in  the  community,  or 
upon  the  national  pattern  of  inflationary 
wage  increases,  will  such  news  pique  the 
curiosity  of  many  Americans,”  Coulson 
said.  “We  professionals  should  keep  that 
fact  in  mind.” 

Kelly  agreed  with  Coulson  on  the  latter 
point. 

The  interest  of  the  media  in  labor 
negotiations  is  “limited”  he  said.  “The 
media  is  not  interested  in  everything  that 
goes  on  in  bargaining,  nor  is  it  interested 
in  every  bargaining  situation.” 

He  disagreed  with  some  of  Donahue’s 
statements. 

(Continued  on  page  25) 
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‘Pinnacle  and  the  pits’ 
for  investigative  reporter 


By  W.F.  Gloede 

At  age  30.  Martin  D.  Yant  has  neared 
both  the  pinnacle  and  the  pits  of  jour¬ 
nalism.  His  resume  depicts  the  success¬ 
ful  rise  of  a  proverbial  young  man  in  a 
hurry — he  has  been  reporter,  editor  and 
publisher — who  met  with  an  untimely 
fall. 

Over  the  past  year  and-a-half.  Yant 
has  moved  from  the  executive  editor's 
office  at  the  Mansfield  (Ohio)  News- 
Janrnal  through  the  publisher's  office  at 
his  own  paper  (the  now  defunct  Ohio 
Observer)  to  the  ranks  of  the  un¬ 
employed.  On  his  way  he  brought  down 
a  sheriff s  office,  a  coroner,  a  now- 
deceased  national  safety  organization 
and  more  than  a  few'  local  politicos. 

Now  faced  with  $45  million  in  libel 
suits,  a  judge's  subpoena  for  confidential 
sources  and  a  SIOO.OOO  debt.  Yant  the 
muckraker  stands  undaunted. 

He  remains  something  of  a  hero  to 
many  in  Mansfield.  But  toothers,  he's  an 
overzealoiis  newsman  with  an  obsession 
for  investigation. 

Yant  began  his  newspaper  career  in 
1972  as  a  reporter  for  the  Piftshiiri>li 
Press.  He'd  just  graduated  from  the 
Georgetown  University  School  of 
Foreign  Service,  where  he  co-founded  a 
new  campus  newspaper  and  held  down  a 
part-time  job  as  a  copy  boy  for  Time 
magazine's  Washington  bureau. 

He  stayed  with  the  Press  for  about  a 
year  before  he  moved  to  the  Chieof’a 
Siin-Times  and  Daily  News.  There  he 
began  as  the  editor  of  a  weekly  suburban 
supplement  to  both  newspapers.  In  1976. 
he  was  appointed  special  assistant  to 
James  Hoge,  the  newly  appointed  editor 
of  the  Daily  News,  whose  special  task 
was  to  bail  the  troubled  daily  out  of  fi¬ 
nancial  trouble. 

The  next  year,  Yant  was  made  an  as¬ 
sistant  features  editor  for  the  News.  Six 
months  later,  he  was  editor  of  the  pa¬ 
per's  weekend  edition. 

It  was  then  that  Yant,  in  his  own 
words,  “got  the  itch  to  get  my  hands  on 
my  own  paper."  He  began  putting  out 
feelers,  and  soon  heard  a  positive  re¬ 
sponse  from  group  publisher  Harry  Hor- 
vitz.  In  January  of  1978,  Yant  got  his 
hands  on  the  News-Journal,  and  im¬ 
mediately  began  making  sweeping 
changes  in  both  the  look  and  the  content 
of  the  newspaper. 

Yant  stressed  investigative  journalism. 
His  reporters  revelled. 

His  first  project  was  an  investigation 
of  the  Richland  County  sheriff  s  office, 
where  allegations  of  brutality,  fraud, 
kickbacks  and  several  other  niceties  had 
filtered  through  the  previously  unre- 
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sponsive  newspaper  for  years. 

The  investigation  yielded  an  eight-part 
News-Journal  series  that  resulted  in  a 
grand  jury  investigation,  and  sub¬ 
sequently.  a  rash  of  indictments.  But 
■Sheriff  Thomas  E.  Weikel  eventually  got 
off  with  a  7  day  sentence. 

Yant  embarked  on  other  investiga¬ 
tions.  One  even  involved  his  newspaper. 

Publisher  Harry  Horvitz  owns  a 
cable  tv  firm.  That  firm  was  providing 
free  service  to  several  Mansfield  city 
councilmen.  who  sit  on  the  board  that 
sets  cable  tv  rates  in  the  city.  Yant  says 
he  advised  Horvitz  that  he,  and  probably 
others,  knew  of  the  practice,  and  that  it 
would  be  in  the  paper's  best  interests  to 
expose  the  issue  in  its  own  newspages. 
According  to  Yant.  Horvitz  was  not  re¬ 
ceptive  to  the  idea. 

Yant  then  began  steering  his  reporters 
into  several  shady  areas  in  which  local 
political  and  social  heavyweights  were 
involved.  One  scam  penetrated  the  now 
defunct  National  Highway  Safety  Ad¬ 
ministration,  where  influential  Ohio 
businessmen  and  socialites  were  al¬ 
legedly  involved  in  pornographic  film 
production,  prostitution  and  mismanage¬ 
ment  of  finances.  Among  the  supporters 
of  that  organziation  were  leading  enter¬ 
tainment  and  political  figures  ranging  on 
up  to  the  President. 

In  June  of  1978.  Horvitz  fired  Yant. 
Horvitz  said  he  thought  Yant  had  lost  his 
objectivity. 

Yant  disagreed. 

He  thinks  he  was  fired  for  stepping  on 
too  many  big  feet.  In  a  follow-up  on  the 
sheriff  story,  a  kickback  deal  with  local 
auto  dealers  was  discovered.  Yant  was 
also  investigating  the  prosecutor's  office. 


The  Observer 


Little  said  to  jury 
by  Weikel,  others 


Short-lived  daily 


a  local  and  influential  judge  and  a 
number  of  local  businessmen. 

"The  politics  of  the  Horvitz  Corpora¬ 
tion  and  the  fact  that  I  wasn't  proving  to 
be  an  overly  loyal  type  of  person  entered 
into  it  (his  firing),"  claims  Yant.  “By 
that  time,  there  was  a  tremendous 
amount  of  pressure  put  on  the  publisher 
to  get  rid  of  this  guy.  All  of  a  sudden,  the 
publisher  and  the  general  manager  got  a 
little  worried." 

Yant  would  not  give  up.  In  another 
month,  he  had  his  own  newspaper,  fi¬ 
nanced  partly  by  himself  and  his  staff 
and  mostly  by  kx:al  investors  who  liked 
what  Yant  was  doing  at  the  News- 
Journal. 

The  Ohio  Observer,  an  ll'/i"  by  14V^" 
tab  hit  the  streets  with  an  initial  press  run 
of  about  15.()(K)  daily.  'A  of  the  News- 
Journal's  circulation. 

The  Observer  lasted  only  about  two 
months  as  a  daily.  It's  stories  included  a 
senes  on  the  highway  safety  group,  more 
on  the  sheriff  and  more  still  on  corrup¬ 
tion  in  the  local  political  arena. 

It  wasn't  long  before  threats  began 
coming  in  through  the  Observer's 
switchboard.  A  rock  came  in  through 
Yant's  window  at  home.  Advertisers 
began  fading  away,  some  conceding  that 
they'd  been  threatened  with  violence  if 
they  didn't.  And  then  a  fire  levelled  a 
storage  garage  at  the  Observer.  Firemen 
labeled  it  suspicious. 

The  Observer  began  running  as  a 
weekly,  but  12  weeks  later,  it  went  bust. 

Yant  then  began  publishing  an  inves¬ 
tigative  newsletter  from  his  home.  It 
lasted  only  three  months. 

By  this  time,  Yant's  family  had  left 
him.  He  was  deeply  in  debt.  And  attor¬ 
neys  for  the  prosecutor  he  investigated 
and  for  sevenil  highway  safety  adminis¬ 
tration  officials  were  preparing  lawsuits. 

In  the  past  few  weeks,  Yant  has  been 
encouraged  by  a  second  round  of  indict¬ 
ments  against  Sheriff  Weikel  handed 
down  by  a  new  grand  jury.  The  sheriff 
has  since  resigned. 

A  short  time  later,  though,  Yant  re¬ 
ceived  the  judge's  subpoena.  He  vows 
that  he'll  go  to  jail  before  revealing  any 
confidential  sources. 

He's  now  working  on  a  book  about  his 
Mansfield  experiences  and  he's  prepar¬ 
ing  for  the  trials  of  the  libel  suits. 

Yant  is  now  penniless,  his  family  has 
left  him  and,  if  things  go  the  wrong  way  in 
court,  he  could  land  in  jail  with  monumen¬ 
tal  debts  stemming  from  the  libel  suits. 

Yet  Yant  remains  persistent.  He  vows 
he'll  never  relent. 

Tv  newsman 
starts  weekly  paper 

A  Jefferson  City,  Mo.,  new  weekly 
newspaper  emphasizing  state  govern¬ 
ment  and  political  news  will  be  partly 
owned  by  Jack  Cafferty,  WNBC  news 
anchorman  in  New  York. 
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J-school  instructor  says: 

New  technology  results 
in  better-trained  J-students 


By  Mai  Deans 

Today’s  college  journalism  graduates 
know  a  lot  more  about  putting  out  a 
newspaper  than  did  their  counterparts  of 
several  years  ago.  They  can  thank  the 
new  technology. 

Five  years  ago,  most  college  jour¬ 
nalism  students  typed  their  stories  on 
copy  paper.  If  they  were  on  the  staff  of  a 
campus  newspaper,  they  edited  the  copy 
with  pencils,  wrote  the  headlines  on  slips 
of  paper,  cropped  pictures,  laid  out  page 
dummies  and  shipped  the  whole  works  to 
a  print  shop  for  typesetting  and  picture 
reproduction. 

It’s  a  different  story  today.  In  most 
cases,  students  write  and  edit  stories  on 
video  display  terminals.  This,  in  turn, 
leads  to  setting  their  own  type  on  photo¬ 
typesetting  equipment,  reproducing  pic¬ 
tures  with  a  camera  processor,  doing 
their  own  paste-up  and  delivering 
camera-ready  pages  to  the  printer. 

At  the  University  of  Colorado  in  Boul¬ 
der,  the  student  newspaper  was  designed 
and  is  completely  produced — with  the 
exception  of  plate-making  and  press 
work — by  journalism  students. 

The  newspaper,  the  CU  Working 
Press,  began  publication  this  year.  Its 
inception  coincided  with  the  School  of 
Journalism’s  acquisition  of  VDTs.  Pre¬ 
viously,  the  school  lacked  the  funds  and 
equipment  necessary  to  produce  a  news¬ 
paper  and  the  student  community  was 
served  solely  by  an  independent  paper, 
published  off  campus  and  not  run  by  stu¬ 
dents. 

When  Journalism  Dean  Russell  E. 
Shain  assured  students  of  financial  sup¬ 
port  for  a  newspaper,  the  students 
named  the  publication,  designed  a 
nameplate  and  set  up  a  typographical 
format.  They  took  care  of  every  detail, 
from  choosing  headline  and  body  type 
down  to  folios  and  continued  lines. 

A  business  and  advertising  department 
was  set  up.  Students  in  that  part  of  the 
staff  are  from  the  school’s  advertising 
sequence.  They  keep  the  books,  sell  and 
design  ads  and  handle  billings. 

Students  write  their  stories  and  set 
their  ads  on  Compugraphic  EditWriter 
1750  VDTs,  where  they  are  edited  and 
stored  on  disks.  The  disks  are  fed  into  a 
university-owned  Compugraphic  2750 


(Deans  is  a  senior  instructor  at  the  Uni¬ 
versity  of  Colorado  at  Boulder.  He  began 
teaching  journalism  in  1976.  Prior  to  that, 
he  was  assistant  managing  editor  of  the 
Philadelphia  Bulletin  for  13  years.) 


for  copy  justification  and  then  into  a 
Compugraphic  7500,  which  produces  gal¬ 
leys  of  type  ready  for  paste-up. 

Glossy  prints  go  into  a  Visual  Graphics 
Corp.  PosOne  CPS  316,  a  camera  proc¬ 
essor.  It  reduces  or  enlarges  and  pro¬ 
duces  Velox  prints  or  line  work. 

Students  then  cut  up  their  type,  paste 
up  their  pages,  read  them  and  set  any 
needed  corrections  on  the  Compugraphic 
equipment.  Camera-ready  pages  are 
taken  to  a  commercial  printing  plant, 
where  plates  are  made  and  the  paper  is 
run  off  the  press. 

At  this  point  students  leave  their  roles 
as  editors,  reporters  and  advertising 
people  and  become  the  newspaper’s  cir¬ 
culation  department.  They  distribute 
about  7,000  copies  of  the  CU  Working 
Press  to  dormitories,  classroom  build¬ 
ings,  eating  places  and  social  centers  on 
the  campus. 

All  this  would  be  impossible  without 
the  new  electronic  equipment  for  writ¬ 
ing,  editing  and  typesetting.  However, 
the  new  trend  is  one  which  also  has  af¬ 
fected  teaching  in  more  and  more 
schools  and  departments  of  journalism 
because  the  VDTs  are  not  used  exclu¬ 
sively  to  produce  campus  newspapers 
but  are  integrated  into  classroom  instruc¬ 
tion. 

Best  estimates  are  that  about  two- 
thirds  of  American  schools  and  depart¬ 
ments  of  journalism,  of  which  there  are 
about  250,  now  have  some  sort  of  elec¬ 
tronic  equipment.  Numbers  range  from 
one  or  two  machines  at  smaller  institu¬ 
tions  to  a  dozen  or  more  at  larger  ones. 

The  electronic  age,  however,  has 
created  some  problems  for  journalism 
teachers.  Many  educators,  and  editors  as 
well,  have  expressed  concern  that  fasci¬ 
nation  with  the  new  technology  may  re¬ 
sult  in  de-emphasis  of  the  basics — 
teaching  students  how  to  report,  write 
and  edit  properly. 

Roughly  half  of  about  300  editors  and 
reporters  who  responded  to  a  survey 
conducted  at  West  Virginia  University’s 
School  of  Journalism  said  they  didn’t  be¬ 
lieve  the  heavy  investment  by  schools  in 
new  equipment  was  worthwhile. 

Many  of  the  editors  and  reporters 
pointed  out  that  newcomers  to  their 
staffs  can  be  trained  to  operate  VDTs  in 
half  a  day  or  less.  They  also  noted  that 
there  is  a  wide  variance  on  coding,  com¬ 
mands  and  keyboards  in  various  elec¬ 
tronic  systems. 

For  the  most  part,  however,  reporters 
and  editors  agreed  that  students  should 
have  at  least  some  familiarity  with  the 
new  equipment.  But  their  main  concern 


was  that  journalism  schools  turn  out 
graduates  who  know  how  to  report,  write 
and  edit. 

Paul  A.  Poorman,  editor  of  the  Akron 
Beacon  Journal,  told  University  of  Col¬ 
orado  students  when  he  was  on  campus 
recently  as  editor-in-residence: 

“I  think  perhaps  the  best  reason  for 
having  electronic  equipment  in  jour¬ 
nalism  schools  is  that  students  can  do  a 
little  work  on  it  and  not  have  that  nagging 
fear  of  facing  something  totally  unfamil¬ 
iar  when  they  go  to  work  on  newspa¬ 
pers.” 

Many  schools  are  adopting  a  middle- 
of-the-road  teaching  approach  by  making 
a  modest  investment  in  the  new  technol¬ 
ogy  but  relying  on  typewriters,  pencils 
and  paper  for  basic  training  in  writing 
and  editing. 

Despite  the  continuing  debate  on  the 
merits  of  electronic  equipment  in  teach¬ 
ing,  one  fact  is  clear:  For  students  work¬ 
ing  on  campus  newspapers,  a  new  world 
has  been  opened.  By  producing  their 
own  newspapers,  virtually  from  scratch 
to  the  press,  they  know  a  lot  more  about 
the  total  newspaper  than  journalism  stu¬ 
dents  have  ever  known  before. 

Press  hassle 
in  Providence 

The  commissioner  of  public  safety  in 
Rhode  Island’s  capital  city  has  ordered 
the  police  department  not  to  give  infor¬ 
mation  to  the  press  without  first  clearing 
it  with  his  office. 

Commissioner  Sanford  Gorodetsky 
said  that  Providence  police  may  give  out 
routine  information  about  crimes  and  in¬ 
vestigations,  but  may  not  give  interviews 
or  talk  about  police  business  without 
permission. 

Gorodetsky  insists  that  the  memo  is 
not  intended  as  a  gag  order,  but,  rather, 
as  a  method  of  improving  the  image  of 
the  Providence  Police  Department. 


Inmate  censorship 
barred  by  court 

The  U.S.  Court  of  Appeals  has  ruled 
that  the  newspaper  at  Soledad  prison  in 
California  must  allow  the  publication  of 
two  articles  written  by  an  inmate,  despite 
objections  to  them  by  prison  officials. 

The  articles  by  Artie  Bailey  in  the  Sol¬ 
edad  Star  News  encouraged  prisoners  to 
join  the  Prisoners  Union,  an  advocacy 
group,  and  argued  that  the  First 
Amendment  permits  inmates  to  send  and 
receive  uncensored  mail. 

In  upholding  an  order  by  a  Monterey 
County  Superior  Court  Judge,  the  appel¬ 
late  court  said  the  state  may  censor  writ¬ 
ings  that  threaten  prison  security,  but 
noted  that  even  that  power  should  be 
subject  to  strict  review  standards. 
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Resolutions  adopted  by  Association  for 
Education  in  Journaiism 

RESOLUTION  #3 


Panel  debates 
group  vs.  indie 
at  AEJ  meeting 

By  Maynard  Hicks 

“An  oppressive  inheritance  tax  that 
precludes  passing  the  newspaper  on  to 
the  publisher’s  heirs”  was  agreed  to  be 
the  primary  cause  of  selling  to  a  group  at 
an  August  meeting  of  the  Association  for 
Education  in  Journalism  at  Houston. 

The  words  were  expressed  by  the 
session’s  keynoter — a  newspaper-ex¬ 
perienced  professor  now  with  the  De¬ 
partment  of  Communications  at  Califor¬ 
nia  State  University,  Fullerton,  Dr.  John 
Kaufman. 

Gathered  at  the  Newspaper  Division, 
and  going  to  the  University  of  Houston 
“at  their  own  expense”  to  aid  a  unit 
which  did  not  have  a  budget  to  pay  their 
travel  costs,  were:  moderator  Ralph 
Johnson,  associate  editor  of  the  Toledo 
Blade;  Christy  Bulkeley,  publisher  of  the 
Danville  (Ill.)  Commercial-News;  K. 
Prescott  Low,  publisher  of  the  Quincy 
(Mass.)  Patriot  Ledger;  David  Eisen, 
representing  The  Newspaper  Guild;  and 
Heather  Kirkwood,  staff  attorney.  Fed¬ 
eral  Trade  Commission. 

Most  heavily  underscoring  Kaufman’s 
conclusion  was  Low,  who  introduced 
himself  as  “the  token  independent.”  The 
publisher  drew  no  challenge  from  either 
co-speakers  or  audience  as  he  agreed 
that  the  inheritance  tax  is  number  one  in 
causing  such  sales,  listing  that  “this  is 
one  of  the  few  things  on  which  there  is 
agreement”  from  the  people  and  organi¬ 
zations  in  the  newspaper  world. 

Low  said:  “Confiscatory  (inheritance) 
tax  laws  must  be  eased  for  all  small 
businesses — not  merely  newspapers — or 
else  such  small  businesses  (mostly)  will 
be  on  their  way  out.  Congress  makes  the 
laws.  Congress  can  change  the  laws. 
However,  personally  whenever  govern¬ 
ment  comes  in  ‘to  help  me’  then  indeed  1 
do  worry.” 

Low  said  that  “there  are  some  bad 
independents  and  some  bad  chain  pa¬ 
pers.  I  don’t  want  to  come  across  an 
anti-chain,  or  to  pick  a  fight  with  any¬ 
one.” 

He  cited  “fundamental  questions  on 
control,  clearly  of  the  editorial,  the 
economic  and  the  political  processes” 
saying  “already  the  political  process  is 
happening.”  He  regards  though  as  the 
move  to  chains  and  to  larger  chains  as 
nearly  “inevitable”.  He  said  “Contami¬ 
nation  is  difficult  to  resist.” 

Low’s  listing  of  group  advantages 
included  “not  having  all  eggs  in  one 
basket.  If  a  tornado  hits  your  (indepen¬ 
dent)  plant  you  are  through.”  He  added 
advantages  of  “capital,  resources,  avail¬ 
ability  of  problem  solvers  for  almost  any 
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RESOLUTION  #1 

Whereas  the  United  States  govern¬ 
ment  has  successfully  obtained  a  court 
order  restraining  The  Progressive 
magazine  from  publishing  an  article,  and 

Whereas  such  prior  restraint  erodes 
the  First  Amendment  freedoms  of  all 
print  and  broadcast  media,  therefore 

Be  it  resolved  that  the  AEJ  supports 
The  Progressive  magazine  in  its  effort  to 
fight  the  prior  restraint  order,  so  the 
magazine  can  fully  enjoy  its  guaranteed 
First  Amendment  freedoms,  and  so  other 
media  outlets  can  operate  free  of  the 
threat  of  government  censorship. 

RESOLUTION  #2 

Whereas  there  has  been  an  alarming 
number  of  courtroom  closings  to  the  pub¬ 
lic  and  the  press  since  Gannett  v.  DePas- 
quale. 

Be  it  resolved  that  AEJ  expresses  con¬ 
cern  over  this  trend  as  a  threat  to  the  free 
flow  of  information  about  the  judicial 
system  and  urges  members  to  be  alert  to 
local  courtroom  closings. 


situation,  and  centralized  records  and 
bookkeeping”,  through  a  group.  Be¬ 
moaning  governmental  regulations,  he 
estimated  that  in  his  personal  case  he 
spends  15%  of  his  time  in  filling  out 
forms — “valuable  time  that  could  be 
spent  in  improving  our  editorial  prod¬ 
uct.” 

Ms.  Bulkeley  told  of  her  experiences 
with  the  Gannett  organization  since 
January  2,  1973.  She  is  one  of  six  women 
publishers  in  that  group.  She  kidded  in 
introducing  the  matter,  questioning:  “is 
A1  crazy,  when  women  only  know  how 
to  spend  money?” 

Turning  serious  and  recounting  a  list  of 
advantages  for  her  as  a  member  of  a 
group,  she  commented:  “As  I  think  of  it. 
as  an  independent  I  could  not  run  the 
(Danville)  paper  and  have  any  money 
left.” 

She  maintained  that  in  her  total  ex¬ 
perience  on  three  Gannett  papers  and  as 
publisher  of  two  the  only  advice  she  has 
ever  received  was  just  once,  when  Paul 
Miller’s  secretary  “suggested  that  1 
change  position  of  two  editorials  (and 
with  reason)  but  not  change  anything  in 
either  editorial.” 

Bulkeley  said  that  in  her  experience 
“there  are  far  more  considerations  than 
the  profit  margin  in  changing  publishers 
around.”  She  told  of  her  pride  as  pub¬ 
lisher  in  raising  salary  levels. 

As  for  her  knowing  her  present  city  of 
Danville,  she  asserted:  “1  know  it  better 
than  some  people  who  have  been  there 
forever.  She  said  that  a  publisher  “learns 
fast”  and  since  November,  1976,  1  have 
been  “everywhere  and  have  made  over 


Whereas  many  mass  media  of  com¬ 
munication  continue  to  perpetuate  sex 
bias  in  language  which  implies  a  subordi¬ 
nate  position  for  persons  by  reason  of 
their  being  female,  and 
Whereas  journalism  and  mass  com¬ 
munication  educators  should  exercise 
leadership  in  promoting  equality  of  the 
sexes. 

Be  it  resolved  that  the  AEJ  urges  all 
journalism  and  mass  communication 
educators  to  strive  to  reduce  sex  bias  in 
the  language  used  in  their  lectures, 
textbooks  and  the  writing  of  their  stu¬ 
dents,  and 

Be  it  further  resolved  that  the  AEJ 
urges  instructors  to  consider  including 
treatment  of  the  problem  of  language  sex 
bias  as  part  of  the  content  of  writing  and 
reporting  courses,  and 

Be  it  further  resolved  that  the  AEJ  it¬ 
self  set  an  example  by  keeping  all  AEJ 
publications  as  free  as  possible  of  lan¬ 
guage  sex  bias. 


60  speeches.”  In  Danville,  she  said  that 
she  was  “the  youngest  publisher,  the 
first  woman,  and  the  first  from  the  edito¬ 
rial  side.” 

Moderator  Johnson  commented:  “1 
have  been  with  several  group  newspa¬ 
pers  and  my  pay  check  has  seemed  more 
secure  for  it.” 

Eisen,  appearing  on  a  panel  for  the 
second  time  in  a  day  (the  earlier  being 
concerned  with  internships),  at  the  eve¬ 
ning  session  said:  “The  specter  is  chilling 
of  news  monopolies,  when  we  recall  that 
in  1900  New  York  City  had  15  dailies. 
Today  the  average  newspaper  buyer  has 
no  more  variety  in  choice  than  in  buying 
electricity.” 

As  for  “the  groups’  claims  of  au¬ 
tonomy  for  local  editors”  he  said  “Forty 
years  ago  the  Hearst  newspapers 
marched  in  unison.  Owners  of  newspa¬ 
per  monopolies  will  tell  you  this  couldn’t 
happen,  but  with  little  proof.  They  are  an 
opportunity  waiting  to  be  seized.  Con¬ 
tamination  is  difficult  to  resist.  The  con¬ 
glomerates  are  tempted.  Otis  Chandler 
(of  the  Los  Angeles  Times)  has  said  that 
one  day’s  Arab  oil  income  could  buy  the 
10  top  chains.” 

The  editor  of  the  Guild  Reporter  ar¬ 
gued,  both  in  his  presentation  and  in 
closing  general  discussion,  for  the  limita¬ 
tions  on  purchasing  of  newspapers 
“asked  in  convention  last  month  by  The 
Newspaper  Guild”.  He  presented  the 
view  against  countering  questions  and 
comments  that  “this  is  not  a  violation  of 
the  First  Amendment,  since  no  limit  is 
proposed  on  starting  new  papers,  only 
the  purchase  of  papers.  Anyone  can  start 
(Continued  on  page  24) 
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Dentist  to  debate 
merits  of  advertising 

Faced  with  diminishing  patient  rosters 
and  a  surge  in  new  practices,  American 
dentists  are  looking  into  institutional  ad¬ 
vertising  as  the  potential  salvation  of 
their  profession. 

Several  local  dentistry  associations 
around  the  country  have  already  started 
placing  ads  in  newspapers,  magazines  and 
trade  journals.  Some  have  bought  local 
time  on  network  tv. 

The  results  have  been  unmeasurable 
so  far,  but  it  appears  that  the  long¬ 
standing  professional  distaste  for  adver¬ 
tising  among  dentists  is  rapidly  evaporat¬ 
ing. 

The  American  Dental  Association 
plans  to  debate  the  merits  of  nationwide 
institutional  advertising  during  its  annual 
convention  later  this  month. 

A  central  point  in  the  debate  includes 
the  ADA’s  success  in  obtaining  free 
commercial  time  for  its  public  service 
announcements.  Various  media  have 
donated  millions  of  dollars  in  time  and 
space  in  the  past,  and  the  ADA  isn’t 
quite  sure  that  it  would  be  worth  it  to 
forgo  the  free  time  in  favor  of  paid  adver¬ 
tising. 

Despite  a  significant  number  of  profes¬ 
sionals  who  still  stand  opposed  to  any 
form  of  dental  advertising,  cries  have 
been  ringing  out  from  dentists  located 
mostly  in  the  west  whose  offices  have  not 


Only  doomed  killers 
may  talk  to  press 

The  state  has  the  right  to  deny  report¬ 
ers  the  run  of  Death  Row  to  interview 
prisoners,  an  appellate  court  in  Florida 
has  ruled. 

But,  the  court  held  in  a  2-1  decision, 
prison  officials  must  allow  condemned 
prisoners  to  talk  with  reporters  once 
their  death  warrants  have  been  signed  by 
the  Governor. 

An  emergency  rule  was  adopted  re¬ 
cently  by  the  Florida  Department  of  Cor¬ 
rections  after  Gov.  Bob  Graham  signed  a 
death  warrant  which  resulted  in  the  first 
electrocution  in  Florida  in  many  years. 
He  has  since  signed  another  warrant  and 
there  are  more  than  150  convicted  killers 
on  Death  Row. 

Under  the  rule,  press  interviews  of  the 
Death  Row  inmates  are  banned  during 
the  few  days  before  an  execution.  The 
court  said  the  Department  of  Corrections 
demonstrated  that  the  presence  of  report¬ 
ers  in  the  tense  atmosphere  of  a  pending 
execution  poses  a  threat  to  prison  secur¬ 
ity.  The  decision  complied  with  a  deci¬ 
sion  by  the  Supreme  Court  of  the  United 
States  which  permits  jail  authorities  to 
impose  restrictions  on  both  the  news 
media  and  the  public  to  maintain  prison 
security. 

The  appellate  judges  in  Florida  said 
the  issuance  of  death  warrants  put  the 
condemned  people  in  a  separate  class. 


Dental  ad 

been  filled  since  the  baby  boom  went 
bust. 

If  the  ADA  does  decide  to  go  with 
institutional  ads,  the  potential  income  for 
individual  newspapers  would  likely  be 
limited — the  organization  would  muster 
the  monies  needed  to  place  ads  from  lim¬ 
ited  membership  dues.  However, 
coupled  with  ads  placed  by  local 
societies  and  regional  groups,  ad  rev¬ 
enues  from  Dental  Advertising  could  add 
up  to  a  plus  for  scores  of  publications. 


How  well  is  your  community  protecting  its  citizens  from  these  dangers?  To  heip 
reporters  answer  that  question.  State  Farm  has  developed  a  booklet  that 
provides  story  ideas  involving  10  topics  related  to  these  threats  to  life 
and  property.  Called  So  VouVe  Thinking  About  Doing  A  Story  On...  ^ 

the  booklet  gives  you  the  questions,  not  the  answers. 

But  it  does  provide  a  brief  overview  of  the  problem.  ^  ^ 

And  it  tells  you  where  you  may  be  ^ 

able  to  the 


For  your  FREE  copy, 
send  us  the  coupon  below. 


Media  Information  Service  ;  ,  '  ' 

Public  Relations  Dept. 

State  Farm  Mutual 

Automobile  Insurance  Company  TpTgp 

One  State  Farm  Plaza  insu(anci 

Bloomington,  III.  61701 

Please  seixl  me  a  free  copy  of  your  booklet  So  \t>u're  Thinking  About  Doing  A  Story  On. 


Name 


PubHcation  or  station. 


Address 


Vfbuld  America 

be  better  off 
without  Chrysler? 


Its  a  fair  question. 

You’ve  heard  from  all  the  pundits,  the  instant 
experts,  and  the  vested  interests.  They  all  have  their 
favorite  version  of  what’s  wrong  with  Chrysler. 

Now  we'd  like  to  set  the  record  straight. 

We’ve  made  our  share  of  mistakes  in  a  tough 
competitive  business.  And  we’re  willing  to  accept 
responsibility  for  them. 

But  to  turn  our  back  on  140  thousand  of  our  own 
employees  would  be  irresponsibility. 

To  close  the  doors  in  52  American  communities 
in  which  Chrysler  is  a  major  factor  of  the  local 
economy  would  be  irresponsibility. 

To  deny  employment  to  the  150  thousand  people 
who  work  for  the  dealers  who  sell  Chrysler  products 
would  be  irresponsibility. 

To  curtail  the  income  of  the  hundreds  of  thou¬ 
sands  who  supply  goods  and  services  to  Chrysler  would 
be  irresponsibility. 

Vfeuld  America  be  better  off 
with  a  Big  2  instead  of  a  Big  3? 

When  it  comes  to  competition,  more  is  better 
than  less. 

A  Big  3  means  you  have  more  choices.  More 
products,  more  innovations  of  which  Chrysler  has 
delivered  its  fair  share,  and  then  some,  over  the  years. 

Example:  Chrysler  was  first  with  a  solid  state 
electronic  ignition  system  as  standard  equipment. 

But  the  Big  3  or  the  Big  2  has  its  real  meaning 
only  in  terms  of  people.  People  who  have  jobs.  People 
who  pay  taxes  to  America  and  to  the  communities  in 
which  they  live.  A  Congressional  Budget  Office  study 


shows  that  people  with  jobs  at  Chrysler,  or  jobs  that 
depend  on  Chrysler,  contribute  11  billion  dollars  each 
year  in  tax  revenues  to  our  country.  Without  those 
jobs  they  would  be  collecting  2  billion  dollars  instead 
in  unemployment  benefits. 

So  you’d  have  to  say  that  a  Big  3  contributes  a  lot 
more  to  the  health  of  the  American  economy  than  a 
Big  2. 

Is  Chrysler  building  gas 
guzzlers? 

A  lot  of  people  who  should  know  better  have  been 
peddling  this  myth. 

The  fact  is  that  Chrysler  has  the  best  average  gas 
mileage  of  the  Big  3. 

Chrysler  has  more  models  rated  25  miles  per 
gallon  or  better  than  GM,  Ford,  Datsun,  Toyota  or 
even  Honda. 

We  also  have  one  of  the  industry’s  most  proven 
6-cylinder  engines  in  the  efficient  Chrysler  Slant  6. 

The  Slant  6  is  standard  in  all  our  current  compact  and 
mid-size  cars.  Even  in  many  of  our  full-size  cars  as  well. 

And  Chrysler’s  percentage  of  small  car  sales  to 
big  cars  is  the  best  of  the  Big  3  by  far— not  the  worst 
—as  some  would  have  you  believe. 

Over  87  percent  of  the  cars  Chrysler  builds  are 
not  big  cars  at  all— they’re  mid-size  or  smaller. 

So  let’s  put  to  rest  the  myth  that  Chrysler  is 
building  the  wrong  kind  of  cars. 

To  date  we’ve  built  more  of  the  right  kind  of  cars 
than  anyone  else. 

We  were  in  the  market  two  years  ahead  of  General 
Motors  with  America’s  first  front-wheel  drive  small 


cars:  the  roomy  and  fuel-efficient  Omni  and  Horizon. 

However,  we  lacked  the  resources  to  build  our 
own  4-cylinder  engines.  We  felt  it  was  important  to  get 
these  cars  to  the  American  people  in  the  shortest 
possible  time,  so  we  reached  an  agreement  to  buy  up  to 
300  thousand  engine  blocks  a  year  from  Volkswagen. 

As  a  result,  our  production  has  been  limited  by 
the  availability  of  these  engines.  We  apologize  to  all  the 
people  who  have  had  long  waits  for  their  Omni  or 
Horizon. 

We  will  eliminate  the  engine  shortage  during 
1980  when  our  new  400  million  dollar  engine  plant 
starts  turning  out  our  own  4-cylinder  engines. 

In  1981  we  will  bring  to  market  a  new  fleet  of 
compact-size  front-wheel  drive  cars  including  the  first 
American  front-wheel  drive  station  wagons.  This  one 
car  line  alone  represents  a  1  billion  dollar  investment. 

Our  engineering  tests  project  that  these  cars  will 
have  an  average  fuel  economy  rating  of  over  25  miles 
per  gallon.  Yet  they  will  have  more  room  inside  than 
GMs  new  X  cars. 

In  all,  Chrysler  will  be  providing  about  one 
million  efficient  front-wheel  drive  vehicles  to 
continue  its  leadership  in  front-wheel  drive. 

What  is  Chrysler  asking  for- 
a  handout? 

No. 

We  re  asking  the  government  to  help  us  offset  the 
heavy  cost  of  regulation. 

This  is  a  bad  year  for  the  automobile  industry. 
And  a  worse  year  for  Chrysler.  First,  gas  lines  flattened 
sales  of  almost  all  cars  except  the  smallest.  Now  the 
country  is  moving  rapidly  toward  a  recession.  Even  GM 
is  having  difficulty  moving  large  stocks  of  full-size  cars. 

But  GM  can  weather  the  storm  better  than 
Chrysler  because  they  can  distribute  the  costs  of 
regulation  over  a  lot  more  cars.  For  example,  studies 
indicate  that  Chrysler  costs  per  car  for  government 
regulations  are  $200  to  $300  more  per  car  than 
forGM. 

As  a  result,  interest  costs  for  Chrysler  average 
about  $  125  per  car,  but  only  $  10  per  car  for  GM. 

Those  differences  alone  are  staggering  for 
Chrysler. 

Because  of  the  hundreds  of  millions  committed 
for  new  plants  and  new  products,  and  the  hundreds  of 
millions  invested  to  meet  regulations,  Chrysler  faces  a 
temporary  shortage  of  funds.  Chrysler  has  no  choice 
but  to  seek  temporary  assistance  from  the  heavy  burden 
regulation  places  on  us.  We  want  equity  restored  to 
the  competitive  system  because  the  system  is  anti¬ 
competitive  as  it  stands  now. 

We  re  not  asking  for  a  hand-out,  a  bail-out,  or 
welfare.  Chrysler  is  asking  for  temporary  assistance  for 


1979  and  1980  equal  to  the  cost  of  meeting  government 
regulations  for  those  two  years. 

It  will  not  cost  the  taxpayer  anything  because 
Chrysler  will  repay  the  government  out  of  future 
profits. 

Has  Chrysler  done  everything 
it  can  to  help  itself? 

We  have  restructured  all  our  overseas  investments 
to  generate  new  working  capital  so  we  can  concentrate 
on  the  North  American  market. 

We  have  mounted  an  all-out  effort  to  get  record 
financing  for  programs  that  will  make  us  competitive 
and  profitable. 

We  have  become  more  efficient  by  eliminating 
duplication,  cutting  expenses  and  introducing  inno¬ 
vative  and  even  unconventional  programs.  In  fact,  we 
have  reduced  our  costs  by  $500  million  so  far  this  year. 

We’ve  added  top  level  marketing  management. 

We’ve  hired  the  best  brains  in  the  business  to 
improve  manufacturing  quality,  and  to  put  tighter 
controls  on  purchasing. 

Our  dealers  and  our  suppliers  have  given 
Chrysler  strong  commitments  of  support. 

Does  Chrysler  have  a  future? 

You  can  count  on  it. 

Seventeen  million  Chrysler  owners  can  count  on  it. 

Our  4700  Chrysler-Plymouth  and  Dodge  dealers 
can  count  on  it.  Our  employees  can  count  on  it.  Oui' 
suppliers  can  count  on  it. 

The  concerned  citizens  of  52  communities  whose 
livelihoods  are  closely  tied  to  Chrysler  can  count  on  it. 

And  the  competition  can  really  count  on  it. 

We  have  in  place  for  1980  and  1981  the  programs, 
the  products  and  the  management  Chrysler  needs  to  be 
competitive,  to  sell  cars,  to  meet  our  obligations,  to 
become  profitable. 

We’ve  been  in  business  for  fifty-four  years,  and 
almost  all  fifty^four  have  been  profitable. 

We  plan  to  be  around  at  least  another  fifty-four. 

You  can  count  on  it. 

John  Riccardo 

Chairman, Chrysler  Corporation 

/• 

LeeA.Iacocca 

President,  Chrysler  Corporation 


Arthur  D.  Farber  has  been  named  cir¬ 
culation  manager  of  Orlando  Sentinel 
Star  and  will  oversee  the  daily  operation 
of  the  circulation  division.  Farber  had 
been  metro  circulation  manager  since 
June,  1978.  Prior  to  that,  he  was  with  the 
Philadelphia  Inquirer  for  four  years  in 
circulation  management  positions. 

Raymond  P.  Dallman,  advertising 
manager  and  assistant  division  director 
since  January,  will  assume  total  respon¬ 
sibility  for  the  advertising  division. 
Dallman  formerly  held  advertising  man¬ 
agement  positions  with  the  Detroit  Free 
Press  for  four  years,  becoming  their  re¬ 
tail  advertising  manager  in  1977.  From 
1966  to  1974,  he  was  in  advertising  sales 
at  the  Detroit  News. 

*  ^  * 

FrancesC.  Malone  has  been  promoted 
to  manager  of  public  relations  and  educa¬ 
tional  services  of  the  Seattle  Times.  In 
her  new  position,  Malone  is  responsible 
for  community  affairs,  special  events 
sponsored  by  The  Times  and  educational 
services,  including  the  Visual  Education 
Consultants’  filmstrip  program.  News¬ 
paper  in  Education  and  the  Spelling  Bee. 
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Ernest  Vitucci  has  been  named  ad¬ 
ministrative  assistant  to  the  retail  adver¬ 
tising  manager  at  the  Los  Angeles  Times. 
Vitucci  has  been  a  Retail  Advertising  ac¬ 
count  executive  at  the  Times  since  1973, 
when  he  joined  the  Orange  County  dis¬ 
play  advertising  staff.  Prior  to  that,  he 
had  been  a  sales  representative  with  the 
Orange  Coast  Daily  Pilot  for  five  years. 
He  will  report  to  Phil  Magwood,  Retail 
Advertising  manager. 

♦  ♦  ♦ 

Chicago  Tribune  has  created  four  new 
posts  of  assistant  managing  editor.  Those 
affected  by  the  move  include:  Michael 
Argirion,  features  editor,  named  assis¬ 
tant  managing  editor-features;  Denis 
Gosselin,  news  features  editor,  named 
assistant  managing  editor-news  features; 
Bernard  Judge,  city  editor,  named  assis¬ 
tant  managing  editor-metropolitan  news; 
and  Joseph  Leonard,  editor,  editorial  op¬ 
erations,  named  assistant  managing 
editor,  operations. 

*  9k 

Glen  Larum,  30,  has  been  named 
managing  editor  of  the  Gunnison  (Colo.) 
Country  Times.  Larum  had  been  editor 
of  the  Fort  Stockton  (Tex.)  Pioneer  for 
the  past  three  years.  A  native  of  Mon¬ 
tana,  he  served  as  managing  editor  of  the 
Ronan  (Mont.)  Pioneer  in  1974-75. 

Jk  9k  * 

Mike  Laosa,  25,  has  been  named  assis¬ 
tant  circulation  director  for  Palm  Beach 
Newspapers,  Inc.,  publishers  of  the 
Palm  Beach  Post,  the  Palm  Beach 
Times,  the  Delray  and  Boynton  Beach 
News  Journal,  the  Palm  Beach  Daily 
News  and  Palm  Beach  Life  Magazine. 

9k  5iC  * 

Andrew  Kent,  34,  has  been  named 
press  secretary  to  Congressman  Stephen 
J.  Solarz  (D-Brooklyn,  New  York). 

*  9k  9k 

Dan  Mashburn,  36,  has  been  named 
assistant  circulation  director  of  Memphis 
Publishing  Company,  publisher  of  the 
Commercial  Appeal  and  Memphis 
Press-Scimitar. 

Mashburn  joined  Memphis  Publishing 
Company  in  1974  as  circulation  promo¬ 
tion  and  training  manager. 


Newspeople 


Ptacin  Kennedy 

James  C.  Kennedy,  31,  executive  vice- 
president  and  general  manager  of  Atlanta 
Newspapers,  will  become  president  of 
the  Grand  Junction  {Co\o.)  Daily  Sentinel 
September  1.  The  newspaper  was  ac¬ 
quired  by  Cox  Enterprises,  Inc.,  parent 
company  of  The  Atlanta  Journal  and 
Constitution,  in  June.  Kennedy  will  suc¬ 
ceed  Kenneth  E.  Johnson  as  publisher  of 
The  Daily  Sentinel  when  the  transition  of 
ownership  is  completed  in  the  fall  of 
1980,  according  to  Cox  President  Charles 
E.  Glover.  Cox  chairman  Garner  An¬ 
thony  said  that  Kennedy  has  been  named 
to  the  board  of  directors  of  Cox  Enter¬ 
prises. 

^  iff  iht 

Gregory  J.  Piacin,  director  of  market¬ 
ing  and  research  for  Panax  Corp.,  was 
named  publisher  of  the  Iron  Mountain 
(Mich.)  Daily  News,  succeeding  Harold 
SoDERBERG,  who  resigned  to  pursue  per¬ 
sonal  interests. 


Nancy  Van  Vuuren,  who  headed  the 
Allegheny  County,  Pa.  Adult  Services/ 
Area  Agency  and  former  director  of 
planning  and  research  for  the  Pennsyl¬ 
vania  Human  Relations  Commission,  has 
joined  the  Pittsburgh  (Pa.)  Press  as  man¬ 
ager  of  fair-employment  practices. 

9k  9k  9k 

Hank  Rieger,  presently  vicepresident 
of  corporate  information  for  the  National 
Broadcasting  Company,  will  join  the  Los 
Angeles  Olympic  Organizing  Committee 
and  the  1989  Olympic  Games  as  director 
of  communications. 
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in  the  news 

Don  F.  Jones,  30,  controller  for  Austin 
(Tex.)  Citizen,  was  named  business 
manager  of  Taylor  Newspapers  Inc., 
publisher  of  Taylor  (Tex.)  Daily  Press 
and  other  newspapers. 

ife  )|(  3|c 

Bernard  R.  King,  who  was  assistant 
director  of  market  development  for  the 
American  Management  Association,  has 
joined  the  New  York  Times  as  research 
manager  to  specialize  in  circulation  re¬ 
search  and  special  projects. 


Phil  Baker,  previously  N.Y.  retail 
sales  manager  for  the  Philadelphia  In¬ 
quirer  and  Daily  News,  has  joined  the 
Quakertown  (Pa.)  Free  Press  as  market¬ 
ing  director.  Evan  Diamond,  previously 
area  circulation  manager  for  Newark 
(N.J.)  Star-Ledger,  joined  the  Free  Press 
as  circulation  consultant. 

♦  ♦  ♦ 

Six  changes  in  the  senior  managerial 
ranks  of  the  Washington  Star’s  news  de¬ 
partment  were  announced  this  week  by 
editor  Murray  J.  Gart. 

•  Eileen  Shanahan,  55,  former  New 
York  Times  reporter  and  HEW  assistant 
secretary  for  public  affairs,  was  pro¬ 
moted  from  assistant  managing  editor  to 
senior  assistant  managing  editor  in 
charge  of  special  projects. 

•  Two  new  assistant  managing  editors 
were  hired — Stanley  Cloud  and  Harry  J. 
Kelly.  Cloud,  42,  a  Time  employe  for  1 1 
years,  during  the  last  year  has  been 
editor  of  the  Star’s  daily  report  from  the 
Time-Life  News  Service.  Kelly,  52, 
comes  to  the  Star  as  national  editor  in 
September  from  the  Chicago  Tribune, 
where  he  has  covered  the  White  House. 

•  Robert  F.  Brandt,  32,  who  came  to 
the  Star  from  the  Miami  Herald  last  Oc¬ 
tober,  was  appointed  an  assistant  manag¬ 
ing  editor  for  news.  Also  named  an  assis¬ 
tant  managing  editor,  Charles  E.  Mar¬ 
tin.  who  is  29  also  from  the  Miami 
Herald,  will  have  responsibility  for  de¬ 
veloping  a  new  computer  system  for  the 
news  department. 

*  *  * 

David  Horsey,  political  cartoonist,  has 
joined  the  staff  of  the  Seattle  Post- 
Intelligencer.  Horsey,  27,  was  formerly 
at  the  Bellevue  (Wash.)  Daily  Journal 
American  in  suburban  Seattle. 

♦  ♦  * 

Jack  LAwi.oRhas  been  named  retail  ad¬ 
vertising  manager  of  the  Philadelphia 
Bulletin.  Lawlor  joined  the  Bulletin  in 
1960,  served  in  advertising  sales  and 
supervisory  capacities  and  was  assistant 
retail  advertising  manager  before  assum¬ 
ing  his  new  position. 

* 

Mike  Pomper,  formerly  city  editor  of 
Michigan  City  (Ind.)  News-Dispatch, 
was  named  managing  editor  of  Potomac 
(Va.)  News. 
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Jerry  G.  Byrne  was  named  circulation 
director  for  Scripps  League  Newspa¬ 
pers,  Inc.  Byrne,  who  has  been  Circula¬ 
tion  Manager  for  the  Santa  Maria  Times 
for  3Vi  years,  will  be  in  charge  of  coor¬ 
dinating  circulation  policies  and  proce¬ 
dures  for  Scripps  League  Newspapers. 

j|c  ie 

Matthew  C.  Carr  has  been  named 
vicepresident  for  planning  and  develop¬ 
ment  of  Parade  Publications,  Inc. 

♦  *  * 

Linda  Nowicki,  promotion  writer  for 
the  Pittsburgh  Press,  was  recently 
awarded  a  Scripps-Howard  scholarship 
for  the  1979-80  school  year.  Ms.  Now¬ 
icki,  21 ,  is  a  part-time  graduate  student  at 
the  University  of  Pittsburgh.  She  is 
working  toward  a  Master’s  degree  in 
Business  Administration  with  a  speciali¬ 
zation  in  marketing. 


^  OHf/  ^ 
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Daniel  H.  Snow  has  been  promoted 
from  advertising  director  to  a  new  title, 
vice  president  for  advertising  and  mar¬ 
keting  at  The  Times  Record,  Brunswick, 

William  Blizzard,  associate  publisher 
of  Lake  Oswego  (Ore.)  Review,  was 
elected  president  of  Oregon  Newspaper 
Publishers  Association. 


Byrne  Hosokawa 

David  Hosokawa  was  named  publisher 
of  the  Naples  (Fla.)  Star,  Collier  (Fla.) 
County  Star  News  and  Bonita  (Fla.) 
Banner  by  Michael  F.  Malheiro,  vice- 
president  of  Sentinel  Star  Company  and 
general  manager  of  Suncoast  Publica¬ 
tions,  a  division  of  Sentinel  Star  Com¬ 
pany.  Hosokawa,  35,  was  formerly  assis¬ 
tant  publisher  and  editor  of  the  Sun 
Newspapers  of  Omaha  for  two  years. 
Prior  to  that  he  was  managing  editor  of 
the  group  of  weekly  newspapers. 


H.  Eugene  Willard  was  named  editor 
of  the  News  Herald,  Morgantown,  N.C., 
after  having  worked  for  seven  years  as 
city  editor  of  both  the  Savannah  (Ga.) 
Morning  News  and  the  Savannah  Eve¬ 
ning  Press.  Previously,  Willard  worked 
as  managing  editor  of  the  Union  (S.C.) 
Daily  Times  and  as  a  reporter  for  the 
Savannah  Evening  Press  and  the  Char¬ 
lotte  (N.C.)  News. 

*  *  * 

Timothy  G.  Cunningham,  30,  replaces 
Thomas  Ryan,  who  resigned  last  month 
to  become  a  legislative  aide  of  Sen. 
Daniel  P.  Moynihan  (D.-N.Y.),  as  city 
editor  of  Plattsburgh  (N.Y.)  Press- 
Republican. 

*  «  * 

Robert  Gorman,  previously  ad  sales 
manager  for  Sudbury  (Ont.)  Star,  was 
named  publisher  of  Brampton  (Ont.) 
Times,  succeeding  Clarence  Wiseman, 
who  was  named  publisher  and  general 
manager  of  Kamloops  (B.C.)  Sentinel. 

*  «  * 

Jacquelyn  M.  Thiesing,  an  assistant  in 
the  public  relations  and  promotion  de¬ 
partment  of  the  Indianapolis  Star  and 
News  and  a  1978  graduate  of  Marian  Col¬ 
lege,  was  named  promotion  coordinator 
of  the  News.  She  replaces  Rochelle  A. 
Hargis  who  has  resigned. 

^ 

Karen  Benson,  21,  has  joined  the 
Nashville  Banner  as  a  librarian.  She  is  a 
1979  graduate  of  Vanderbilt  University. 
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BUSYSIGNALS  KEPT  THE 


PROBLEM: 


A  southwestern  newspaper 
was  having  plenty  of  success,  but 
not  enjoying  it  enough.  Circulation 
was  up,  coverage  expanding  with  its 
community,  staff  enlarging  in  pace 
with  broader  assignments. 


It  took  three  hands  to 


verify  a  lead. 


At  the  same  time,  the  paper’s 
day'tO'day  operations  were  becom- 
ing  more  cumbersome,  with  lots  of 
petty  irritations.  Often,  for  exam- 
pie,  especially  during  heavy  local 
sports  activities,  reporters  found  it 
almost  impossible  to  call  their 
stories  in  to  the  newsroom.  Allo¬ 
cating  telephone  charges  was  very 
difficult.  Service  to  advertisers  and 
subscribers  bogged  down  in  busy 
signals. 

Here  were  plenty  of  problems 
that  were  all  communications  prob¬ 
lems  in  various  guises. 


SOLUTION: 


The  paper  called  in  the  local 
Bell  Account  Executive  who  sum¬ 
moned  a  Bell  System  team  of  spe¬ 
cialists  in  newspaper  operations. 
They  made  a  thorough  analysis  of 
the  paper’s  communications  setup 
and  gave  it  an  electronic  update. 

Now  the  paper  has  a  Dimen¬ 
sion®  PBX,  which  is  not  only  far 
faster  than  the  old  switchboard,  but 
offers  special  features,  too. 

Sports  reporting,  for  example, 
is  handled  on  a  special  group  of 
direct  dial  numbers,  freeing  opera¬ 
tors  to  deal  with  circulation  and 
business  calls.  Automatic  tabula¬ 
tions  make  it  easy  to  allocate  costs. 
Push-button  call  conferencing 
greatly  simplifies  verification  of 
news  leads.  And  night-time  com¬ 
munications  are  much  better,  while 
the  night  operator  staff  has  been 
reduced. 


Dimension*  PBX 
provided  new  speed, 
new  features. 


If  you  haven’t  talked  to  your 
problem-solving  Bell  Account 
Executive  lately,  your  papjer  is  miss¬ 
ing  something. 

The  system  is  the  solution. 


Bell  System 


y 


AEJ  panel 

(Continued  from  page  16) 


a  newspaper  anywnere,  including  the 
chains.” 

Heather  Kirkwood  said;  “Discretion¬ 
ary  powers  of  competition  between 
newspapers  may  be  different  than  for 
other  businesses.  The  marketplace  of 
ideas  is  meaningful.  We  have  reached  the 
stage  of  seriously  thinking  of  caps  by 
numbers  or  by  circulation.” 

Repeatedly  the  representative  of  the 
Federal  Trade  Commission  said,  both  in 
discussion  and  in  fielding  questions,  that 
for  the  present  for  newspapers  it  is  ob¬ 
servance  and  thought,  leaving  any  more 
concrete  action,  based  on  possible  anti¬ 
trust  considerations  to  the  Attorney 
General’s  unit.  Both  governmental  units 
though  have  powers  and  people  dele¬ 
gated  to  be  watchful.  As  for  the  unit  to 
which  she  is  attached  considerations  in¬ 
clude,  she  said,  “news  sources,  features, 
joint  hirings  and  many  other  matters.” 

*  *  * 

Vast  nationwide  spreading  of  intern¬ 
ships  into  newsrooms  produced  an  As¬ 
sociation  for  Education  in  Journalism 
session  August  7  at  Houston  which 
brought  more  information  on  the  varied 
ways  these  are  operated  than  it  did  agree¬ 
ment  as  to  what  is  the  best  way  for  the 
conduct  of  such  pre-professional  student 
ventures.  More  successes  than  failures 
were  described  by  the  six  panelists. 

Don  Pickets,  managing  editor  of  the 
Houston  Chronicle,  was  the  only  report¬ 
er  of  lessened  numbers.  He  said  his 
paper  has  cut  the  program  from  10  to 
four,  with  changing  from  attempting  to 
give  an  overall  view  to  intensively  having 
each  stay  in  such  a  summer-long  job  as 
aiding  a  police  reporter.  The  Chronicle, 
which  has  had  an  internship  program 
since  1965  has  hired  a  dozen  from  such 
ranks  to  become  reporters. 

Dr.  Tom  Engleman,  executive  director 
of  Newspaper  Fund,  reports  that  this 
Dow-Jones  backed  activity  to  date  “has 
had  600,  mostly  in  editing,  and  all  paid 
and  nationally  carefully  suggested,  do 
get  pre-training.  They  are  as  good  as  pro¬ 
fessional  beginners.”  He  also  described 
a  post-graduate  aid  for  minority  mem¬ 
bers. 

Robert  Kenyon,  executive  secretary 
of  the  Magazine  Publishers  Association, 
described  another  national  internship 
program.  This  summer  47  from  43  cam¬ 
puses  are  at  work,  with  42  of  these  in 
New  York.  “We’ve  never  had  to  send 
anyone  home”  he  said.  Magazines  pay. 
There  is  no  limitation  to  journalism 
majors. 

David  Eisen,  of  The  Newspaper  Guild, 
said:  “If  interns  write  for  publication, 
they  should  be  paid.”  He  presented  the 
view  that  in  cases  some  employers  were 
working  them  as  hard  and  getting  results 
as  though  they  were  beginning  reporters. 


Who’s  to  blame  for 
exclusivity  clause? 

The  paper  blames  the  syndicate  and 
the  syndicate  blames  the  papier.  Nobody 
wants  to  accept  responsibility  for  deny¬ 
ing  the  Canadian  daily,  the  Windsor  Star, 
the  right  to  buy  two  comic  strips — Hagar 
the  Horrible  and  the  Lockhorns. 

On  July  28,  E<&P  carried  a  story  which 
stated  that  the  Detroit  Free  Press  has  the 
rights  to  the  comics  and  has  “told  King 
Features  .  .  .  not  to  sell  the  comics  to 
the  Star  because  the  Canadian  paper  is 
part  of  its  exclusive  territory.” 

After  the  story  appeared,  an  angry 
Free  Press  assistant  managing  editor. 
Bill  Baker,  called  to  say  that  his  paper 
does  not  set  policy  for  the  syndicates. 
“We  have  not  told  the  syndicates  not  to 
sell  to  anybody,”  he  said. 

Baker  added,  “We  have  certain 
policies  about  how  and  when  we  buy  cer¬ 
tain  features  from  the  syndicates.  The 
syndicates  make  the  decision  about 
whether  they  accept  or  reject  them.  I’m 
not  the  one  who  sets  the  policy  about 
what  a  syndicate  does.  We  make  re¬ 
quests  having  to  do  with  purchases  (of 
comics.)  The  syndicates  either  rgree  to 
them  or  they  don’t.” 

King  Features  vicepresident  and  gen¬ 
eral  manager,  Ben  Srere,  said,  “We  have 
a  legal  contract  with  the  Detroit  Free 
Press  which  provides  them  with  certain 
territorial  protection  for  the  material 
they  buy  from  us.  We  are  obligated  to 
live  by  that.” 

He  added  that  when  a  newspaper  de¬ 
mands  exclusivity,  the  syndicates  usu¬ 
ally  give  it  in  order  to  make  the  sale. 

“The  syndicates  are  caught  in  the 
middle,”  Srere  said. 

Windsor  Star  publisher  Gordon  Bul¬ 
lock  has  stated  that  the  exclusivity 
clause  in  the  Free  Press  contract  cannot 
extend  across  an  international  boundary. 
He  indicated  he  might  take  legal  action. 

Baker  said,  “internationality  has 
nothing  to  do  with  it.  Competition  has 
everything  to  do  with  it.”  He  indicated 
that  the  Free  Press  “has  heavy  penetra¬ 
tion  into  Windsor.”  On  Sunday,  he  said. 
Free  Press  penetration  into  Windsor  is 
“close  to  20  per  cent.” 

Srere  would  not  comment  on  the  in¬ 
ternational  boundary  question.  “That’s  a 
matter  for  the  lawyers  or  the  courts  to 
decide,”  he  said. 

Ben  Gross  dies 

Ben  Gross,  87,  former  radio  and  televi¬ 
sion  columnist  of  the  New  York  Daily 
News,  having  covered  broadcasting  for 
46  years,  retiring  in  1971;  earlier  court 
and  labor  reporter;  author  of  “1  Looked 
and  Listened”,  a  standard  reference  in 
libraries  of  colleges  and  universities; 
winner  of  the  New  York  Newspaper 
Guild’s  Front  Page  Award  in  1956;  Au¬ 
gust  13. 


Duncan  McCrory 


Promotions  made 
at  Gannett  daily 

Promotions  were  made  in  the  news¬ 
room  of  Gannett’s  Pensacola  (Fla.) 
News-Journal,  as  follows: 

Kent  W.  Cockson,  formerly  managing 
editor  of  the  morning  Journal — to  a  new 
post  as  executive  editor  of  the  Journal, 
the  afternoon  News  and  Sunday  News- 
Journal; 

Thomas  G.  Kerr,  formerly  assistant 
managing  edition  of  the  Journal — to 
managing  editor,  replacing  Cockson; 

Gay  S.  Duncan,  previously  assistant 
managing  editor  of  the  News — managing 
editor,  succeeding  Bodie  McCrory,  who 
was  named  editor  of  Monroe  (La.)  Morn¬ 
ing  World  and  News-Star,  a  Gannett  pa¬ 
per; 

Carol  Atwater,  previously  informa¬ 
tion  officer  for  Pensacola  Junior  College, 
has  joined  the  Journal  as  real  estate 
editor,  and  Sandra  Norton,  previously 
with  Cordova  Regency  Apartments 
where  she  was  assistant  manager,  was 
named  real  estate  account  executive. 

♦  ♦  * 

Donald  H.  Fritts  and  Alfred  T. 
Fritts,  Co-publishers  of  the  Bakersfield 
Californian  announce  the  following 
senior  staff  changes  within  their  organi¬ 
zation: 

— Owen  Kearns  Jr.,  assistant  manag¬ 
ing  editor  will  assume  the  post  of  manag¬ 
ing  editor  vacated  upon  the  retirement  of 
Eddie  Griffith. 

— Don  Walsh,  director  of  marketing 
services,  appointed  director  of  marketing 
with  responsibility  for  advertising,  circu¬ 
lation,  marketing  services  and  public  re¬ 
lations. 

— Former  production  manager,  James 
G.  Tucker  advances  to  the  position  of 
director  of  business  and  operations. 
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Labor  coverage 

(Continued  from  page  13) 


“Many  in  collective  bargaining  .  .  . 
often  appear  to  believe  that  the  media, 
lusting  for  those  news  scoops  so  popular 
in  the  old  movies  about  the  Fourth  Es¬ 
tate,  want  to  hide  in  every  bargaining 
room  closet  or  lurk  near  the  open 
transom  of  every  negotiating  room,” 
Kelly  said.  “Not  so.” 

“The  truth  is  that  the  media  is  not 
interested  in  covering  a  great  deal  that 
goes  on  in  bargaining  today.  Much  of  it  is 
too  technical,  boring  or  trivial  to  interest 
an  editor  or  reporter,  much  less  a  reader. 
And  many  bargaining  situations,  particu¬ 
larly  in  urban  areas,  are  so  small  and 
involve  so  few  persons  that  news  interest 
in  them  is  practically  non-existent. 

“Furthermore,  the  media  today  simply 
does  not  have  enough  reportorial  man¬ 
power  to  cover  even  some  of  the  more 
important  and  more  newsworthy  bar¬ 
gaining  situations,”  Kelly  said. 

Newsprint  shortage 
expected  by  daily 

The  Oklahoman  and  Times  in  Ok¬ 
lahoma  City,  which  buys  newsprint  from 
five  different  mills,  is  maintaining  a  close 
check  on  consumption  and  waste. 

Herschel  Jordan,  production  manager, 
said  the  newspapers  have  less  than  one- 
third  the  normal  inventory  on  hand. 

He  said  the  papers  will  use  about 
44,000  tons  of  newsprint  in  1979,  total¬ 
ling  about  $292,000  a  week,  or 
$15,180,000  for  the  year. 

“We’re  looking  at  109?^  increase  in 
consumption  this  year  which  could  leave 
us  with  a  shortage  of  over  2,000  tons  by 
the  end  of  the  year,”  he  reported. 

The  Oklahoman  and  Times  buys  its 
newsprint  from  five  different  mills,  the 
bulk  coming  from  Southland  of  Houston, 
Texas;  International  of  Pine  Bluff,  Ar¬ 
kansas,  and  Boise  Cascade  of  De  Bidder, 
Louisiana.  “These  three  make  up  about 
85%  of  our  newsprint  supply,”  Jordan 
said.  “So  far,  our  Southern  mills  haven’t 
had  any  problems  with  strikes  like  the 
West  Coast  and  the  Canadians  have  had. 
Sixty  to  65%  of  our  newsprint  is  trans¬ 
ported  by  our  own  trucks  and  the  re¬ 
mainder  comes  by  rail.  We’re  one  of  the 
few  newspapers  which  haul  their  news¬ 
print  in  their  own  trucks.  And,  so  far, 
we’ve  had  no  major  problems  with  diesel 
shortages.” 

Food  pr  assignment 

Marian  Tripp  Communications  Inc.  of 
Chicago  has  been  retained  by  the  Kraft 
Retail  Food  Group.  One  of  the  pr  firm’s 
assignments  is  to  handle  Kraft’s  partici¬ 
pation  in  the  1979  Newspaper  Food 
Editors’  Conference,  scheduled  for  Sep¬ 
tember  30  through  October  5  at  the 
Drake  Hotel  in  Chicago. 
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Bar  group  defeats 
press  shield  motion 

The  House  of  Delegates  of  the  Ameri¬ 
can  Bar  Association  in  its  Dallas  conven¬ 
tion  session  August  15  defeated  a  propo¬ 
sal  that  would  have  put  the  ABA  on  rec¬ 
ord  in  favor  of  restricting  power  of  the 
police  to  make  surprise  searches  of 
newsrooms  and  other  offices. 

The  proposal  combined  aspects  of  the 
bills  before  Congress  that  would  nullify 
the  1978  Supreme  Court  search  decision. 
It  was  offered  by  the  ABA’s  Section  of 
Criminal  Justice,  and  would  have  re¬ 
quired  police  to  act  by  subpoena  in 
searching  for  documents  in  possession  of 


third  parties.  The  short  debate  by  the 
House  of  Delegates  was  followed  by 
overwhelming  voice  vote  of  no’s. 


Press  secretary 

Chicago  Mayor  Jane  Byrne  last  week 
appointed  her  press  secretary,  William 
Griffin,  as  chief  of  her  City  Hall  staff. 
Griffin,  30,  a  former  political  writer  for 
the  Chicago  Tribune,  “had  become  the 
mayor’s  closet  staff  adviser  during  her 
first  days  in  office,  playing  a  part  in  vir¬ 
tually  every  major  decision  Mrs.  Byrne 
has  made  while  fulfilling  his  duties  as  her 
chief  spokesman,”  a  Tribune  report  said. 


Book  outlines  ways 
to  build  circulation 

A  book  on  district  manager  training 
programs  has  been  published  by  Ken 
Davis,  circulation  director  of  Columbia 
Newspapers,  Inc.,  Columbia,  S.C. 

District  Sales  Manager  Training  Pro¬ 
grams  is  a  124-page  book  with  a  stated 
purpose  to  provide  both  new  and  experi¬ 
enced  personnel  with  a  complete  back¬ 
ground  and  knowledge  of  most  of  the 
aspects  related  to  such  training. 

Davis  has  developed  these  concepts 
over  nine  years  of  seminars  and  training 
courses,  leading  the  managers  of  his 
136,000  circulation.  He  has  won  the  In¬ 
ternational  Circulation  Managers  As¬ 
sociation’s  International  Award  four 
times. 

The  19  pages  of  specific  illustrations 
and  forms  help  analyze  whether  or  not 
training  is  needed,  and,  if  so,  in  what 
areas.  This  leads  to  defining  performance 
goals,  setting  achievable  goals,  evaluat¬ 
ing  goals,  and  establishing  accountability 
for  the  desired  goals. 

The  preface  was  written  by  Bill  Jar- 
dine,  associate  circulation  director  of  the 
Minneapolis  Star  and  Tribune  and  ICM  A 
vicepresident  who  states,  “If  you  like 
this  book,  and  most  of  you  will,  make  it 
available  to  your  district  managers  and 
supervisors.” 

The  price  is  $6.95  for  single  copies, 
and  $5.00  each  for  five  or  more  copies, 
plus  postage  and  handling  if  billed.  Write 
Ken  Davis,  P.O.  Box  2181,  Columbia, 
S.C.,  29202. 

New  typeface  honors 
Photon  co-founder 

Garth  Graphic  is  the  new  typeface 
family  available  exclusively  from  Com- 
pugraphic  Corporation.  The  modern, 
typeface  with  design  based  upon  calli¬ 
graphic  principles,  was  developed  by 
Compugraphic  artists,  Renee  LeWinter 
and  Constance  Blanchard. 

Garth  Graphic  was  named  for  William 
W.  Garth  Jr.,  co-founder  of  Compu¬ 
graphic.  The  typeface  is  a  tribute  to  Bill 
Garth  who,  as  a  pioneer  in  the  photo¬ 
typesetting  industry,  recognized  the  first 
practical  approach  to  phototypesetting 
and  provided  the  resources  for  building 
the  prototype  typesetter. 

Garth  was  fascinated  with  technology 
and  founded  Photon,  Inc.,  to  manufac¬ 
ture  phototypesetting  machines.  He 
knew  that  access  to  faster  and  cheaper 
methods  of  setting  type  would  mean  the 
creation  and  growth  of  many  small 
businesses  and  the  continued  survival  of 
independent  newspapers. 

Garth  Graphic  is  available  in  point  size 
from  6  to  72  and  in  Italic,  Bold,  Bold 
Italic,  Extrabold,  Condensed  and  Bold 
Condensed. 

Compugraphic  has  a  typeface  library 

of  over  900  text  and  display  designs. 
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ELIOT  O'BRIEN,  whose  late  grand¬ 
father  was  the  publisher  of  the  Boston 
Herald-Traveler  for  18  years,  has  been 
named  assistant  publisher  of  the  Farm¬ 
ington  (N.M.)  Daily  Times,  which  was 
founded  by  his  father,  Lincoln  O'Brien. 
The  senior  O'Brien  is  president  and 
chairman  of  the  board  of  New  Mexico 
Newspapers,  Inc.,  which  publishes  the 
Daily  Times.  Eliot  O'Brien,  31,  has  been 
business  manager  of  the  newspaper  the 
last  two  years.  Prior  to  that  he  served  as 
circulation  manager. 

News  guide 
wins  award 

A  special  guide  on  newswriting  and 
news  photography  prepared  by  Emhart 
Corporation  for  its  employees  has  won  a 
top  award  in  the  annual  Connecticut  As¬ 
sociation  of  Professional  Communicators 
(CAPC)  competition. 

The  four-page  tabloid  was  cited  by 
judges  for  its  “breezy  but  highly  profes¬ 
sional”  presentation  of  how  to  prepare 
news  and  photos  for  submission  to 
editors  of  the  Emhart  News,  the  com¬ 
pany’s  62,000-circulation  worldwide 
monthly  newspaper  for  shareholders  and 
employees. 

Contributing  to  the  guide  were  three 
Emhart  News  consultants:  John  Stahr,  a 
former  AP  writer;  Henry  McAllister,  an 
ex-wire  service  photo  editor,  and  Alex 
MacLean,  a  former  Boston  sportswriter 
who  has  done  free-lance  cartoon  work 
for  UPl.  The  special  issue  was  prepared 
by  Emhart  News  editor  George  Chap¬ 
pell,  previously  an  editor  at  the  Hartford 
Times. 

Join  editorial  board 

Karl  E.  Meyer,  51,  tv  critic  iov  Satur¬ 
day  Review  the  last  four  years,  and  Colin 
Campbell,  33,  former  managing  editor  of 
Human  Nature  and  Sports  Afield,  have 
joined  the  editorial  board  of  New  York 
Times. 


Morrow,  ex-sports 
writer,  honored 

Arthur  R.  H.  Morrow  Jr.,  retired 
Philadelphia  Inquirer  sports  writer  and 
president  of  the  Pen  &  Pencil  Club 
for  25  years,  has  been  cited  for  his  long 
and  devoted  service  to  the  Philadelphia 
newspaper  club.  His  father,  also  a 
Philadelphia  newsman,  was  among  its 
founders. 

Morrow,  now  president-emeritus  of 
the  86- year  old  club  since  last  February, 
was  honored  at  a  testimonial  dinner. 

“Art  Morrow  is  the  reason  there  is  a 
Pen  &  Pencil  Club.  He  just  would  not  let 
the  club  die,”  said  Ron  Goldwyn, 
Philadelphia  Bulletin  political  writer  and 
new  president.  Goldwyn  presented  Mor¬ 
row  with  a  Philadelphia  Bowl  on  behalf 
of  the  club  (E&P,  August  4). 

Gene  Cortney,  Inquirer  sports  writer, 
gave  Morrow  a  Liberty  Bell  on  behalf  of 
the.City  of  Philadelphia.  Ed  Nichterlein, 
retired  sports  editor  of  the  Atlantic  City 
Press,  gave  Morrow  a  membership  in  the 
New  Jersey  Sports  Writers  Association. 

Morrow  began  his  news  career  in  the 
late  twenties  as  a  sports  writer  with  the 
late  Philadelphia  Record.  In  the  early 
thirties  he  became  the  beat  man  covering 
sports  at  the  University  of  Pennsylvania, 
then  in  its  heyday  as  a  football  power. 
Morrow  also  spent  years  covering  the 
Philadelphia  Athletics  and  Phillies.  He 
was  also  assigned  to  the  pro  grid  Eagles, 
golf  and  was  an  expert  on  indoor  track. 

In  press  boxes  here  and  around  the 
country.  Art  Morrow  quickly  gained  a 
reputation  as  a  writer  who  was  never  too 
busy  to  help  another  writer, 

Frank  Dolson,  Inquirer  sports  editor, 
wrote  in  the  dinner  program:  “To  me. 
Art  was  the  complete  pro.  He  knew  the 
sports  he  covered  and  he  could  write. 
But  above  all,  he  was  such  a  super  guy.” 

Morrow  retired  from  the  Inquirer  more 
than  a  year  ago. 

Ousted  publisher 
wins  cash  settlement 

Bill  Bagshaw  has  settled  out  of  court 
for  $36,500  in  a  suit  launched  after  he 
was  dismissed  last  January  as  publisher 
of  Edmonton  Sun. 

Bagshaw  said  in  an  interview  he 
wanted  to  fight  the  suit,  in  which  he  orig¬ 
inally  sought  $110,000  in  damages,  but 
his  lawyer  advised  him  against  it. 

A  statement  of  claim  filed  in  Alberta 
Supreme  Court  in  February  said  Bag¬ 
shaw’ s  employment  with  the  newspaper 
was  terminated  January  25  without  cause 
or  sufficient  notice. 

Bagshaw,  general  sales  manager  and 
assistant  general  manager  of  radio  sta¬ 
tion  CHQT  in  Edmonton  before  going  to 
the  Sun  in  November,  1977,  now  is 
president  of  an  advertising  consulting 
firm. 
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Advertisers  urged  to  tap 
affluent  50-plus  market 


A  huge  market  potential  in  the  50  years 
and  older  segment  is  waiting  to  be  tapped 
by  marketers  who  use  newly-found  in¬ 
sights  about  lifestyles  and  motivations  of 
these  consumers,  according  to  an  in- 
depth  qualitative  study  completed  by 
Compton  Advertising,  Inc. 

In  announcing  the  study,  Paul  Moroz, 
senior  vicepresident  and  director  of  re¬ 
search  at  Compton,  said,  “We  started 
with  all  the  numbers  dimensionalizing 
this  market  that  everyone  else  has. 
Through  an  in-depth  qualitative  study, 
we  went  beyond  these  numbers  to  un¬ 
derstand  what  drives  the  fifty  plus  con¬ 
sumer,  how  they  see  themselves,  and 
what  their  life  goals  are.  This  research 
yielded  many  ideas  on  marketing  oppor¬ 
tunities  and  on  how  to  advertise  to  the 
fifty  plus  consumer.” 

Judy  Lederer,  Compton’s  senior  re¬ 
search  executive,  who  conducted  the 
study  among  fifty  plus  consumers  with 
above  median  household  income, 
pointed  out  that,  “Fifty  plus  men  and 
women  have  spent  many  years  fulfilling 
obligations  to  others — children  and 
parents — but  now  they  are  fulfilling 
themselves.Their  per  capita  disposable 
income  suddenly  jumps  when  the  chil¬ 
dren  leave  home.  Many  then  go  through 
a  remarkable  change  and  become  openly 
self-indulgent,  and  they  have  no  guilt 
about  it.  The  feel  they  have  earned  the 
right.”  Lederer  noted,  “In  general,  they 
perceive  themselves  as  vital,  active,  alert 
and  involved,  and  resent  being 
stereotyped  as  passive  and  sedentary 
‘senior  citizens’  or  ‘golden  oldies’  in 
their  ‘sunset  years’.  One  respondent  told 
us,  ‘The  media  is  entirely  focused  on 
youth,  and  age  is  ridiculed.’  Another 
commented,  ‘Advertising  talks  only  to 
my  problems,  not  to  me.’  ” 

“The  desire  for  financial  indepen¬ 
dence  among  them  has  an  unusual 
twist,”  Lederer  added.  “They  not  only 
want  to  express  their  new  lifestyle  with¬ 
out  being  dependent  on  others,  but  they 
also  don’t  place  a  premium  on  building 
an  estate  for  their  children.  The  estate 
will  be  what  is  left  over.  As  one  man 
said,  ‘I  expect  my  money  and  me  to  ex¬ 
pire  at  the  same  time.’  ” 

Lederer  observed  that  the  budgeting 
and  self-denial  during  the  years  in  which 
the  children  were  raised  and  educated 
has  created  a  pent-up  demand  which  is 
only  now  being  released.  The  fifty  plus 
consequently  are  prime  customers  for 
high-ticket  items,  like  appliances, 
cameras,  recreational  equipment,  new 
cars,  and  travel. 

“Even  though  they  know  that  cars 
have  to  be  down-sized  for  fuel  economy, 
they  still  want  luxury  cars  with  ‘every- 
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thing  on  it’,”  she  said,  “because  they 
have  an  avid  interest  in  travel — but 
travel  in  comfort  when  they  discover 
America.” 

According  to  Lederer,  travel  is  their 
prime  luxury.  “They  particularly  enjoy 
the  luxury  of  cruises,  and  as  they  be¬ 
come  seasoned  travellers,  they  also  look 
for  the  unusual  places  and  people.” 

“Fifty  plus  men  and  women  by  and 
large  are  not  simply  reconciled  about 
their  age.  They  are  happy  about  it.  One 
respondent  said,  ‘I  wouldn’t  want  to  be 
younger  for  anything.  I  don’t  want  to 
make  those  mistakes  all  over  again,’  ” 
she  said. 

Based  on  the  study  findings,  consum¬ 
ers  are  turned  off  by  appeals  for  cosmet¬ 
ics,  toiletries  and  clothing  that  promise 
youth.  “They  like  themselves  and  they 
want  to  look  great  as  a  fifty  year  old  or  a 
seventy  year  old,”  Lederer  commented. 

Their  concern  with  health  is  based  on 
the  need  to  continue  to  enjoy  their  newly 
found  lifestyle.  They  lay  great  stress  on 
vitamins,  healthful  foods  and  the  like, 
and  profess  to  take  less  over-the-counter 
medicines  and  prescription  drugs  than 
they  actually  do.  “Because  of  their  posi¬ 
tive  mental  outlook,  they  alter  actuality  to 


the  way  they  see  themselves,”  Lederer 
noted.  “This  presents  a  creative  chal¬ 
lenge  and  opportunity  to  the  marketer 
who  can  tune  in  on  the  wave-length  of 
the  fifty  plus.” 

Moroz,  Compton’s  research  director 
stated,  “We  embarked  on  this  research 
because  we  realized  that  in  tapping  the 
potential  in  the  large  and  growing  fifty 
plus  market,  the  winners  will  be  those 
who  know  the  needs,  drives  and 
psychology  of  these  consumers.  The  fifty 
plus  consumers  are  responsive  and  will 
reward  those  who  recognize  their  upbeat 
lifestyle.” 


Complaint  dismissed 

A  complaint  charging  the  weekly 
Santa  Rosa  (Calif.)  News  Herald  viol¬ 
ated  the  National  Labor  Relations  Act  by 
discharging  circulation  manager  Mau¬ 
reen  Grafeld  has  been  dismissed  by 
Richard  D.  Taplitz,  an  administrative 
law  judge  acting  for  the  National  Labor 
Relations  Board. 

Ms.  Grafeld  had  claimed  she  was  dis¬ 
missed  because  she  testified  at  an  NLRB 
regional  representation  hearing  relative 
to  formation  of  a  company  union. 

Evidence  introduced,  however,  by 
counsel  for  the  newspaper  indicated  the 
decision  to  discharge  Ms.  Grafeld  had 
been  made  several  months  before  the 
hearing. 


CREDIT  REPORTS 


CBI  offers  mass  media  an  unlimited  number  of  credit 
reports,  free  of  charge,  under  one  low  subscription  fee. 
These  reports  on  ad  agencies,  mass  marketers  and 
national,  regional  and  local  retailers  are  just  a  part  of 
CBI's  credit  management  services  to  its  subscriber  media. 
Call  or  write  today  for  more  information.  Credit  Bureau, 
Inc.,  Box  17022,  Dulles  International  Airport,  Washington, 
D  C.  20041.  (703)  620-3700. 

Media  (  redit  Specialists 


CBI 

A  \Nh<»ll>  Onned  Subsidiar>  of 
-American  Newspaper  Publishers 
Association 
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Action  Line 
editors  asked 
to  run  survey 

By  I.  WilUam  HUI 

Four  hundred  Action  Line  journalists 
in  newspapers  and  broadcast  media  are 
being  asked  to  publish  a  survey  ques¬ 
tionnaire  to  test  consumer  attitudes  by 
Representative  James  H.  Scheuer  (D- 
N.Y.),  chairman  of  the  House  Subcom¬ 
mittee  on  Consumer  Protection  and  Fi¬ 
nance. 

Scheuer  wants  them  as  experts  at 
answering  consumer  complaints  and 
questions  to  feature  the  survey  in  their 
Action  Line  presentations  and  then  mail 
the  results  to  Washington  for  national 
tabulation.  It  is  the  first  national  survey 
of  its  kind  to  use  Action  Line  journalists 
to  reach  consumers. 

Results  of  the  survey  will  be  an¬ 
nounced  at  the  national  Action  Line  Re¬ 
porters  Association  conference  to  be 
held  in  Washington  October  14-16  with 
the  American  Express  Company  spon¬ 
soring  the  meeting. 

In  1978  the  association  listed  these  as 
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TODAY.  JUST  MAIL  THIS  COUPON. 
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the  top  area  of  complaint  by  consumers: 
mail  order  sales,  automobile,  home  re¬ 
pair,  government  programs  and  insur¬ 
ance. 

Many  of  the  questions  in  Scheuer’s 
questionnaire  reflect  these  complaints. 
“How  often  do  you  get  the  feeling  you’re 
being  ripped  off?”  Scheuer  asks  and  then 
inquires  whether  consumers  want 
more — or  less — government  regulation. 

Robbie  Fidler,  co-chairman  of  the  Ac¬ 
tion  Line  Reporters  Association,  has 
suggested  to  his  peers  that  they  cooper¬ 
ate  with  Scheuer  in  one  of  the  following 
ways: 

•  Run  the  17-question  survey  in  full  as 
a  feature  column. 

•  Run  a  series  of  questions  on  five 
subsequent  days,  asking  readers  to  save 
each  one  and  mail  all  five  in  at  once. 

•  If  space  cannot  be  given  to  the  sur¬ 
vey,  invite  readers  to  mail  a  stamped, 
self-addressed  envelope  to  the  Action 
Line  column  so  they  can  be  mailed 
copies  of  the  survey. 

•  Treat  questions  as  a  separate  con¬ 
sumer  story  anywhere  in  the  newspaper. 

The  October  meeting  of  ALRA  will  be 
held  at  the  Key  Bridge  Marriott  and  will 
feature  many  workshops  as  well  as  panel 
discussions  and  speakers. 

In  advance  of  the  conference,  the 
ALRA  is  surveying  its  members  on  what 
changes  were  made  in  their  columns  as  a 
result  of  last  year’s  ALRA  meeting  in 
Corning,  along  with  an  exhaustive 
examination  of  Action  Line  methodol¬ 
ogy. 


Deaths 


Jacqueline  S.  Bird,  former  women’s 
editor,  Nashville  Tennessean:  August  3. 

*  ♦  * 

John  Johnston,  81,  an  editorial  writer 
and  associate  editor,  Chicago  Daily 
News  for  20  years;  August  3. 

9k  3k  >k 

Holt  McPherson,  72,  retired  editor  of 
High  Point  (N.C.) Enterprise;  August  10. 

♦  *  ♦ 

Walter  Berndt,  79,  cartoonist  who 
created  the  syndicated  comic  strip 
“Smitty”  which  ran  for  more  than  50 
years;  winner  of  the  National  Cartoonist 
Society’s  Reuben  Award  in  1970;  August 
13. 

3k  3k  3k 

A.  Alexander  Morisey,  65,  a  former 
director  of  public  relations  at  Howard 
University  and  later  public  relations  di¬ 
rector  of  the  New  York  Times ;  one  of  the 
first  black  reporters  to  work  for  a  white 
owned  southern  newspaper  (Winston- 
Salem  (N.C.)  Journal  from  1949  to  1955); 
July  30. 

*  *  * 

Carroll  Arimond,  69,  retired  city 
editor  of  the  Chicago  AP  bureau;  July  13. 


Loeb  transfers  stock 
to  employee  trust 

About  a  month  after  he  was  forced  to 
sell  25%  of  his  stock  in  the  Manchester 
(N.H.)  Union  Leader  by  settling  a  pen¬ 
sion  fund  mismanagement  suit,  publisher 
William  Loeb  has  transferred  the  remain¬ 
ing  shares  to  an  employee  trust. 

The  stock,  which  had  already  been 
willed  to  employees,  was  transferred 
last  week  to  a  trust  to  be  administered  by 
Loeb’s  wife,  the  former  Nackey  Scripps. 
Upon  her  death  or  resignation,  the  75% 
ownership  in  the  only  statewide  daily  in 
New  Hampshire  will  be  controlled  by 
a  designated  board  of  the  newspaper’s 
management. 

Loeb,  74,  said  he  made  the  move  to 
ensure  that  the  newspaper  would  con¬ 
tinue  under  management  concerned  with 
“public  service.”  The  manner  in  which 
the  shares  will  eventually  be  allocated  to 
employees  was  not  officialy  disclosed. 

The  future  ownership  of  the  25%  own¬ 
ership  to  be  sold  under  the  court  order  is 
still  uncertain.  Currently,  the  shares 
owned  by  the  employee  pension  fund  are 
under  the  control  of  E.F.  Hutton  Co., 
which  was  appointed  by  Loeb  to  manage 
the  fund  in  compliance  with  the 
court  decree.  (E&P,  July  21) 

Associated  Press 
back  in  Cuba 

Associated  Press  News  is  back  in 
Cuba  after  a  10- year  stretch  during  which 
the  island  nation  got  no  regular  U.S.  wire 
service  news. 

A  contract  for  the  AP  distribution  by 
Prensa  Latina,  the  Cuban  national  news 
agency,  was  signed  August  10  by  Stanley 
M.  Swinton,  AP  vicepresident  and  direc¬ 
tor  of  world  services,  and  Gustavo  Ro- 
breno,  director-general  of  Prensa  Latina. 
AP  also  has  access  to  Prensa  Latina’s 
news  under  the  agreement. 

In  signing  the  agreement,  Swinton  ob¬ 
served  that  Cuba  was  the  first  country  to 
receive  AP  news  outside  the  United 
States  (1902).  French,  British  and  Soviet 
national  news  agencies  also  are  distrib¬ 
uted  by  Prensa  Latina  in  Cuba. 

Swinton  said  also  that  preliminary  dis¬ 
cussions  were  held  with  Cuban  officials 
on  entry  of  AP  correspondents  into 
Cuba. 


Dailies  merged 

The  Huntington  (W.  Va.)  Advertiser 
will  stop  publication. 

Advertiser  publisher  Harold  E.  Bur¬ 
dick  said  in  a  published  statement  that 
the  services  provided  by  the  Advertiser 
would  be  consolidated  with  the  Herald- 
Dispatch,  Huntington’s  morning  news¬ 
paper,  beginning  August  27.  Both  are 
Gannett  papers. 
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1979 

June 

linage 

Tlw  lollowinf  linog*  lobulations  hovo  boon  compilod  by  Modio  Records, 
Inc.  for  tho  oiclusivo  publication  of  Editor  I  Publishor.  Thoy  moy  not  bo 
roprintod  or  publishod  in  ony  form  without  oiplicil  pormission  from  Modio 
Rocords,  Inc.  NOTE:  Nowspopors  morbod  with  codo  bolow  includo  odvortis- 
ing  in  Pomdo  or  Family  Wookly,  opproiimoto  linogo  os  follows: 

‘Porodo — 60,400  fFomily  Woohly — 64,444 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


ABERDEEN, 

S.D. 

American  Naws-t  . . 

. . . .  700,673 

56,792 

688,391 

31,920 

fAmericon  News-S  . 

. . . .  345.278 

3,136 

393,165 

Grand  Totol  .  . . . 

....  1,045,951 

59,928 

1,081,556 

31,920 

AKRON,  OHIO 

Beocon  Journoi-e  . . 

....  2,431,922 

43,936 

2,692,118 

71,024 

*Seocon  Journol-S  . 

....  1,407,762 

137.776 

1340,530 

96,112 

Grond  Totol  .  . . . 

....  3,839,684 

181,712 

4,032,648 

167,136 

NOTE:  Beocon  Journol 

1 

1 

1 

to  six-column  June  2. 

1975. 

ATLANTA, 

OA. 

Constitutien-m  .  e . . 

....  3,290,811 

3,125323 

Journol-e  . 

....  3,952,118 

88,718 

3,673,196 

129,029 

Journol  A  Constitution-S  .  1,713.535 

16.176 

1,677.276 

Grand  Totol  . . . . 

....  8,956,464 

104,894 

8375,795 

129,829 

NOTE:  Constitution  m 

ond  Journol-e  hove  o  combined  sot  edition;  the 

linage  h  only  shown  in  the  Journol-« 

RALTIMORi 

MD. 

*News  Americon-S 

....  717,348 

235,544 

749,359 

190,272 

News  Americon-e  . 

....  1,324,252 

7,104 

1323,539 

76,040 

Sun-m  . 

....  1,723,105 

15,632 

1,721,146 

17,312 

Sun-0  . 

....  2,213,401 

13,104 

2,108,187 

12,384 

Sun-S  . 

....  2,145.392 

167,355 

1,900,152 

114,569 

Grand  Total  . . . 

....  8.123.498 

438,739 

7,802383 

410377 

NOTE:  Sun  m,  e  ond  S  chonged  from  eight  to  nine 

column  Sept  6,  1976. 

News  American  e&S  chonged  from  eight  to  nine 

column  Oct  25,  1976. 

RRROIN  COUNTY,  NoJo 

Record-e  . 

....  2,482,624 

214,401 

2,713,464 

479,689 

*Record-S  . 

_  1.444.639 

291,172 

1,429.247 

332,132 

Grand  Total  . . . 

....  3,927,263 

505,573 

4,142,711 

811,821 

NOTE:  Record  e  ond  S  chonged  from  eight  to  nine 

column  Jon 

1, 1977. 

NOTE:  Record  e  pubBshed  5  doys  o  week. 

BOCA  RATON,  FLA. 

News-e  . 

....  825,846 

22.456 

720,320 

11,607 

fNews-S  . 

....  442,023 

375,985 

Grond  Totol  . . . 

....  1,267,869 

22,456 

1,096,305 

11,607 

NOTE:  News-e  published  5  doys  o  week  only. 

BOSTON,  MASS. 

Herold  Americon-m 

....  897,644 

197,768 

968,681 

230,540 

Herald  Americon-S 

....  526,080 

402,897 

653,504 

346,188 

Globe-e  . 

1,971,075 

84,696 

Globo-d  . 

....  2,580,458 

18,400 

2,400,119 

84,856 

‘Globo-5  . 

....  2.481.153 

403,660 

2.303,944 

465,624 

Grond  Totol  . . . . 

....  6,485,335 

1,022,725 

8,297,323 

1,211,904 

NOTE:  Globt-e  published  5  days  o  week  only. 

NOTE:  Herold  American*m  and  S  changed  from  eight  to  nine  column  Oct  8, 
1976.  Globe  effective  Feb.  27.  1977.  EHeclive  Februory  4,  1979.  The 
Globe-m  ond  e  became  on  nil  day  newspaper. 


BOULDER,  COLO. 

Comero-e  .  2,284,550  2,192  1.986,847  34,408 

Comero-5  .  785,987  _ 590,396  6,080 

Grand  Totol  .  3,070,537  2,192  2,577,243’  40,488 

BRADENTON,  FLA. 

Herald-e  .  1,069,257  1,039,382 

tHerald-5  .  595,874  478,006 

Grand  Totol  .  1,665,131  1,517,388 

BUFFALO,  N.Y. 

Courier  Eipross-m  .  872,123  113,189  868,515  27,592 

‘Courier  Eipress-5  .  1,074/416  13,600  1,132,330  14,336 

Nows-o  .  2,732,875  85,120  2,922,963  112,624 

News-S  .  3w!367  4,096  262,382  _ 

Grond  Totol  .  5,073,781  216,005  5,186,190  154,552 

CAMDEN,  N.J. 

Courier  Posl-o  .  2,918,585  177,632  2,694,811  409,864 

NOTE:  Courier  Post  o  chongod  from  eight  to  sii  column  Doc  I,  1975. 

CHARLOHE,  N.C. 

News-e  .  1,n6,411  39,304  1,860,601  42,880 

Obsorvor-m  .  1,999,352  173,174  2,149,542  170,423 

‘Obsorvor-5  .  969,105  139,560  913,923  106,600 

Grand  Totol  .  4,744^68  352,038  4,924,066  319,903 

NOTE:  Obsorvor  m  ond  S  and  Nows-o  chongod  from  eight  to  o  sii  column 
Juno  2,  1975. 

CHICAGO,  ILL. 

Tribuno-m  .  3,799,546  3,710,162  4,078,245  3,109,695 

Tribune-5  .  2,648,339  1,026,165  2,531,083  1,037,055 

5un  rimos-m  .........  3,070,545  689,170  3,237,180  S32A15 

•SunTimes-S  .  1.007,197  491,838  1.042,513  584,608 

Grond  Total  .  10,525,627  5,917,33510389,021  5,264,173 

NOTE:  Tribune  m  ond  5  chongod  from  eight  to  nine  column  July  1,  1975. 

CINCINNATI,  OHIO 

Enquirer-m  .  3378,539  3,315,489 

Enquiror-5  .  2,128,282  1,935,813 

Post-e  .  1,789,512  201,059  2,106,976  238,289 

Grand  Totol  .  7,296333  201,059  7358.278  ’  238,289 


NOTE:  Post-o  effective  June  2,  1975  ond  Enquirer-m&5  effective  June  3, 
1975,  chonged  from  eight  to  nine-column. 
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FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1978 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CLEVELAND,  OHIO 

Ploin  Deolor-m  .  3,448,239  464,671  3,619391  389353 

Ploin  Doolor-5  .  2,109,616  145,819  2,007,599  50385 

Pross-e  .  1317,021  326,751  2,002,717  472.979 

Grand  Totol  .  7,374,876  937,241  7,630,207  912,717 


NOTE:  ENectivo  Sept  1, 1975,  the  Plain  Dealer  m  ond  5  changed  from  eight 
to  nine  column.  Press  o  changed  from  eight  to  nine  column  (2835  Enos 
per  page). 


DULUTH,  MINN. 


Horold-o  .  977,192  74,892  1,101,038 

Nows  Tribuno-m  .  1,096,473  55,732  1,1S3,6U 

•Nows  Tribuno-S  .  745.359  71372  751,915  59.652 

Grand  Total  .  2319,024  202.096  3,006,597  59,652 


NOTE:  Herald  o  publishod  5  d^  o  week  only. 

NOTE:  Nows  Tribune  m  and  S  and  Herald  o  changed  from  eight  to  sii 
column  May  5,  1975. 


COLUMBUS,  OA. 

Enquirer  (son  nolo)  ....  1,356,041  42,454  1304,597  29,111 

‘Lodger  Enquiror-S  ....  609,216  _ 572,940  _ 

Grand  Totol  .  1,965,257  42,454  1,977337  29,111 

NOTE:  Enquirer  m  ond  Lodger  o  sold  in  combinotion;  linogo  of  one  edition. 
Enquirer  m  is  shown. 


COLUMBUS,  OHIO 

Dispntch-o  .  2,796,494  64356  2,848,455  90,113 

Dispolch-S  .  1,739,626  134320  1,721386  91380 

Gliion  JournoLm  .  1,129,564  _  1,217,651  _ 

Grond  Total  .  5,665,684  198376  5,787,492  181,693 

NOTE:  Dispotch  o  and  5  and  Citixon  Journal  m  chongod  from  eight  to  nine 
column  Jon  13,  1976. 


DALLAS,  nXAS 

Nows-m  .  4,609,766  327,188  4355370  332,320 

Nows-S  .  1,871,863  269,473  1,681,619  336,003 

Times  Horold-e  .  3,955,334  284,519  4,074,079  197,074 

‘Times  Herald-5  .  2,006.256  56,712  1,775,747  53,112 

Grand  Totol  .  12,443,219  937,89211,886,815  918309 

NOTE:  Nows  m  and  5  changed  from  eight  to  nine  column  Doc  29,  1975. 
Times  Herold  e  ond  5  chongod  from  eight  to  nine  column  Doc  29, 1975. 
DATTON.  OHIO 

Journol  Horold-m  .  2,050,793  15,264  2,245319  132,935 

Hews-e  .  2,075,071  359,754  2,391357  133,150 

‘Nows-S  .  1,074,177  12.000  990.786  14,960 

Grond  Total  .  5,200,041  387,018  5,627,862  281,045 

NOTE:  Journol  Herald  m  and  Nows  o  ond  S  chongod  from  eight  to  nine 
column  Oct  6,  1975. 

DENVn,  COLO. 

Rocky  Ml.  Nows-m  .  4,706,384  4,282,787 

‘Rocky  Mt.  Nows-S  ....  1,029,728  1,009,991 

POst-o  .  3,930,049  129,035  3  396,443  123,658 

Pbsl-S  .  2,243,134  _  1,990,906  _ 

Grond  Total  .  11,909,295  129,03510,880,127  123,658 


NOTE:  Post  0  ond  5  chongod  from  eight  to  nine  column  Oct  6,  1975. 


DETROIT,  MICH. 
Pletw  Tvue  Uotfngo 


Free  Press-m  .  2,281,382  359,948  2  378,455  448.730 

‘Free  Pross-S  .  792,871  238,494  803,059  243,688 

News-e  .  3359,267  618,438  3,441,100  724311 

News-S  .  1,775,218  379.691  1,761,774  363304 

Grand  Total  .  8,108,738  1,596,571  8,384388  1,779,933 


NOTE:  News  e  and  5  changed  from  eight  to  nine  column  Doc  29,  1975. 
Nows  hquros  above  reflect  octuol  nine  column  moosuramonts. 


Frao  Pross-m  .  2,281,382  359,948  2,378,455  448,730 

‘Frae  Pross-S  .  792,871  238,494  803,059  243,688 

Nows-o  .  3,035,234  577,566  3,196,014  672,068 

Nows-S  .  1,693327  369,831  1,674,873  355,417 

Grond  Tolnl  .  7.802314  1,545,839  8,052,401  1,719,903 


NOTE:  News-e  and  5  chongod  from  eight-  to  nine-column  Doc.  79,  1975. 
Nows  figures  above  reflect  converted  eight  column  moosuramonts. 


ERIE,  M. 

Timos-o  .  1363,919  4,960  1,619,500  17,136 

‘Times  Nows-S  .  795366  6320  833,236  8,760 

Grand  Total  .  2,359,185  11,280  2352,736  25396 

NOTE:  Times  o  ond  Times  Nows  5  changed  from  eight  to  nine  columns 
Soptomhor  I,  1978 


FORT  LAUDERDALE,  FLA. 


News-e  . . 

.  4,051,047 

584,615 

3,955,676 

298,968 

"News  B  Sun  Sentinel-S 

1,627,767 

302,592 

1372,417 

111381 

News  &  Sun  Sentinel-sot  . 

.  1,519380 

1,112,656 

Sun  Sentinel-m  . 

.  3.313,239 

980.626 

2,740,500 

339360 

Grond  Totol  . . 

.  10,511,433 

1367,833 

9,381,249 

750,109 

NOTE:  Nows  0  &  Sun  Sentinel  m  publishod  5  days  o  wook, 

NOTE:  News-e,  Sun  Sentinel  m  &  News  &  Sun  Sentinel  5  &  sot  chonged 
from  eight  to  six  column  Moy  12,  1975. 

GARY,  IND. 


Hst  Tribune-e 

.  2,009,434 

274,587 

1,857,540 

392,374 

fPost  Tribune-S 

.  1,069.532 

882,303 

19.456 

Grand  Totol 

.  3,078,966 

274,587 

2,739,843 

411330 

GRAND  FORKS,  N.D. 

Herald-e  .... 

.  974355 

24,288 

893,971 

11,760 

tHorold-S  . . . 

.  468.037 

63.968 

513303 

26.016 

Grond  Totol 

.  1,442,592 

88,256 

1307,274 

37,776 

HARHORD, 

CONN. 

Courant-m  . . . 

.  2322,261 

248,450 

2,987,177 

212,302 

*Ceuront-S  . . . 

.  1,261,014 

432,936 

1359,722 

412,128 

Grand  Total 

.  4,003,275 

681,386 

4,246,899 

624330 

HONOLULU, 

HAWAII 

Advertiser- m 

.  2,996,750 

2,841,586 

Star  Bulletin-e 

.  2,945,444 

2.941.944 

*Star  Bulletin  & 

Advertiser-S 

.  1,210.177 

1,142347 

Grand  Totol 

.  7,152371 

6,925,877 

NOTE:  AArertiser 

m,  Stor  Bulletin  e  ond  Star  BuRetin  ond  Advertiser-S 

changad  from  aight  ta  nioa  column  Moy  3,  1976. 

HOUSTON, 

nxAS 

Oironicle-e  . . . 

.  5,778,520 

614328 

5,672,659 

514,965 

Chronkle-S  . . . 

.  3,570,840 

264332 

3370,136 

240,704 

Fost-m  . 

.  4,629,609 

559,134 

4,596,661 

539394 

‘Po.t-5  . 

.  1,973369 

154332  2.054314 

208.868 

Grand  Total 

.  15,952,238 

1,592,926 15,593,n0 

1.503.931 

NOTE:  ChranicU 

e  end  S  end  Post  m  ond  S  chonged  from  eight  to  nine 

column  July  1 

1973 

KANSAS  CITY,  MO. 

Times-m  . 

.  2,883,901 

545,788 

3319,168 

5tar-a  . 

.  1358,223 

91,881 

1331,970 

99,031 

5»ar-S  . 

.  1,615.805 

227.056 

1,788.599 

Grond  Total 

.  5,857,929 

864,725 

6,139,737 

99331 

NOTE:  Star  eBSBfimes  m  chongod  from  eight  to  six 

column  June  8,  1975. 

NOTE:  Not  measured  by  Media  Records  in  Moy,  1978,  those  figures  ora 
suppliod  by  tho  nowspopors. 

(Continued  on  page  30) 


Ad  Expenditure  Trends 
June  1979 


A  summary  of  newspaper  advertising  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1979 

1978 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

% 

Retail 

June . 

.$  327,288 

302,704 

+  24,584 

+  8.1 

First  Six  Months 

1,899,686 

1,748,707 

+  150,979 

+  8.6 

Department  Stores 
(Included  in  Retail) 

June . 

71,777 

69,727 

+  2,050 

+  2.9 

First  Six  Months 

422,864 

416,688 

+  6,176 

+  1.5 

General 

June . 

83,348 

73,636 

+  9,712 

+  13.2 

First  Six  Months 

491,204 

441,841 

+  49,363 

+  11.2 

Automotive 

June . 

17,978 

12,853 

+  5,125 

+  39.9 

First  Six  Months 

104,777 

81,347 

+  23,430 

+28.8 

Financial 

June . 

21,466 

23,469 

-  2,003 

-  8.5 

First  Six  Months 

120,052 

108,801 

+  11,251 

+  10.3 

Classified 

June . 

190,996 

166,298 

+  24,698 

+  14.9 

First  Six  Months 

1,113,017 

938,445 

+  174,572 

+  18.6 

Total  Advertising 

June . 

641,076 

578,960 

+  62,116 

+  10.7 

First  Six  Months 

3,728,736 

3,319,141 

+409,595 

+  12.3 
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1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


LIKINOTON  ICY* 

Htnild  (s»  n<A.)  . '  7,084,115  '  177,'888  2,074,777  117,452 

‘Htrald  LMd*r-5  .  1,120,247  13J24  976,555  38,256 

Grand  Tolol  .  3,204462  136,712  3,051432  155,708 

NOTE:  H«rald  m  ond  Lradtr  t  sold  in  combination;  linage  on*  edition 
Horald  m  is  shown. 

NOTE:  Horald  m,  Loodor  o  ond  Horald  Loodor  5  changed  from  eight 
column  svidth  5opt.  20,  1976. 

UTTtl  NOCK,  ARK. 

Aihinsos  G«*lt*-m  ....  1457433  241,592  1,739447 

*AHuinsos  G«*«*-5  ....  653,423  127,728  807,989 

Grand  Totol  .  1,910,756  369,320  2,547,536 

lOPIO  RIACH,  CALIF. 

Indopondont  (so*  not*)  2,274,588  486,734  2/458,395  504,049 

*lndop*ndont  Press 

T*logram-S  .  783,901  55,304  770,615  11472 

Grand  Totol .  3458,489  542,038  3,229,010  515,621 

NOTE:  Indopondont  m  ond  Press  Tologrom  *  sold  in  combinotion;  linogo  of 
one  edition  Indopondont  m  is  shewn. 

IOP40  ISLAND,  N.Y. 

Nowsdoy-o  .  2,809,554  806,648  2,676,240  768,481 

N*wsdoy-5  .  14W,459  326,511  1,215454  238,102 

Grand  Total  .  4,150,013  1,133,159  3  491,594  1,006,583 

NOTE:  Nowsdoy  o  end  5  chongod  from  five  to  six  column  5opt.  11, 1978. 

LOS  ANOILIS,  CALIF. 

rmios-m  .  5,810,568  2,818,990  5,893,393  2,862,986 

Tim*s-5  .  3,147,616  1,474,373  3,105,106  1,273,596 

Horald  Eiominor-o  .  1,035,850  3,966  1,075,885  72,163 

Horald  Esoininor.5  .  286,260  24,480  320.005  _ 

Grand  Totol  .  10,280,294  4,321,80910,394489  4,208,745 

LAISAN  PIRNANDO  VALLIT,  CAUF. 

VolloyNows-m  .  3,085,600  710,112 

tValUyN*ws-5  .  1,071,021  53,416 

Grand  Total  .  4,156,621  763,528 

NOTE:  Volley  Nows  m  puUishod  5  doys  o  wooh  only. 

NOTE:  Not  moosurod  by  Medio  Records  in  1978. 

AAACON,  OA. 

Tologroph  (so*  not*)  . . .  1,261439  53,258  1,304,608  92,129 

‘Tolograph  t  N*w5-5  . . .  607,127  3,729  556,466  14,648 

Grand  Total  .  1468,966  56,987  1  461,074  106,777 

N01E:  Tologroph  m  ond  Nours  o  sold  in  combination;  linogo  of  on*  edition 
Tologra^  m  is  shown. 

AAANCHRSTRR,  N.H. 

Union  Uodor-d  .  1,497,150  1,351457 

*N*w  Hompshiro  Nows-S  757,774  636412 

Grand  Totol  .  2,254,924  1,987,769 

MIMRHIS  TRNN. 

Cemmerciol  AppooLm  . . .  2,443455  184,'792  2481,940  194481 

Commorciol  App*ol-5  ...  1,046,782  85488  1,165,468  69,728 

Pr*tt-5cimitarra  .  1,843,001  129,614  1,777,023  139,651 

Grond  Total  . .  5,333,038  399,794  5  424,431  403,760 

NOTE:  Commorciol  Appeal  m  ond  5  ond  Pross  5ciinitor  *  chongod  from 
night  to  nine  column  July  1,  1975. 

MIAMI  PLA. 

Horald-m  .  3,687,64'2  1,093,718  3,908,414  925,804 

Horald-5  .  1,619,829  620,798  1,822,635  548,866 

Nowsra  .  1401442  26,191  1,811,269  _ 

Grand  Total  .  7,108,713  1,740,707  7,542418  1,474,670 

NOTE:  Horald  m  ond  5  and  Hours  *  chongod  from  oight  to  six  column  Mor. 
3,  1975. 

MILWAUKEE,  WISC. 

Sontinol-m  .  1,785,322  1,786,719 

JournoU  .  3,291,041  700,140  3423,461  627,097 

Journol-5  .  2,194,863  438,622  2,116,452  268463 

Grand  Total  .  7471,226  1,138,762  7,226,632  895,460 

AAINNIAPOLIS,  NUNN. 

Tribuno-m  .  2,008,483  88,726  1,858,111  96,970 

Tribun*-5  .  2,147,634  384,161  1,962,732  386,088 

Star.*  .  2,333,500  486,041  2,664,228  429,946 

Star  &  Tribune-sot  .  481,938  _  _  _ 

Grond  Total  .  6,971,555  958,928  6485,071  913,004 

NOTE:  Tribune  m  ond  5  and  Star  o  changed  from  oight  to  six  column  during 
yoor  1975. 

NOTE:  Tribuno-m  and  Stor-o  hod  o  combined  sot  edition  in  1978.  The 
linoge  is  shown  in  the  Stor-e.  For  1979  the  sot  edition  is  listed 
separately  and  the  Tribune-m  ond  Star-e  ore  published  5  days  o  weeh 
only. 


NASHVILLE,  HNN. 

Bnnnor-o  .  2,221,887  182,448  2,216,828  94,688 

Tonnessoon-m  .  2,263,452  182,328  2,258,357  118,528 

•Tennossoon-S  .  1,159,407  99,424  1,103,768  97,672 

Grand  Total  .  5,644,746  464,200  5,578,953  310,888 

NOTE:  Tennosseon  m  and  5,  and  8onnor  e  changed  from  eight  to  nine 
column  Jon.  2,  1978. 

NEW  YORK,  N.Y. 

Timos-m  .  2,940,814  126,900  2,944,257  62,100 

Timot-S  .  2,712405  885,919  2,846,059  1,002,835 

Nows-m  .  1437413  l,375,n6  1,387,583  1,162,809 

News-S  .  709,285  1,101416  708,577  1,129,834 

Post-e  .  860,632  _  1,264,442  _ 

Grand  Total  .  8,560,449  3,490,411  9,150,918  3,357,578 

NOTE:  Times  m  ond  5  chongod  from  eight  to  nine  column  Sept.  7,  1976. 


News  m  ond  5  chongod  from  fixe  to  six  column  Sept.  6,  1976. 
NOTE:  News  m  did  not  publish  June  6,  1979  due  to  strihe  conditions. 

NEWARK.  N.J. 


Star  Lodgor-m  .  3,256,394  138,783  3  466,643  129,8n 

•Star  Lodgor-S  .  2,137,913  125,588  2,087,483  142,012 

Grand  Totol  .  5,394,307  264,371  5,454,126  271,889 

NOTE:  Star  Ledger  m  and  5  changed  from  eight  to  nine  column  Sept.  7, 
1976. 

OAKLAND,  CALIF. 

Ttibuno-e  .  2,151,697  173,739  2,198,668  93,305 

Tribune-S  .  1,063,216  34,432  1,076,525  _ 

Grand  Total  .  3,214,913  208,171  3,275,193  93405 
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1979  1978 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 

ORANOI  COUNTY,  CALIF. 

Register  (so*  note)  ...5,600,118  62,632  5,417471  86,044 

tRegistar-S  .  1,878,231  _  1,861,023  _ 

Grand  Tolol  .  7/478,349  62,632  7,278494  86,044 

NOTE:  Register  m  and  e  sold  in  combinotion;  linage  of  on*  edition  Register 
e  is  shoum. 

PASADINA,  CALIF. 


Star  Ntws-d  . 

.  U19,244 

143,547 

1,191,961 

139,448 

*Stflr  N*ws-S  .... 

.  436.843 

9.120 

440.504 

22.933 

Grond  Tolol  . . . 

.  1,656,089 

152,667 

1,632,465 

162,381 

PJLSSAIC, 

N.J. 

Horald  Nows-o  . . . 

.  1,086.279 

186,989 

1,296,727 

204,023 

tHeroM  N*ws-S  .  403,567  145,276  468,851  131,265 

Grand  Total  .  1,489,846  322,265  1,765,578  3354U 

NOTE;  Horald  Nows  o  chongod  from  eight  to  nin*.column  Oct.  4,  1976. 
News  sot  changed  from  nine  to  tabloid  seven-column  Sept.  2,  1978. 

PAHRSON,  N.J. 

Hews-d  .  1,029,736  135,296  1,200,509  16,000 

NOTE:  News  m  changed  from  eight  to  nine  column  Sept.  19,  1977.  Nows 
sot  chongod  from  nine  to  tabloid  six  column  Aug.  26,  1978. 


PEORIA,  ILL. 


iournol  Stor-d 

.  1,960,756 

171,840 

2,001,151 

97/420 

^Journal  Vtar>S 

.  811.183 

61.536 

840.452 

33.280 

Grand  Total 

.  2,771,939 

233,376 

2,841,603 

130,700 

BHIlADILBHIAp  PA* 

Bullotin-o  . 

.  1,743,646 

572,553 

2,165,512 

772,523 

*Bullolin-S  . 

.  551,114 

328,570 

797,465 

308,520 

lnquiror>m  . 

.  2,272A07 

165,981 

2,173,786 

156,972 

Inquirtr-S  . 

.  2,033,184 

390,948 

1,835,202 

511,704 

Nows-o  . 

.  1,166,901 

13,248 

1.104.019 

12J84 

Grand  Tolol  . . 

.  7,767,652 

1,471,300 

8,075,984 

1,762,103 

NOTE:  Rulletin  *  ond  5  changed  from  oight  to  six  column  effectiv*  May  19, 
1975.  Inquirer  m  ond  5  chongod  from  oight  to  six  column.  News  e 
changed  from  six  to  five  column.  The  dote  in  this  report  covering  the 
News  e  reflects  the  converted  linage  to  six  column  formot. 

PITTSRUROH,  PA. 


PostGoi*n*-m  .  1,115,458  191,297  1,123,059  230,025 

Press  *  .  2,243,016  269,776  2,223,554  261,592 

•Pross-S  .  2,064,549  _  1,937,385  _ 

Grond  Total  .  5,423,023  461,073  5,283,998  491,617 

NOTE:  Post  Goxette  m  ond  Pross  o  and  5  clunged  from  eight  to  nine 
column  Sept.  1,  1975. 

PROVIDINCI,  R.l. 

BuRotin-e  .  1,826,743  349,138  1,830,170  440444 

Journol-m  .  1,647,541  302,497  1,634,260  395484 

Journals  .  1,577,738  88,864  1,395,362  102,940 

Grand  Tolol  .  5.052,022  740,499  4,861,792  938,670 


NOTE:  Bulletin  *  ond  Journol  m  hove  o  combined  sot  edition;  th*  linage 
is  only  shown  in  th*  Bulletin  *. 

NOTE:  Bullelin  *  and  Journal  m  and  5  changed  from  eight  to  nine  column 
July  1,  1977. 

ROCHISTER,  N.Y. 

Domocrot  8  Chronicle-m  1,716,291  176,073  1,851,633  190,232 
Domocrat  t  Oironicl*-S  .  1,128,490  83,440  1,203,776  85,712 


rimes  Union  *  .  1,707,374  140,802  1,942,516  154,400 

Grond  Total  .  4,552,157  400,315  4,997,925  430,544 

N01E:  Domocrat  &  Chronicle  m  and  5  ond  Times  Union  e  changed  from 
eight  to  nine  column  Oct.  20,  1975. 

SACRAMENTO,  CALIF. 

8**-m  .  3,257,695  584,212  2,979,004  485,714 

•Bee-S  .  1,258,304  294,940  947,342  276,448 

Union-m  .  2,472,981  264,424  2428,270  285,212 

tUnion-S  .  593.5n  60,008  526,485  18,400 

Grond  Tolol  .  7,582,557  1,207,784  6,781,103  1,265,976 

NOTE;  8*0  m  and  5  ond  Union  m  ond  5  changed  from  eight  to  nine  column 
Sept  I,  1975. 

ST  LOUIS,  MO. 

Glob*  Democrot-m  .  1,543,917  145,503  1,558,293  194,917 

Glob*  Democrol-w*  ....  848,815  9,120  795,435  12,160 

Post  Dispolch-e  .  2,179,851  156446  2,168,217  73,681 

•Post  Oispolch-S  .  2,282,740  7,520  1,923,674  51,328 

Grond  Total  .  6,855,323  318,489  6,445,619  332,086 


NOTE:  Globe  Democrat  m  published  5  days  o  weeh  only. 

NOTE:  Post  Dispatch  *  and  5  and  Globe  Democrat  m  ond  woehend  changed 
from  eight  to  nine  column  Apr  5,  1976. 

ST.  PAUL,  MINN. 


Pioneer  Pr*ss-m  .  1,338,454  1,249,442 

•Pioneer  P.-ess-S  .  1,554,847  1,472,175 

Dispolch-e  .  2,152,148  226,422  2,107,106  259,612 

Grand  Total  .  5,045,469  226,422  4,828,723  259,612 


NOTE:  Pioneer  Press  m  and  Dispatch  e  hos  o  combined  sot  edition;  the 
linoge  is  shown  in  the  Dispotch  o. 

NOTE:  Pioneer  Press  m  and  5  ond  Dispatch  e  chonged  from  eight  to  six 
column  May  5,  1975. 

ST.  PniRSHURO,  FLA. 


Indep*nd*nl-e  .  2,334,607  18484  2,247,819  67,932 

Times-m  .  3,029,481  744,721  2,907,922  981,820 

•Times-s  .  1,350,991  376,411  1,288,144  471,481 

Grond  Totol  .  6,715,279  1,161,516  6,443,905  1,521,233 

SALEM,  ORIOON 

Oregon  Stot*smon-m  .  . .  2,574,685  2,372,848 

tStatesmon  Journol-S  . . .  722,568  743,814 

Capitol.*  .  2,053,044  24,496  1,979,164 

Grand  Total  .  5,350,297  26,496  5,095,826 

NOTE:  Oregon  Statesman  m,  Copitol  Journal  e  ond  Statesman  Journal  S 
chonged  from  eight  to  nine  column  Oct.  1975. 

SAN  JLNTONIO,  TEXAS 

Express-m  .  2,386,477  237,136  2,440,146  204,076 

tExpress-News-S  .  1,188,550  110,640  1,047,079  78,544 

Expross-News-sol  .  651,515  492,445 

Nows-e  .  2,179,508  196,740  2,234,453  154,292 

Light  *  .  2,636,319  52,131  2,569,092  115,064 

•Lighl-S  .  1,374,840  1,222,032 

Light-sal  .  511,601 _ 398,252  _ 

Grand  Total  .  10,928,810  596,66710,405,699  551,976 


NOTE;  Express  m.  News  e  and  Light  *  published  5  days  o  weeh  only. 
NOTE;  Express  m.  Express  News  5  and  sot.  News  e  ond  Light  *,  5  and  sot 
changed  from  oight  to  nine  column  Express  m,  5  and  sat  January  19, 
1977;  Nows  *  eHective  January  18, 1977  and  Light  *,  5  and  sat  offectivo 
June  15,  1976. 


1979  1978 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 

SAN  DllOO,  CAUF. 

Union-m  .  3,734,200  110,305  3,520,699  62,247 

•Union-s  .  1,533319  34,392  1,551,890 

Tribune-*  .  4,116,976  121,544  3,917,775  62,421 

Grond  Totol  .  9,384,995  268,241  8,990,364  124,668 

SAN  FRANCISCO,  CAUF. 

Chroniclo-m  .  2,381,732  871,938  2,288,259  621,193 

Exominer-o  .  2,345302  843,744  2,297,656  602,592 

Exominer  t  Chronicle-S  .  U32.374  250,072  1,275,469  204,940 

Grand  Total  .  6,059,508  1,965,754  5,861,384  1,428,745 

SAN  JOSE,  CAUF. 

Mercury-m  .  5,486,210  287,420  5,604,740  161362 

News  *  .  4,567,826  234,041  4,854,536  161,915 

•M*rcury-N*ws-5  .  2,063,299  17,808  1,975,893  _ 

Grand  Total  .  12,117,335  539,26912,435,169  323,777 

NOTE:  Mercury  m  and  News  e  has  a  combined  sot  edition;  the  linage  is 
only  shown  in  the  Mercury  m. 

SHREVEPORT,  LA. 

Journol-e  .  1,661,880  90,400  1,581,528  65,104 

Times-m  .  2,259,191  126,448  2,351320  120,720 

•Tim*s-5  .  892,715  _ 910,249  _ 

Grond  Total  .  4,813,786  216,848  4,843,597  185,824 

NOTE:  Times  m  ond  5  and  Journal  e  chongod  from  oight  to  nine  column 
Jon.  2,  1977. 

SYRACUSE,  N.Y. 

Herald  Journol-*  .  1,876,791  5,432  1,920,415  5,298 

•Herold  American-5  ..  1,172,287  11,904  1,255,291  8,490 

Post  Standord-m  .  1,206,638  80,707  1,164,539  87,974 

Grond  Totol  .  4.255,716  98,043  4,340,245  101,762 

NOTE;  Post  Standard  m.  Herald  Journal  *  and  Herald  American  5  changed 
from  eight  to  nine  column  eHective  Sept.  1,  1976. 

TALLAHASSEE,  FLA. 

Democrot-m  .  1,562,779  147,296  1,687,629 

•Democrol-s  .  588,236  2,432  629,151 

Grond  Total  .  2,IS1,D1S  149,728  2,316,780 

NOTE:  Democrat  o  ond  5  changed  from  oight  to  six  column  eHective  Aug  1, 
1976. 

TAMPA,  FLA. 

Tribune-m  .  2,956,255  n6,017  3,073,476  747,966 

•Tribun*-S  .  1,434,790  83,616  1  348,711  129,704 

Times-*  .  2,121,690  _  1,985,136  _ 

Grond  Total  .  6,512,735  859,633  6,407,323  877,670 

NOTE:  Tribune  m  ond  5  and  Times  *  changed  from  eight  to  nine  column 
Oct.  27,  1975. 

WASHINOTON,  D.C. 

Posl-m  .  4,997,892  651,355  4,976,028  588,502 

•Posl-S  .  2,213,295  496,887  2,289,566  356,191 

Star*  .  1,992,368  637,029  1,934,980  406,183 

Stor-S  .  561,247  141,964  635,982  179,560 

Grond  Tolol  .  9,764,802  1,927,235  9,836,556  1,530,436 

NOTE:  Post  m  and  5  and  Slor  *  and  5  chonged  from  eight  to  nine  column 
Aug  2,  1976. 

WEST  PALM  BEACH,  FLA. 

Posl-m  .  2,733,702  83,872  2,651,915  109,463 

Times  *  .  2,267,928  75,219  2,292,011  109,143 

•PosiTimes-S  .  1,406,437  83,092  1,241,046  76,704 

Grand  Total .  6,408,067  242,183  6,184,972  295,310 

NOTE;  Post-m  and  Times-*  hove  a  combined  sot.  edition;  the  linage  is  only 
shown  in  th*  Post-m. 

NOTE;  Post-m,  Times-*  and  Pest  Tim*s-S  chonged  from  oight-  to  six- 
column  Oct.  1,  1975. 

WESTCHESTER  ROCKLAND,  N.Y. 

Reporter  Dispotch-e  ....  1,405,454  229,782  1,448,570  230,354 

tReporler  Dispolch-S  .  546,080  108,736  547,266  85,676 

Grond  Tolol  .  1,951,534  338,518  1,995,836  316,030 

WICHITA,  KANS. 

E«9l«  m  .  2,182,977  407,929  2,179,548  308,290 

Bo««n-*  .  1,036,276  8,512  1,125,206  8,344 

•EogI*  Boocon-5  .  697,565  147,352  734J90  107,880 

Grond  Totol  .  3,926,818  563,793  4,039,144  424,514 

NOTE:  Eagle  m  and  Beocon  e  has  a  combined  sol  edition.  The  linoge  is  only 
shown  in  the  Eagle  m. 

NOTE:  EogI*  m,  Beocon  o  and  Eagle  Beacon  5  changed  from  eight  to  six 
column  Sopl.  1,  1975. 


JUNE  IP79/197S 
UNAOE  FIOURES 
SUPPUED  BY  PUBUSHER 
ALBANY  NoY* 

Tim*s-Union-m  .  2,263,176  ’  2,179,290 

Knicherbocher  News  *  . .  1,538,784  1,537,183 

Timos-Union-S  .  985,407  914,136 

Grand  Total .  4,787,367  4,630,609 

NOTE;  Hears!  Newspoper  period  runs  May  28-July  1,  1979. 

ALTOONA,  PA. 

Mirror-*  .  1,859.480  1,919,610 

BANOOR,  ME. 

Nows-m  .  1,651,036  1,439,819 

BIRAAIIdOHAM,  ALA. 

Hews  *  .  2,395,344  255,990  2,604,756  70,392 

News-S  .  1,261,960  1,252,076 

Post-H*rold-m  .  1,564,598  1,664,810  _ 

Grand  Total .  5,221,902  255,990  5,521,642  70,392 

BRANTFORD,  ONT. 

Expositor-*  .  1,778,632  1,714,842 

BURLINOTON,  VT. 

Fra*  Press-m  .  1,801,730  1,629,978 

Free  Press-5  .  248,738  299,072 

Grand  Totol .  2,050,468  1,929,050 

CiLSPER,  WYO. 

Stor-Tribun*.m5  .  2,300,354  1,867,460 

NOTE:  Includes  inserts-163,296  lines  in  1979;  60,718  lines  in  1978.  Family 
WeoMy  not  included-68,950  linos  in  1979;  60,718  lines  in  1978. 

DAVENPORT,  IOWA 

Ouod-Cily  Times-e/m  . . .  3,176,082  3,236,618 

Quod-City  Timos-S  .  811,692  788,564 

Grand  Total .  3,987,774  4,025,182 

EDITOR  &  PUBLISHER  for  August  25,  1979 


1979  197» 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  197S 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1979  1971 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


DU  AAOINIS,  IOWA 

R«|ifl*r.iii  .  84«,981  2S4J13  878,191  234,454 

TribvKM  .  1,280,029  1,321,585 

Ra«istw-5  .  927.219  53.813  845.740  101,283 

Grand  Totol .  3,038,229  308,128  3,045,498  335,717 

DOVIR,  DRIAWARI 

Dtlonrare  5lalt  N«m  i5  1,049,781  1,199,587 

NOTE:  Figuras  shown  or#  on  8-column  hosis. 

IDAAONTON,  ALTA. 

Jouraol-o  .  5,780,834  5,048,390 

PONT  WAYPII,  IND. 

Nowt-5onlinol-o  .  2,178,274  4,312  2,188,788  23,324 

Jouraol-Goiolto-m  .  1,894,378  1,888,948 

Joumol-Goiotto-S  .  799,000  _ 812,770  _ 

Grand  Totol .  4,871,880  4,312  4,870,484  23424 

FORT  WORTH,  TEX. 

5tor.Tologram-m  .  3,202,848  148,100  2,817.088 

Slor-Tologrom-o  .  3,185.872  287,302  3,005,388 

Sfor-Tologrom-S  .  1,850,380  348,038  1,397,888 

Grand  Totol  .  8,018.880  781.440  7.220,318 

NOTE:  Includos  insorts  ond  zonod  odition  for  Juno  1979. 

INDIANAPOLIS,  IND. 

5lor-m  .  2,821,508  2,809,845 

Nows-o  .  2,404,380  2,257,110 

5lor-S  .  1,584,317  1.514.595 

Grand  Totol .  8,810,183  8,581,350 

KITCHENER/WATERLOO,  ONT. 

Rocord-e  .  3,019,825  2,881,513 

LETHRRIDOE,  ALTA. 

Horold-o  .  1,519,150  1,491,410 

LINCOLN,  NEB. 

Journol-Stor-d/S  .  2.098.842  2.178.182 

NOTE:  Includos  insorls— 409,978  Enos  in  1979,  312,820  linos  in  1978. 

LOUISVILLE,  KY. 

Courior-Journal-m  .  2,344,983  2,345,370 

Louhvillo  Timos-o  .  2,571,228  2425,188 

Courior-Joumol  8 

Timot-5  .  1,488,151  1,534.727 

Grand  Totol  . .  8,384,340  8,405,283 

NOTE:  ROP  disgloy  Knogo  pubKshod  on  o  8-cblumn  bosis,  but  convortod  to 
8-column  bosis  obovo.  Clossifiod  pubbshod  und  roportod  on  10-column 
bosis. 


AAADISON,  Wise. 

Copitol  Timos-o  .  2,257,802  2,248,792 

5lolo  Journol-m  .  2,330,083  2447,834 

5lolo  Journol-5  .  912,525  948,047 

Grand  Totol .  5.500410  5,544,873 

NOTE:  8-column  pogos  convortod  to  8-column.  Includos  logols. 
AAERIDEN,  CONN. 

Rocord4ournol-m  .  1,204450  1,173,984 

MONROE,  LA. 

Worid-m  .  1,542,478  1  452,888 

Nows-5lor.o  .  1,251,292  1,248,030 

Worid-5  .  897,888  802,574 

Grand  Totol .  3,491,858  3403,270 

MONTREAL,  QUE. 

Gocotto-m  .  2,881,478  1,920,398 

5lor-o  .  1,727,978  1,200,554 

U  Dovoir-m  .  471,425  893,479 

U  Dimoncho-Motin.5  . . .  448,478  508,878 

Grond  Totol .  5,509,555  4  423,309 

NOTE:  Lo  Dimoncho-Motin  includos  insorls — 142,720  linos  in  1979; 
135.332  Enos  in  1978 

NASHUA,  N.H. 

Tolograph-o  .  1,828,029  1,800,350 

NEWPORT  NEWS,  VA. 

Prass-m  .  2,032,912  2,387,058 

rimos-Horold-o  .  1,892,228  2,085,128 

Pross-S  .  1,138,074  1,138,914 

Grand  Totol .  5,083,212  5,591,098 


NORFOLK,  VA. 


Virginicm*Pilot‘m 

.  3,000,589 

2,919,212 

U^r>Star-«  . 

_  2,902,895 

2.844433 

Virginian  Pilot  ond 
Lodgor  Stor-S  . . . 

.  1.507.578 

1.590.475 

Grond  Totol . 

_  7491,082 

7,153,920 

Nuggot-o  . 

NORTH  BAY,  ONT. 

.  1,355,142 

1,124,084 

Tologroph-o-sot.m  . . 

NORTH  PLATn,  NEB. 

....  885,584 

818474 

NOTE:  bicludot  Fomily  WooUy— linos  in  1979;  60.763  linos  i 

Stondord-Exommor-o 

OOMNp  UTAH 

...  1,851,638 

1,702,128 

Stondord-Exominor-S 

. . .  894.880 

839,828 

Grond  Totol . 

....  2,548,518 

2441,754 

NOTE:  Sunday  includos  Family  Woobly— 89,288  Enos  in  1979;  80,550  linos 
in  1978. 

OKLAHOAAA  CITY,  OKLA. 

Oblohomon-m  .  2,382,819  782,710  2,320,082  812/401 

Timos-o  .  2,250,188  802489  2,104,740  533485 


OUohomon-S  .  1410447  _  1,268414 


Grond  Totol . 

.  5,923,454  1  485,099 

OMAHA,  NEB. 

5,831,138  1,148,288 

World-Horold-m-o-S 

....  3,528,978 

ORLANDO,  FLA. 

3,498,488 

Sontinol’Stor-o/d-S  , 

.  4,087,008  739,998 

OTTAWA,  ONT. 

4,142,993  724418 

Lo  Droit-o  . 

.  1,918438 

PHOENIX,  ARIZ. 

2,089,345 

RopubKc*m  . . 

.  4,747,022 

3,995,824 

Gozotto-o  . . 

.  4,808,084 

3,923478 

RopubKc'S  . 

.  2,105,788 

1.894.392 

Grond  Totol  . . . . . 

.  11,458,874 

PORTLAND,  R4AINE 

9,814,094 

.  1,408,888 

1,293,450 

Expross-o  . 

.  1,385,708 

1,388.319 

Toitgrom-S  . 

.  757,190 

801.531 

Grand  Total  .  . . 

.  3,549,784 

POATLANDp  OAI. 

3.381,300 

Orogonion-mS  . . . 

.  5,848,340 

5,450,438 

Orogon  Joumol>o  . 

.  1,907.418 

1480408 

Grand  Totol  .... 

.  7,553,758 

READINO,  PA. 

7410,744 

Timos-m/Eoglo-o  . . 

.  1,515,795 

1479,785 

Eoglo-S  . 

.  711.571 

883481 

Grand  Totol  .... 

.  2,327,388 

RICHMOND,  VA. 

2443,048 

Timos-DispotcK-m 

.  1,954488 

3,058,734 

Nows-Loodor-o  . . . 

.  1457,284 

1,785,991 

Timos-Oispotch-S 

.  1.198.118 

1.194.708 

Grond  Totol  .... 

.  5,009,770 

5.017423 

1 

■e 

£ 

1 

comics  not  includod. 
RIVIRSIDI,  CAUF. 

Entorpriso-m  .... 

.  3,408,084 

2430,498 

Prau-o  . 

.  2,065,314 

2,103,794 

Pross-Entorpriso>S 

.  584.488 

558412 

Grond  Totol  .... 

.  5,077484 

5,090,904 

NOTE:  Porodo  linogo 

or  insorts  not  includod. 

SANTA  BARBARA,  CALIF. 

Nows-Pross-oS  . . . 

.  2,903,943 

2,784,778 

NOTE:  Porodo  linogo 

not  includod. 

SCOTTS  iLUFF,  NIR. 

Stor-Horold-mS 

.  878415 

938.918 

NOTE:  Includos  Fomily  WooMy— 66,791  linos  in  1979;  61,123  linos  in  1978. 

SIATTLIp  WASH. 

Post-Intolligoncor-m 

....  1438,913 

1,898,950 

Post-IntoUigoncor-S 

....  857.757 

811.881 

Grond  Total  . . . . 

.  2,494,889 

2410,811 

Timos-oS  . 

.  4,480,204 

4,004450 

SOUTH  BAT  (TORRANCE),  CAUF. 


8roozo-o  . 

...  3,744,744 

3418414 

Spokosmon  Rouiow»m 

SPOKANE,  WASH. 

...  1,758,823 

1,708,543 

Spokosmon  Roviow-S 

. . .  942,481 

889423 

Q»roniclo-o . 

...  1.778.078 

1.781,498 

Grand  Total . 

...  4,4n479 

4459484 

Nows  Tribuno  o  ond 
Tribuno  i  Lo^r-S 

TJLCOMA,  WASH. 

..  3483480 

3424,148 

8la4o-o  . 

TOLEDO,  OHIO 

...  2478419 

3437,148 

8lo4o-5  . 

...  1,358.802 

1410408 

Grand  Totd . 

...  3,835421 

3,547,758 

Oody  Copitol-m  . 

TOPEKA,  KANS. 

...  1,238,258 

1400488 

Stoto  iournol-o  . . . . 

...  883,848 

904428 

Capitol-Journol-S  . . . 

. . .  503.850 

482478 

Grond  Total . 

...  2,825,758 

2,847,588 

Slar<o  . 

TORONTO,  ONT. 

...  4,975,174 

4,827,292 

Sun-m$  . 

...  2458.484 

2,158413 

Grand  Total . 

...  7,331,840 

8,785,705 

Timos-d  . 

TRENTON,  HJ. 

...  1,338,828 

1480,055 

Timos  Aduortisor-S  . . 

. . .  752482 

737400 

Grand  Total . 

...  2,090,908 

2417455 

NOTE:  6^olumn  pogos 

convortod  to  8-column  bosis. 

Star*m  . 

TUCSON,  ARIZ. 

...  3438,874 

3,151,988 

Cliton-o  . 

...  3,177,538 

3,185,904 

Star-S  . 

...  1.073480 

870449 

Grond  Total . 

...  7,477,792 

7,188,741 

NOTE:  Sundoy  includos  Porodo  linogo. 

WofM-ni  . 

TULSA,  OKLA. 

...  1,903,039 

1,881,758 

Tribuno-0  . 

...  1458,738 

1,843,893 

WoHd-5  . 

. . .  904.585 

812.914 

Grand  Total . 

...  4488,340 

4,518,585 

NOTE:  Figuros  bosod  on  ^column  formot  ond  9>column  clossifiod. 

Nows-Sun>o  . 

WAUKROAN,  ILL. 

...  2,058,098 

2,150,528 

Fimos  Loodor-Nows 
Rocord-o/d  . . 

WILKES-BARRE,  PA. 

. . . .  998,288 

1,738424 

Nows-Journol-ni/o  . . . 

WILMIFMTON,  DEL. 

...  2,175431 

2,085450 

Nows-Journol-S  . . . . 

...  808.872 

485.753 

Grand  Totol . 

...  2,782,703 

2,551403 

5lor-m  . 

WILMINGTON,  N.C. 

...  1,101,998 

1,049,118 

Stor-Nows-S  . 

...  387.388 

383434 

Grand  Total . 

...  1,489482 

1432,452 

Stor^o  . 

WINDSOR,  OfIT. 

...  2,595,580 

2449489 

Tribuno^o  . 

WINNIRlOp  IRAN. 

...  3,210490 

3,058410 

Froo  Pross-o  . 

...  3411105 

3407,884 

WINSTOFI-SALEM,  N.C. 

JournoUm  . 

...  1,758,902 

1443,940 

Sontinol-o  . 

...  1451,880 

1489,034 

Journol  Sontinol-$ 

...  758410 

783.058 

Grand  Totol . 

...  3,944,n2 

4,078430 

NOTE:  Port-run  ond  comics  not  includod. 

Tologrom-m  . 

WORCESnR,  IMASS. 

....  1,035,848 

1,043457 

Gozotto-o  . 

....  1,105,713 

1,120,083 

Tologrom-S  . 

. . . .  995491 

945400 

Grand  Total . 

....  3,137,050 

3,108,920 

N.Y.  Times  must  pay 
“Dr.  X”  expenses 

The  New  York  Times  must  pay  Dr. 
Mario  Jascalevich  $1,700.38  for  out-of- 
pocket  expenses  incurred  during  con¬ 
tempt  proceedings  against  the  paper  and 
its  reporter  Myron  Farber  last  fall. 

Superior  Court  Judge  Theodore 
Trautwein  in  Bergen  County  (N.J.)  ruled 
that  the  Times  must  pay  Jascalevich  for 
expenses  run  up  by  his  attorney 
Raymond  Brown. 

Brown  had  asked  the  court  for  $22,000 
in  investigator  fees,  transcript  costs  and 
transportation  expenses. 

Jascalevich  was  acquitted  last  October 
of  killing  at  least  five  patients  at  River- 
dell  Hospital  in  the  mid-1960’s. 

Farber  served  a  total  of  21  days  in  jail 
on  charges  of  contempt  of  court  for  re¬ 
fusing  to  surrender  his  notes  on  the  case. 
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The  Times  was  also  fined  about  $500,000 
in  the  contempt  proceeding. 

The  Times  carried  an  article  on  Judge 
Trautwein’s  ruling  at  the  bottom  of  the 
obituary  page. 


Newspaper  fires 
council  candidate 

Gerald  L.  Hetland,  24,  a  color  lab 
employe  at  the  Spokane  (Wash.) 
Spokesman-Review  has  been  discharged 
from  his  Job  because  he  is  a  candidate  for 
a  position  on  the  Spokane  City  Council. 

Cowles  Publishing  Co.  has  a  policy  to 
discontinue  employment  when  a  person 
becomes  involved  in  local  politics,  ac¬ 
cording  to  Marvin  Barber,  director  of 
operations.  Hetland  had  worked  for  the 
paper  for  3‘/i  years. 


Prosecutor  sues 
Washington  papers 

The  Washington  Post  and  the  Wash¬ 
ington  Star  are  being  sued  for  $1  million 
each  by  William  S.  Burroughs  Jr.,  chief 
Arlington  County  (Va.)  prosecutor,  who 
contends  recent  news  coverage  has  dam¬ 
aged  his  reputation. 

The  libel  suits,  filed  in  Arlington 
County  Circuit  Court,  cited  news  stories 
such  as  those  centering  on  the  prosecu¬ 
tor’s  handling  of  a  controversial  murder 
case  involving  a  former  real  estate  agent, 
Richard  Lee  Earman. 

Burroughs,  a  Democrat  who  is  seeking 
reelection  in  November,  alleged  that  the 
news  accounts  had  falsely  portrayed  him 
as  unfit  for  office  and  lacking  in  integrity. 

Besides  the  newspapers,  one  Post  wri¬ 
ter  and  three  Star  reporters  are  named  as 
defendants. 
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Advertising  Scene 

Agency  president  talks  classified 


In  marking  its  20th  Anniversary  as  one 
of  America’s  major  advertising  agencies 
specializing  in  the  placement  of  classified 
and  classified  display,  Newmark,  Posner 
&  Mitchell  has  moved  into  posh  new 
quarters  on  Manhattan’s  east  side. 

The  move,  according  to  Sidney 
Posner,  president  and  CEO,  is  an  ex¬ 
pression  of  continued  confidence  in  clas¬ 
sified,  which  for  a  number  of  years  has 
outpaced  every  other  newspaper  ad  cat¬ 
egory. 

Posner  is  confident  too  that  NP  &  M’s 
approach  to  the  medium,  which  has  won 
it  many  of  the  major  real  estate  and  per¬ 
sonnel  recruitment  accounts  in  the  na¬ 
tion,  will  see  the  agency’s  billings,  which 
topped  $8  million  last  year,  continue  to 
surge. 

Posner  sees  the  outlook  for  employ¬ 
ment  advertising  for  the  balance  of  ’79 
and  ’80  as  strong  despite  the  predictions 
of  recession,  because  the  need  for  tech¬ 
nical  personnel,  spurred  by  military 
hardware  production,  shows  an  ever  ris¬ 
ing  curve. 

Real  estate  advertising,  on  the  other 
hand,  Posner  notes,  may  be  in  for  a 
period  of  sluggishness,  particularly  in 
single  family  home  sales,  which  we  are 
already  witnessing. 

Inflation  bred  soaring  land  and  build¬ 
ing  costs,  coupled  with  outsize  mortgage 
interest  rates,  are  taking  their  toll  of  the 
single  family  home  building  industry. 
Even  with  husband  and  wife  working, 
Posner  sees  the  American  dream  of  a 
home  of  one’s  own,  a  not  to  be  realized 
reality  for  far  too  many  beginning  house¬ 
holds. 

Luxury  apartments  and  condominiums 
on  the  other  hand,  which  his  agency  ad¬ 
vertises  for  New  York’s  swankiest  real 
estate  companies,  are  frequently 
snatched  up  before  the  buildings  are 
completed.  This  is  true  not  only  in  New 
York  but  in  major  cities  around  the  coun¬ 
try  where  his  clients  are  building  or  man¬ 
aging  properties.  Many  of  the  luxury 
apartment  renters  and  condo  buyers, 
who  pay  little  heed  to  price  tags  that  can 
soar  to  the  million  dollar  level  for  condos 
and  $2000  to  $3000  per  month  level  for 
apartments,  Posner  said,  are  foreign  in¬ 
vestors  and  business  men. 

A  further  element  in  the  softening 
classified  volume  for  single  home  adver¬ 
tising  by  real  estate  brokers  is  the  money 
being  drained  off  by  franchise  outfits 
such  as  Gallery  of  Homes,  Century  21, 
etc.  These  dollars — multi-millions  of 
them,  Posner  points  out,  go  mainly  into 
TV  for  “image  building’’  and  are  largely 
designed  to  elicit  listings  of  homes  for 
sale. 


While  he  acknowledges  the  ability  of 
TV  to  create  a  quick  impression  he  feels 
that  classified  and  classified  display  ad¬ 
vertising  in  newspapers  can  also  serve  as 
an  image  builder — at  the  point  of  sale  and 
before  the  actual  buying  or  selling  need 
occurs. 

“Most  home  owners  regularly  monitor 
the  real  estate  ads  in  their  daily 
newspaper — even  when  they  have  no  in¬ 
tention  of  selling,’’  Posner  said,  “to  keep 
abreast  of  the  current  market  price  of 
their  major  asset — their  home.  That’s 
why  we  urge  all  of  our  clients  to  combine 
institutional  factors  along  with  specific 
property  offerings  in  every  ad  they  run. 

“Such  factors  as  how  long  they’ve 
been  in  business,  special  services  they 
offer,  etc.,  presell  potential  clients  while 
accomplishing  what  classified  does  bet¬ 
ter  than  any  other  medium — bringing 
buyers  today.  Too  many  brokers  fail  to 
follow  through  in  their  print  ads  on  the 
image  the  TV  ads  aim  to  create.’’ 

Classified  ad  personnel,  he  suggested, 
could  be  better  trained  to  help  brokers 
prepare  more  meaningful  advertising. 
And,  on  the  subject  of  classified  training, 
Posner  had  a  number  of  additional 
suggestions. 

“If  advertising  agencies  have  a  hard 
time  placing  display  copy  in  a  broad 
spread  of  newspapers,  they  should  try 
placing  classified  as  we  do  every  day  to 
learn  what  a  real  obstacle  course  is  like,’’ 
he  said. 

On  the  matter  of  rate,  he  noted  that  the 
new  classified  section  in  SRDS  doesn’t 
begin  to  tell  the  story  of  various  clas¬ 
sified  combinations  newspapers  offer 
such  as — daily  and  Sunday;  3  times 
within  a  week. 

“We  want  to  get  the  best  rate  available 
for  our  clients  which  means  we  have  to 
call  each  newspaper  we  do  business  with 
to  find  out  what  their  latest  combos  are,” 
Posner  said.  “And  too  frequently  the 
clerks  who  answer  the  phone  don’t 
know.  We  seldom  get  any  accurate 
answers  until  we  get  to  the  CAM  him¬ 
self.” 

“While  the  Advertising  Checking 
Bureau  obtains  tear  pages  for  national 
advertisers,  classified  advertisers  must 
rely  upon  the  newspaper  to  send  a  tear 
page.  We  have  to  maintain  two  full  time 
people  on  our  payroll  to  keep  after 
newspapers  who  constantly  ignore  our 
requests  for  tear  pages  while  demanding 
payment  on  time.  Since  we  must  provide 
a  tear  page  in  order  to  bill  our  clients — 
we’re  placed  in  a  Catch-22  situation. 
Some  newspapers  substitute  an  affidavit 
for  a  tear  page.  This  will  not  do  because 
it  does  not  permit  us  to  check  the  ad  for 


accuracy  and  proper  classification.” 

Posner  praised  a  number  of  papers 
such  as  the  Chicago  (Ill.)  Tribune,  the 
Los  Angeles  Times,  the  New  York  Times 
and  the  Atlanta  (Ga.)  Constitution  as 
being  very  much  on  the  ball  with  their 
classified  services.  He  hopes  more  pa¬ 
pers  will  study  their  meth^s. 

Newsletter  editor 
nabbed  with  cocaine 

The  owner  of  the  Baron  Report,  a 
monthly  Washington,  D.C.  newsletter 
read  regularly  by  the  nation’s  lawmak¬ 
ers,  was  arrested  by  district  police  Au¬ 
gust  17  on  charges  of  cocaine  possession 
with  the  intent  to  distribute  it. 

Alan  Baron,  a  liberal  Democratic  ac¬ 
tivist  and  political  analyst,  was  nabbed  in 
a  raid  on  his  Capitol  Hill  home  after  a 
two-day  police  stakeout.  Police  confis¬ 
cated  a  small  brown  vial  allegedly  con¬ 
taining  cocaine  and  assorted  “narcotics 
paraphernalia”  in  the  raid. 

Auto  workers  picket 
Oklahoma  dailies 

They  didn’t  like  the  coverage  they  got. 
So  about  150  auto  workers  at  the  new 
General  Motors  plant  in  Oklahoma  City 
converged  on  the  offices  of  the  Daily  Ok¬ 
lahoman  and  the  Oklahoma  City  Times 
chanting  slogans  and  brandishing  signs 
the  night  of  their  successful  bid  to  join 
the  United  Auto  Workers  Union. 

The  next  day,  the  morning  Oklahoman 
ran  a  story  and  a  six  column  picture  of 
the  pickets.  The  story  quoted  a  UAW 
spokesman  as  saying,  “the  vote  was  a 
victory  for  those  workers  here  exploited 
by  the  Chamber  of  Commerce,  the  Daily 
Oklahoman  and,  yes.  General  Motors.” 

There  was  no  further  picketing. 

Ogden  paper  installs 
direct  piate  system 

Ogden  (Utah)  Standard-Examiner,  a 
48,000  evening  and  Sunday  paper,  has 
installed  a  Napplate  II  S  direct  platemak¬ 
ing  system. 

The  system  uses  two  Comet  ovens 
with  each  oven  featuring  continuous  feed 
and  a  delivery  system  capable  of  produc¬ 
ing  60  direct  plates  per  hour. 

The  Napplate  II  S  has  a  steel  substrate 
for  use  with  magnetic  saddles. 

Waiiis  ieaves 
Ad  Bureau 

Joseph  Wallis,  manager  of  marketing 
services  for  the  Newspaper  Advertising 
Bureau  has  resigned  effective  September 
1. 

Wallis,  62,  said  he  decided  to  take  an 
early  retirement  and  he  and  his  wife  plan 
to  reside  in  Zurich,  Switzerland. 
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Newsday 

(Continued  from  page  10) 


Franklin  National  Bank,  a  successful 
Long  Island  bank,  which  expanded  into 
New  York  City  and  went  bankrupt. 

Nevertheless,  Laventhol  said  News- 
day  does  have  a  “pilot  project”  testing 
the  waters  in  Queens  with  home  delivery 
in  the  borough’s  northeast  sector,  about 
20%  of  its  total  area. 

“We  recently  expanded  our  (Queens) 
home  delivery  area  from  60,000  to 
100,000  households,”  he  explained. 
“Our  circulation  in  Queens  was  30,000 
(daily)  before  the  expansion  in  May.  We 
consider  what  we’ve  done  to  be  highly 
successful.  If  we  continue  to  do  well,  we 
will  look  at  expanding  further  .  .  . 

“When  the  Long  Island  Press  folded, 
we  began  to  explore  the  (Queens)  mar¬ 
ket.  We  think  there  is  room  in  Queens  for 
a  local  newspaper.  Our  Queens  edition  is 
designed  to  be  a  paper  for  people  who 
live  in  Queens  the  same  way  our  Nassau 
and  Suffolk  editions  are  locally  fo¬ 
cused.” 

Two  months  ago  Newsday  opened  an 
editorial  office  in  Queens  to  improve  its 
coverage  there.  The  paper’s  Sunday  cir¬ 
culation  in  the  borough  is  40,000.  ABC’s 
1978  estimates  list  Queens  with  751,000 
households. 

“Our  main  competition  there  is  the 
(New  York)  Daily  News,  Laventhol 
continued.  “We  consider  the  (New  York) 
Times  to  be. a  supplementary  newspaper. 
Editorially,  we  are  a  regional  newspaper 
for  Long  Island. We  should  be  a  suffi¬ 
cient  newspaper  for  people  who  read  us. 
55%  (of  the  paper’s  daily  adult  readers) 
read  only  Newsday,  and  that’s  rising.” 

The  publisher  commented  that  “from 
an  advertising  standpoint,  both  the 
Times  and  the  News  are  our  major  com¬ 
petition.  We’re  all  fighting  for  the  same 
ad  dollars.  They’re  tough  competitors, 
and  getting  tougher.” 

The  publisher  stated  that  Newsday 
has  no  plans  for  a  price  increase  to  25 
cents  in  the  wake  of  The  News’  price 
hike  to  that  amount  in  mid-July. 

Although  he  maintained  that  it  was  too 
early  to  tell  if  The  News’  price  increase 
has  helped  Newsday’s  circulation,  the 
paper  has  underway  a  large  scale  promo¬ 
tional  campaign  proclaiming  it  is  “Still 
only  20  cents.” 

The  News’  average  circulation  in  Nas¬ 
sau  and  Suffolk,  according  to  ABC’s 
March,  1979  report,  is  205,600  daily  and 
301,600  Sunday.  ABC’s  March  report 
gives  the  Times  average  circulation  for 
the  two  Long  Island  counties  as  88,700 
daily  and  142,300  Sunday. 

Newsday  also  plans  to  expand  its  bus¬ 
iness  coverage  this  fall  and  have  a  sepa¬ 
rate  business  staff. 

“We’re  adding  a  couple  of  pages,”  the 
publisher  explained.  “It  will  be  a  broadly 
based  section,  but  with  a  focus  on  Long 
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Island.” 

Newsday  has  studied  the  feasibility  of 
converting  to  mornings,  but  Laventhol 
insisted  no  change-over  is  imminent. 

“One  reason  for  our  success  is  we’re  a 
newspaper  for  the  television  age,”  he 
said.  “Newsday  has  recognized  that  the 
function  of  a  newspaper  has  changed. 
We’re  no  longer  first  with  the  news.  Our 
primary  goal  is  to  keep  people  well  in¬ 
formed.  We’re  giving  people  a  newspa¬ 
per  once  a  day  .  .  .  That  happens  to  be 
in  the  afternoon.” 


Basketball  team 
hires  pr  firm 

The  University  of  Rhode  Island  Ath¬ 
letic  Department  has  retained  Fitz- 
Gerald-Toole  and  Company,  Inc.,  a 
Providence-based  advertising,  public  re¬ 
lations  and  marketing  firm,  to  handle  the 
university’s  basketball  team. 

FitzGerald-Toole  will  serve  as  market¬ 
ing  and  public  relations  consultants,  with 
particular  emphasis  to  be  placed  on  in¬ 
creasing  season  ticket  sales. 


NAAP  seiects  Miller 

Roger  Miller,  president  of  Winmill 
Publishing  Company  that  publishes  the 
Brattleboro  (Vt.)  Town  Crier  and  the 
Greenfield  (Mass.)  Town  Crier,  has  been 
elected  president  of  the  National  Associ¬ 
ation  of  Advertising  Publishers. 

He  succeeds  Jim  O’Day,  publisher  of 
the  Shopper  &  Photo  News  in  Merrill, 
Wis. 


Miller 


Other  new  NAAP  officers  include: 
Shirley  Colgrove,  publisher  of  the  Adver- 
tizer  Advocate,  Alief,  Tex.,  president¬ 
elect;  Norm  Kuhman,  publisher  of  the 
Uliana  Spirit,  Watseka,  111.,  secretary- 
treasurer;  J.  R.  Anderson,  publisher  of 
the  Charlotte  Shopping  Guide,  Punta 
Gorda,  Fla.,  vice  president;  and  Jim 
Crosby,  publisher  of  the  Valley  Shopper, 
West  Des  Moines,  la.,  vice  president. 


Fitzpatrick  gets 
Mediii  teaching  post 

One  of  the  highest  ranking  black  news 
executives  in  the  nation  has  been  chosen 
for  a  year-long  professorship  at  the 
Medill  School  of  Journalism  at  North¬ 
western  University  in  Evanston,  Illinois. 

Albert  E.  Fitzpatrick,  executive  editor 
for  the  Akron  (Ohio)  Beacon-Journal, 
will  serve  as  a  senior  fellow  in  the  Frank 
E.  Gannett  Urban  Journalism  Center  and 
as  an  associate  professor  at  Medill. 


Fitzpatrick 

Dean  I.W.  Cole,  director  of  the  Gan¬ 
nett  center,  said  Fitzpatrick  will  play  a 
major  role  in  the  expansion  of  the  Cent¬ 
er’s  national  efforts  to  increase  the 
number  of  minority  reporters  and  editors 
in  the  nation’s  newsrooms. 

The  center  now  conducts  a  national 
recruitment  program  aimed  at  identifying 
interests  in  journalism  among  minority 
college  students,  and  subsequently  pro¬ 
viding  the  training  to  develop  those 
interests  into  careers. 

Fitzpatrick’s  duties  at  the  Beacon 
Journal  will  be  handled  by  other  news 
executives  during  his  absence,  but  he’ll 
continue  to  write  his  weekly  column  and 
in  his  duties  in  connection  with  Knight- 
Ridder  Newspapers’  minority  recruit¬ 
ment  and  training  program. 


Volunteer  campaign 

Benton  &  Bowles  has  released  a  new 
nationwide  ad  campaign  to  promote  the 
Muscular  Dystrophy  Association’s  an¬ 
nual  Labor  Day  Telethon  which  airs  on 
September  2. 

This  is  the  lOth  consecutive  year  that 
Benton  &  Bowles  will  be  acting  as  volun¬ 
teer  agency  for  MDA. 

Newspaper  and  magazine  ads,  as  well 
as  tv  and  radio  spots  and  billboards, 
posters  and  bumper  stickers  have  been 
distributed  for  use  throughout  this 
month. 
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Syndicates 


By  Lenora  Williamson 


'^Gasoline  Alley”  strip  celebrates  60th  year 


Back  in  1919,  a  comic  strip  flouted  a 
bedrock  cartooning  dictum  that  any  strip 
named  for  other  than  its  main  character 
was  doomed  to  an  early  death. 

Last  Thursday,  August  23,  that  same 
strip,  “Gasoline  Alley”  celebrated  its 
60th  birthday. 

All  hands  concerned  took  note  of  the 
anniversary,  although  the  Chicago 
Tribune-New  York  News  Syndicate  ad¬ 
mits  some  fans  may  quarrel  about  that 
date  since  “Gasoline  Alley”  appeared 
the  year  before  in  the  Chicago 
Tribune — but  as  a  panel. 

Frank  King,  drawing  a  news-pegged 
Sunday  page  for  the  Chicago  Tribune, 
had  taken  note  of  the  endless  fascination 
automobile  owners  were  exhibiting  with 
their  new  mode  of  transportation.  So  he 
took  a  comer  of  his  space  and  called  it 
“Gasoline  Alley.” 

Dick  Moores,  who  has  been  writing 
and  drawing  the  strip  for  the  past  20 
years,  worked  earlier  as  an  assistant  to 
Chester  Gould  on  “Dick  Tracy”  and 
later  spent  15  years  with  Walt  Disney 
Studios. 

In  1975,  Moores  was  given  the  highest 
honor  of  the  National  Cartoonist 
Society — The  Reuben,  in  recognition  of 


Dick  Moores 


his  long  career  in  cartooning. 

The  characters  in  “Gasoline  Alley” 
have  aged  as  time  goes  by — but  the  story 
still  revolves  in  folkstyle  around  the  life 
of  Walt  Wallet  and  his  children  and 
grandchildren. 


Marking  the  anniversary  for  readers 
this  month,  one  sequence  looks  back  to 
the  strip's  beginnings. 


♦  ♦  9|C 


Georqe  and  Kathy  Abraham,  whose 
"Green  Thumb"  garden  column  ap¬ 
pears  in  the  Buffalo  Courier  Express  and 
other  papers,  are  shown  in  their 
greenhouse  where  they  give  demonst¬ 
rations  on  plant  care  to  students. 

George  (Doc)  Abraham,  garden  col¬ 
umnist  for  the  Buffalo  Courier  Express 
for  25  years,  and  his  wife  Kathy  who 
collaborates  on  “The  Green  Thumb” 
column,  have  been  designated  “fellows” 
of  the  Garden  Writers  Association  of 
America. 

The  couple  were  honored  at  the  annual 


“Fd  rather  supply  than  detnandT 


Like  any  businessman,  the  minority  supplier’s  reason  for  being  in  business  is  to 
produce  goods  and  services,  provide  gainful  employment,  and  to  make  profits  and 
progress  in  line  with  his  qualifications  to  contribute  to  the  general  economic  good. 

In  short,  he’d  rather  get  his  share  by  doing  his  share. 

Any  good  businessman  can  appreciate  this  —  and  what’s  more,  help  make  it 
happen  —  through  the  National  Minority  Purchasing  Council,  Inc. 

The  Council,  a  not-for-profit  corporation,  actively  promotes  increased 
purchases  from  minority-owned  firms.  In  its  five-year  existence,  it  has  scored 
impressive  gains. 

Chief  executive  officers  and  purchasing  managers  of  about  a  thousand  major  U.S.  firms  are  committing  their 
support  to  the  concept.  And  purchases  by  participating  companies  from  minority-owned  firms  are  up  from  $86 
million  in  1972  to  $1  billion  in  1977. 

This  kind  of  growth  is  realistic  and  can  continue  if  every  businessperson  in  a  position  to  help,  does.  Call  (202) 
466-7077,  or  write: 


Wi 


National  Minority  Purchasing  Council,  Inc. 

1925  K  Street,  N.W.,  Washington,  D.C.  20006 
Supply  me  with  the  details,  and  I’ll  supply  the  demand. 

Name  &  Title _ 


Firm _ 

Address - 


A  Public  Service  of  This  Magazine  &  The  Advertising  Council 


City,  State  &  Zip  Code _ _ _ 

National  Minority  Purchasing  Council,  Inc. 

Our  strongest  recommendation  is  a  business  recommendation 
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Jeff  AAacNelly,  Pulit¬ 
zer  Prize  editorial  car¬ 
toonist  and  creator  of 
that  tree-top  newsroom 
comic  strip  "Shoe", 
gives  a  little  journalistic 
backgrounder  with  this 
upcoming  strip.  It  is  re¬ 
printed  by  permission 
of  Jefferson  Communi¬ 
cations,  Inc.,  Vienna, 
Virginia. 
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Seattle  meeting  and  symposium.  They 
owned  and  operated  a  greenhouse/land¬ 
scape  business  for  over  25  years  and 
have  written  8  books  on  horticulture. 
“The  Green  Thumb”  is  sydicated  by  the 
Abrahams  out  of  Naples,  New  York. 

Of  nearly  1,000  garden  writers  in 
America  who  belong  to  the  organization, 
only  9  have  been  named  fellows  in  30 
years.  The  members  cited  the  Abrahams 
for  their  lifelong  devotion  to  teaching, 
research,  writing  and  work  in  broadcast 
media. 


Also  in  the  field  of  garden  writing,  col¬ 
umnist  Elvin  McDonald  has  won  the 
1979  Garden  Writer’s  Achievement 
Award  given  by  the  All-American  Rose 
Selections  (a  trade  organization)  for  writ¬ 


ing  about  award-winning  roses. 
McDonald’s  column,  “Plants  in  the 
Home”,  is  syndicated  by  King  Features. 


Trans-World  News  Service  has  signed 
Dr.  Ronald  C.  Bennett  to  write  a  weekly 
column  titled  “Young  Again.” 

Dr.  Bennett  is  chairman  of  the  Na¬ 
tional  Committee  for  Anti-Aging  Re¬ 
search  and  executive  director  of  the 
non-profit  International  Center  for 
Strategic  Studies  in  Los  Angeles. 

He  believes  that  the  aging  process  is 
reversible  based  on  existing  research  and 
in  the  column  will  explain  present  ac¬ 
tivities  aimed  at  combatting  the  process 
by  scientists  working  in  the  field  of  age 
retardation  and  preventive  medicine. 

Dr.  Bennett,  with  a  Ph.D.  in 


biocficmistry  from  Sussex  College,  Great 
Britain,  has  expanded  his  work  to  the 
field  of  age-retardation. 

*  *  ♦ 

“Hocus  Focus”,  the  panel  in  King 
Feature’s  Junior  Whirl  Sunday  chil¬ 
dren’s  page,  has  been  expanded  to  6-a- 
week  at  the  request  of  newspaper 
editors,  according  to  the  syndicate’s 
comics  editor.  Bill  Yates. 

The  puzzle  is  a  2-column  panel  with 
the  idea  to  spot  5  differences  in  seem¬ 
ingly  identical  panels.  “Hocus  Focus” 
originally  was  planned  for  7  to  12  year 
olds,  but  the  syndicate  found  that  adults 
liked  it  too  and  that  schoolteachers  are 
among  its  fans.  Teachers  often  write  for 
permission  to  use  the  panel. 

Hocus  Focus  is  prepared  by  Hal 
Kaufman  and  Bob  Schroeter. 


BRAND 


ISlYE/mOW! 

In  one  year  millions  of  readers  (from  nearly  100  newspapers) 
have  become  hooked  on  SCRABBLE  ©GRAMS,  the  only 
word  game  that  offers  the  fun  and  challenge  of  the 
SCRABBLE©  crossword  game. 

Join  such  newspapers  as  the  Philadelphia  Inquirer,  Houston 
Post,  Rocky  Mountain  News,  New  Orleans  Times-Picayune, 
Chicago  Tribune,  Miami  Herald  and  Toronto  Sun  ...  and  turn 
your  town  into  a  SCRABBLE  ©GRAMS  town. 

For  complete  rates  and  availability  call  (212)  557-2833. 
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The  origins  of  O.K. 


By  Beatrice  Levin 

Linguists  love  to  discuss  O.K.;  a  heated 
controversy  may  arise  over  where  the 
heck  O.K.  originated.  Is  it  proper  as  a 
substitute  for  “all  right?” 

Bergen  and  Cornelia  Evans  in  A  Dic¬ 
tionary  of  Contemporary  American 
Usage  insist  that  O.K.  is  acceptable  in 
informal  writing  and  speech.  But  they 
observe  that  such  slang  extensions  as 
oke  or  okeydoke  are  crude. 

On  the  other  hand,  editors  of  the 
American  Heritage  Dictionary  asked  the 
104-members  of  the  “Usage  Panel”  to 
determine  whether  or  not  the  “experts” 
thought  it  was  correct  to  say  “O.K.” 
The  vote:  57  “okayed”  it  as  a  noun,  42% 
as  a  verb,  23%  as  an  adjective,  20%  as  an 
adverb.  Katherine  Anne  Porter,  who 
originated  in  Texas  where  the  English 
language  takes  all  kinds  of  abuse,  com¬ 
mented,  “Any  form,  any  spelling  is  a 
detestable  vulgarity,  entirely  offensive  to 
the  ear.  1  have  never  spoken  the  word  in 
my  life,  and  1  loathe  the  sound  of  it.” 

But  popular  usage  has  made  the  phrase 
recognized  around  the  world. 

About  four  decades  ago,  Allan  Walker 
Read  explored  the  origins  of  O.K.  in  the 
Saturday  Review,  (July  19,  1941),  when 
Read  pointed  to  the  letters  O.K.  which 
appeared  in  December  8,  1565  at  the  end 
of  the  will  of  Thomas  Cumberland  of 
London.  But  Read  seriously  doubted  the 
use  of  these  letters  dated  back  that  far.  A 
close  study  of  another  manuscript  dated 
1757  revealed  that  the  letters  which  had 
been  believed  to  be  O.K.  were  a  rather 
carelessly  written  “Att.”  which  may 
have  stood  for  “Attested  by”  or  the  legal 
“Attestation.” 

Records  of  Summer  County,  Tennes¬ 
see  in  1790  reveal  an  entry  about  “An¬ 
drew  Jackson,  Esq.  proved  a  Bill  of  Sale 
from  Hugh  McGary  to  Caspar  Mansker, 
a  negro  man,  which  was  O.K.”  Con¬ 
troversy  about  this  O.K.  also  ensued.  A 
later  investigator  examining  this  manu¬ 
script  wrote  in  American  Speech,  April, 
1941  that  the  O.K.  clearly  is  meant  to  be 
O.R.  for  “Order  Recorded.”  Another 
example  turned  up  in  1815.  Word  detec¬ 
tives  discovered  an  old  diary  of  a  Boston 
businessman  whose  inserted  marks  look 
like  O.K.  without  periods.  But  Read 
suggested  that  these  marks  are  out  of 
tone  with  other  parts  of  the  text. 

Suggesting  that  everything  before  1840 
should  be  consigned  to  pure  speculation. 
Read  went  on  to  say  that  the  story  of 
O.K.  begins  in  the  Spring  of  1840.  He 
closely  associates  the  campaign  of  the 
Democrats  to  re-elect  Martin  Van  Buren 
for  a  second  term  and  the  newly-formed 
club,  “the  Democratic  O.K.  Club”  with 
the  first  appearance  on  March  24,  1840  of 
“O.K.”  This  “O.K.  Club”  was  named 
for  “Old  Kinderhook,”  the  birthplace  of 
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Martin  Van  Buren,  near  Albany.  News¬ 
papers  referred  to  Van  Buren  as  “the 
magician  of  Kinderhook”  or  “the  Kin¬ 
derhook  pony.”  After  Van  Buren’s  de¬ 
feat,  a  Whig  banner  carried  this  inscrip¬ 
tion:  K.K.K.K.K.-Kinderhook  Kandi- 
date  Kant  Kome  it  Kwite! 

On  March  27,  1840,  the  Whigs  ar¬ 
ranged  a  meeting  at  Masonic  Hall  in  New 
York,  to  appraise  the  pending  Charter 
election  to  be  held  April  14.  The  New 
York  newspaper  New  Era  printed  a 
paragraph  that  was  almost  an  incitement 
to  riot.  Under  “Meeting  Tonight”  we 
find  in  large  letters  O.K.  The  meaning 
may  have  been  a  code  or  a  secret  simply 
to  mystify  the  opposition. 

“O.K.”  may  have  been  a  watchword 
used  by  Locofocos.  On  March  28,  1840, 
the  New  York  Times  reported  that  “The 
war  cry  of  the  Locofocos  was  O.K.;  the 
two  letters  paraded  at  the  head  of  the 
article  in  the  New  Era,  ‘Down  with  the 
Whigs,  boys,  O.K.’  ” 

The  hysterical  attitude  of  those  who 
demonstrated  at  the  Whig  convention 
was  deplored  by  the  New  York  Times. 

In  a  later  article,  April  10,  the  Times 
referred  to  the  New  Era  as“the  brazen 
organ  of  the  O.K.  boys.”  The  Whigs 
ridiculed  the  secret  Locofoco  slogan  of 
the  O.K.  Club. 

On  April  2,  1840,  the  New  York  Daily 
Express  joked,  “O.K. — Many  are  puz¬ 
zled  to  know  the  definition  of  these  mys¬ 
terious  letters.  It  is  Arabic,  reads  back¬ 
wards,  and  means  kicked  out  ...  of 
Masonic  Hall.” 

On  the  Floor  of  the  House  of  Rep¬ 
resentatives,  a  Congressman  from  Il¬ 
linois  suggested,  “Orful  Kalamity!” 

Another  Whig  version  was  “Out  of 
Kash,  Out  of  Kredit,  Out  of  Karacter, 
and  Out  of  Klothes.” 

In  opposition  to  all  this  ridicule,  the 
Locofocos  promoted  the  acceptance  of 
“oil  korrect.”  Newspapers  of  the  time 
adopted  this  meaning.  O.K.  was  vaunted 
on  the  banners  of  the  O.K.  Club  as  they 
paraded  or  held  torchlight  processions. 
A  lavish  O.K.  Ball  was  held.  O.K. 
evoked  enormous  emotional  response 
and  became  part  of  the  national  vocabul¬ 
ary  during  the  presidential  campaign  of 
1840.  “Redeem  the  country  from  British 
Whiggery!  Will  you  not  say  O.K.?”  went 
the  appeal. 

Etymologists  insist  that  President  An¬ 
drew  Jackson  may  have  used  the  initials 
O.K.  to  designate  “in  agreement” — the 
word  coming  from  the  Cherokee  Hoke. 
Although  Allen  Walker  Read  documents 
his  etymology  of  O.K.  with  specific  his¬ 
torical  citations,  speculation  continues. 

Another  possible  derivation  may  be 
from  the  French  au  quai  (pronounced 
okay),  meaning  at  the  wharf  or  dock,  a 
term  which  could  readily  have  come  into 
being  when  business  was  done  through 


importing  and  at  the  waterfront.  Some¬ 
one  has  suggested  that  O.K.  may  be  de¬ 
rived  from  the  Spanish  word  hoque  (pro¬ 
nounced  okay) — the  shortened  and  more 
common  form  of  alboroque,  which  is  de¬ 
fined  as  “a  treat  stood  by  buyer  or  seller 
after  closing  a  deal,”  Words  in  Spanish 
beginning  with  “al”  says  my 
authority — “are  Arabic  (no  kidding)  in 
origin,  which  certainly  would  make  O.K. 
antedate  Old  Kinderhook  by  centuries.” 

The  Englishman,  David  Dalby,  a 
specialist  in  African  linguistics,  suggests 
Mandingo  “o  ke”  as  a  source:  O  ke, 
“That’s  it!”  or  “Do  it!” 

Reading  a  biography  of  Eleanor  of 
Aquitaine,  I  was  surprised  to  discover 
that  Eleanor’s  eldest  son  was  called 
Oc-e-No.  Yes  and  No.  Richard  was  a 
fine  poet  whose  works  have  not  lost  their 
power.  He  was  known  not  only  for  his 
fits  of  fury,  his  poetic  gifts  and  his  sense 
of  humor,  but  also  for  his  unpredictable 
disposition.  Around  1172,  there  was  a 
document  in  which  his  close  friend,  a 
troubador,  Bertrand  de  Born,  called 
Richard  Oc-e-No.  From  Oc  may  easily 
have  come  OK.  If  so,  the  word  dates 
back  to  the  12th  century! 

Dallas  daily 
co-sponsors 
concert  series 

The  Dallas  Times  Herald  and  Elec¬ 
tronic  Data  Systems,  from  June  7 
through  July  15,  co-sponsored  the  Dallas 
Symphony  Orchestra’s  summer  series, 
StarFest. 

The  concerts  featured  a  variety  of 
musical  and  comedic  artists  performing 
in  the  outdoor. 

StarFest  drew  over  156,000  people. 
Performances  were  held  every  Thurs¬ 
day,  Friday,  Saturday  and  Sunday 
nights.  Performing  artists  included  top 
name  stars  such  as  Roberta  Flack,  Neil 
Sedaka,  Debby  Boone,  Mitch  Miller  and 
Bill  Cosby.  Thursday  night  perform¬ 
ances  featured  classical  productions, 
conducted  bv  such  greats  as  Eduardo 
Mata  and  Christian  Tiemeyer. 

The  Times  Herald  published  a  pro¬ 
gram  each  Sunday,  previewing  the  com¬ 
ing  week’s  performances. 

Agency  named 

Cunningham  Drug  Stores,  Inc.  has  ap¬ 
pointed  Mars  Advertising  of  Southfield, 
Mich,  as  its  advertising  agency. 

Mars,  with  offices  in  Southfield  and 
Los  Angeles,  will  be  responsible  for  im¬ 
plementing  all  of  Cunningham’s  televi¬ 
sion  and  radio  advertising,  with  em¬ 
phasis  on  the  Michigan  and  Ohio  mar¬ 
kets. 

Cunningham  Drug  Stores  operates  160 
stores  in  12  states  and  the  District  of 
Columbia,  with  sales  of  $170  million  in 
1978. 
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Classified  Advertising 


FEATURES  AVAILABLE 


ADVICE 


"HIS  &  HERS" — A  husband-wife, 
question-answer  column  on  love,  life,  liv¬ 
ing  together.  Some  say  better  than 
Landers.  Now  published  regularly  in 
northern  California.  Samples  on  request. 
Ward  and  Nan  Sharrer,  PO  Box  459 
Boonville  CA  95415. 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers'  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  for  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217. 


THE  AUTOMOTIVE  PAGE,  a  weekly  fea¬ 
ture  of  maintenance  tips  and  interesting 
articles.  National  coverage  with  a  local 
flavor,  with  43  regional  editions  in  U.S. 
and  Canada.  A  lead  to  national  after- 
market  advertising.  For  details.  Concept 
Creations,  Box  29884,  Editor  & 
Publisher,  _ 


CARTOONS 


"ALL  THE  CARTOONS  YOU'LL  EVER 
NEED"  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York.  NY  10014. 


"SHOELACERS"  is  an  appealing  and 
humorous  panel  cartoon  available  7 
times  weekly.  For  samples/details:  Vano, 
1440  Birmingham,  Birmingham  Ml 
48009. 


GARDENING 


"GROWING  YOUR  OWN"  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We'll  send  seed  catalog  too! 


GENERAL 


HOW  DOES  IT  WORK?— Brain  teaser 
based  on  a  recent  patent,  for  non-tech 
reader.  Box  29400,  Editor  &  Publisher. 


THE  NEW  INVENTIONS-Recent  pa¬ 
tents,  in  light,  fast  style,  for  pop  reading. 
Box  29399,  Editor  &  Publisher. 


HUMOR,  rock  music,  interior  decor, 
pets,  gardening:  lo-price  columns.  More: 
U-name-it,  U-get-it!  Dickson,  17700 
Western  69e,  Gardena  CA  90248. 

HUMOR 


YOUNG  BLACK  COLUMNIST  offers  side¬ 
splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L. 
Holmes,  2503  McGill,  Saginaw.  Ml  48601. 


,  INDOOR  GARDENING 


SOME  PEOPLE  CALL  ME  THE  KILLER! 
That's  an  example  of  the  way  "Advice  to 
the  Leatlorn"  has  been  catching  readers 
for  4  years.  Factual  and  entertaining 
houseplant  column.  Box  144. 
Marblehead  MA  01945. 


MONEY 


"MORE  FOR  YOUR  MONEY"— Weekly 
column  of  money-saving  news  guaran¬ 
teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  Ny  10940. 
(914)  692-4572. 


MOVIE  REVIEWS 


BOX  OFFICE  MAGAZINE  movie  pro  Paul 
Hyman  reviews  the  latest  films  in  your 
area.  Dress-up  your  entertainment 
page  and  save  the  cost  of  hiring  your 
own  critic.  Ideal  for  budget-minded  re¬ 
gional  monthlies/bi-weekhes.  Call  (516) 
§29-5880. 

_ 

I  QUOTES 


THOUGHT  FOR  THE  DAY— daily  feature. 
Set  of  31  quotes  monthly.  Uncommon 
Quotations,  PO  Box  7285,  University 
Sta,  Provo  UT  84602. 


REAL  ESTATE 


HOUSE  CALLS— Weekly  800  word  Q&A's 
on  all  aspects  of  real  estate.  Lively,  in¬ 
formative.  Miami  Herald,  Philadelphia 
Daily  News,  Rochester  Democrat  and 
Chronicle.  5th  year.  Every  reader's  letter 
answered  by  mail.  Broker,  journalist,  col¬ 
lege  teacher  Edith  Lank,  240  Heming¬ 
way,  Rochester  NY  14620.  (716)  271- 
6230. 


RETIREMENT 


I  RETIREMENT  REFLECTIONS— Whim¬ 
sically  pungent,  bifocal  view  of  the 
news.  Praised  by  famous  crusading 
editor:  "I  usually  find  some  of  my  favorite 
reading  in  the  philosophizing  of  Darwin 
McFarlin  .  .  .  There  is  no  tippy-toeing 
around  when  he  has  something  to  say 
..."  Daily  or  weekly.  Send  for  sam¬ 
ples.  Retirement  Reflections,  Box  105, 
Oxford  Wl  53952. 


SATIRE 


“HARD  NEWS" 

The  finest  in  misinformation. 
PO  Box  23,  Alexandria  VA  22315. 


SENIOR  CITIZENS 


DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York,  NY  10021. 


SPORTS 


SPORTS  ESSAYS — Sharp,  humorous, 
acerbic,  revelatory  articles  on  sporting 
scene — headed  by  New  York's  finest 
young  sportswriter.  Summer  special  for 
first  500  new  subscribers.  Something 
different  on  the  sports  scene.  S.  Kass 
Productions,  35  Orange  St,  Brooklyn  NY 
11201. 


TRAVEL 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year.  Weekly, 
$1.25.  Write  for  free  samples.  #1  Easy 
St..  Aptos,  CA  95003. 


WEEKLY 


"BOOTSTRAPS"  is  basic.  It's  interest¬ 
ing,  competitive,  habit-forming.  It's  800 
words  of  creative  entertainment.  It's  cul¬ 
tural  motivation  for  self-improvement. 
52  weeks  tree.  Elm  Hollow  Syndicate, 
Box  403,  Livingston  Manor  NY'  12758. 


VOICE  FROM  THE  WOODS  is  for  people 
interested  in  important  issues  but  bored 
by  Washington  politics.  Samples.  Walter 
Gormly,  RR  #2.  Mt  Vernon  lA  52314. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


"How  to  Start  Your  Own  Community  news¬ 
paper,"  an  oversized  136-page  working 
manual  by  award-winning  publisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  “Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing."  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 


HERE'S  HOW  SMALL  newspaper, 
magazine  and  newsletter  publishers  can 
cash  in  on  more  advertising  space  and 
subscription  sales  FAST!  Direct  Mail  Ad¬ 
vertise  to  your  Target  Market  with  our 
proven  High-Ticket  Mailing  List  of  small 
business  owners  and  self  employed  people 
who  are  currently  looking  for  more  adver¬ 
tising  coverage.  Write  for  FREE  details  to: 
BUDGET  ADS  LIST,  PO  Box  68-EP,  Park 
Ridge  IL  60068. 


GROWING  regional  magazine  in  Idaho's 
high  country  seeks  partner.  Small  invest¬ 
ment  required.  Advertising  or  editorial  ex¬ 
perience  a  must.  Ideal  for  married  couple. 
Write:  Idaho  Mountain  Graphics.  HIGH 
COUNTY  Magazine,  PO  Box  AM,  McCall.  ID 
83638,  or  call  (208)  634-7141. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89.  Norton.  Kans.  67654.  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


WE  HAVE  CONDUCTED  more  than  300 
formal  appraisals  of  newspapers,  large  and 
small.  NEWSPAPER  SERVICE  COMPANY, 
INC.,  PO  Dr.  12428,  Panama  City,  FL 
32401. 


NEWSPAPER  BROKERS 


W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 


MEL  HODELL,  Newspaper  Broker. 
P.O.  Box  2277,  Montclair.  Calif.  91763. 
(714)  626-6440 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


KREHBIEL-BOLITHO,  INC. 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL.  "Norton  office," 
PO  Box  88.  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,"  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 
CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  Dr.  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  33M,  Clearwater  Beach.  Fla.  33515. 
No  obligations,  of  course. 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington.  D.C.  20045 
(202)  National  8-1133. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS.  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


SYD  S.  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers"' 
SALES,  SERVICE,  MANAGEMENT 
Route  1,  Box  146 

_ Theordore  AL  36582 _ 

ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weexly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


IF  YOU'RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we'll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates.  PO  Box  212,  Galva.  IL,  Phone 
(309)  932-2270,  or  932-2642. 


NEWSPAPER  CONSULTANTS 

WE  LL  SEARCH  for  a  suitable  publishing 
property  for  you  on  a  consultation  or  a  tind¬ 
er's  fee  basis.  OLSON  &  LIKELY,  Box 
799,  St.  Petersburg,  FL  33731.  (813) 
821-5538  or  896-4925. 


NEWSPAPERS  FOR  SALE 


CALIFORNIA  group  of  weeklies  priced  at 
$1  million.  Building  available,  includes 
piant.  Qualify  yourself  in  first  letter.  Sny¬ 
der  Newspa^f  Brokers,  136  E  Honolulu, 
Lindsay  CA  93247.  (209)  562-2587. 

WEEKLY  GROUP,  half  million  gross.  Nice 
Zone  3  area.  Absentee  owner  selling  this 

freat  opportunity  in  growth  area.  Box 
9586.  Editor  &  Publisher. 


ALASKA-ONLY  NEWSPAPER  IN  WIDE, 
EXCLUSIVE  AREA.  Priced  at  $100,000, 
including  good  building;  $29,000  cash 
down.  Profitable.  Gross  near  $90,000. 
State  cash  available.  Marion  R.  Krehbiel. 
Box  88,  Norton  KS  67654. 


NORTHERN  CALIFORNIA  Advertiser,  will 
gross  between  $100,000  and  $150,000 
'79-80.  Own  composition  shop  and  build¬ 
ing.  Profitable  and  growing.  Priced  to  sell. 
Box  29780,  Editor  &  Publisher. 


SMALL  WEEKLY  in  desert-mountain 
Southwest.  Experienced  couple  can  earn 
good  net  on  $76,000  gross  with  part-time 
help.  Complete  darkroom,  process  cam¬ 
era.  etc.,  printed  in  central  plant.  Priced  at 
gross  plus  $45,0<X)  for  combination  office 
and  3-bedroom,  fully  carpeted  home,  on 
large  lot.  Low  down.  Write  Box  29746. 
Editor  &  Publisher. 


SUNBELT  community  tabloid,  needs  capi¬ 
tal  to  capture  total  market,  great  expand¬ 
ing  area,  second  class  permit,  new  elec¬ 
tronic  equipment.  $65,000  gross.  Box 
29742,  Editor  &  Publisher. 


MICHIGAN  WEEKLY,  $80,000  gross  1978. 
serious  illness  forces  sale  at  $70,000  all 
cash  or  $75,000  with  29%  down.  Price  in¬ 
cludes  building  "orth  $25,000.  Marion  R 
Krehbiel,  Box  88,  Norton  KS  67654. 


SMALL  ZONE  1  Coastal  weekly.  Grossing 
over  $100,000.  Sale  price  $100,000. 
Owner  will  finance.  Reply  Box  29868. 
Editor  &  Publisher. 


IOWA  WEEKLY  for  sale.  Very  reasonable. 
In  historic,  picturesque,  potential  growth 
area.  Can  be  fun  and  profitable.  Box 
29906.  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


I  HAVE  a  minimum  of  $10,000  to  invest. 
Management  position  wanted.  15  years 
publishing  experience.  dailies-Sunday. 
Box  29562,  Editor  &  Publisher. 
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ANNOUNCEMENTS 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paper  operated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4000  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  qualifications.  Confidentiality  as¬ 
sured.  box  6310,  Editor  &  Publisher. 


PRIVATE  INVESTOR  seeking  opportunity 
to  invest  in  publication  with  good  growth 
potential  and  opportunity  to  expand. 
Would  consider  control  or  partnership  with 
management  responsibilities.  Only  serious 
proposals  wanted.  No  brokers  or  reps.  Box 
29774,  Editor  &  Publisher. 


YOUNG  COUPLE  with  cash,  prepared  fi¬ 
nancially,  educationally,  and  with 
business/newspaper  experience,  seek 
serious  news  weekly  on  terms  in  Zone  2,  3, 
8  or  9.  Box  29896,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


LOS  ANGELES  and  surrounding  suburbs, 
semi-weekly,  real  estate  tabloid.  20,000 
paid  circulation.  No  competition,  3rd  year. 
$150,000  gross.  Owner  takes  $30,000. 
$200,000  cash  includes  supermarket  vend¬ 
ing  locations  and  typesetting  equipment. 
Qualify  yourself  in  1st  letter.  PO  Box 
7000-199,  Los  Angeles  CA  90274. 


MOM  AND  POP  will  enjoy  running  this 
communications  trade  newsletter  that 
quintupled  gross  in  1978.  Mail  order 
sold — published  from  anywhere.  $30,000. 
Terms.  Box  85486-NB,  Los  Angeles,  Calif. 
90072. 


INDUSTRY  SERVICES 


ADVERTISING  SERVICES 


Professional  Advertising  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babvion  NY  11702 
1516)661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
(607)  292-3781 


CIRCULATION  SERVICES 


Attention;  CIRCULATORS 
Join  The  Null  Seminar  in  New  York  City, 
October  25  and  26;  in  Dallas,  Texas, 
November  29  and  30. 

Here,  Null  Circulation  Counselors  present 
tested,  effective,  market-management 
methods  resulting  in  profitable  circulation. 
The  Null  Seminar  has  reached  newspapers 
ranging  in  circulation  from  50(X)  to  over 
1,000,000. 

Write/phone  collect  for  complete  details: 
Null  Enterprises,  Inc.,  16  Mary  St,  San 
Rafael  CA  94901.  Phone:  (415)  453-5711. 

Professional  Circulation  Services 
Joseph  Whitty 

THE  NEWSPAPER  AGENCY, 
INCORPORATED 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 
1296  E.  Lake  Rd., 
Hammondsport,  NY  14840 
_ (607)  292-3781 _ 

CLASSIFIED  ADVERTISING  RATES 

LINE  ADS 

(Remittance  should  accompany 
copy  unless  credit  established). 

1  week  — $2.75  per  line 

2  weeks— $2.65  per  line,  per  issue 

3  weeks— $2  45  per  line,  per  issue 

4  weeks— $2.25  per  line,  per  issue 
Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 

Count  approximately  39  characters 
and  lor  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 

Editor  &  Publisher 

575  Lexington  Ave..  N.Y.,  N.Y.  10022 
(212)  752-7050 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


CONTACT  CIRCULATION  PERSONNEL 
A  cross-indexed  list  of  top  circulation 
people.  No  duplication  between  1978  E&P 
yearbook,  ICMA  and  circulation  sectionals. 
Over  3100  listings  with  zip  codes  on 
gummed  back  labels.  Peel  off  for  mailing, 
or  copy  for  multiple  mailings.  $175.  Box 
29793,  Editor  &  Publisher. 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR'S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clipart 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns,  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  36606,  (205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501. 
(512)  682-7011. 


PROJECT  ENGINEER  FOR  HIRE  to  handle 
your  complete  press  installation- 
addition — consulting.  Specialist:  Goss 
Metro,  Cosmo.  Koenig  and  Bauer,  Com¬ 
mander.  Over  20  years  offset  experience. 
J.P.  Moll,  1310  Elm  Dr,  Schaumburg  IL 
60194.  (312)  885-8729. 


FINANCIAL 


BANKERS  TRUST  COMPANY,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi¬ 
nancial  and  advisory  service: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT's 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect; 

Frank  Calcagno  or  Brad  Hart 
(212)  692  2430  (212)  692-2304 

BANKERS  TRUST  COMPANY 
280  Park  Av,  New  York,  NY  10017 


Equipment 
&  Supplies . . . 

BUSINESS  SYSTEMS 

CREATIVE  DATA  SYSTEMS  offers  com¬ 
plete  line  of  business  systems  designed  by 
newspaper  specialists.  Systems  available 
include  Display  A/R  with  extensive  sales 
analysis,  transient  classified,  circulation 
(see  Ad),  payroll,  accounts  payable,  news¬ 
print,  commercial  printing  and  cost  ac¬ 
counting.  Designed  for  IBM  34  and  38. 
Contact  CDS,  PO  Box  23054,  Kansas  City 
MO  64141.  (913)  888-6755. 

CAMERA  &  DARKROOM 

DISTORTA  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  43^2779 

Box  2798  Long  Beach.  Calif.  90801. 

CIRCULATION  SOFTWARE 

CREATIVE  DATA  SYSTEMS  offers  com¬ 
prehensive  circulation  system  for  newspa¬ 
pers  with  10,000  to  100,000  +  circulation. 
Designed  to  maintain  total  homes  in  mar¬ 
ket  area.  Adaptable  to  subscriber  only 
basis.  Provides  on-line  access  to  sub¬ 
scriber,  route  and  carrier  information. 
Produces  daily  and  on  demand  ABC,  draw, 
bundle  wrapper,  carrier  update  package, 
truck  manifest.mailing  labels.  Includes 
auto  router,  PIA  billin^amortization,  car¬ 
rier  billing,  estimating,  bond  and  magazine 
accounting,  on-line  district  manager  mes¬ 
sage  system.  Designed  for  IBM  34^and  38. 
For  detailed  information  and  list  of  in¬ 
stallations  contact  CDS.  PO  Box  23054, 
Kansas  City  MO  64141.  (913)  888-6755. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 


2  STA-HI  257  counter  stackers.  Used  only 
6  months,  excellent  condition.  Installation 
provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St, 

Southboro  MA  01772 
(617)  481-8562 


PITNEY  BOWES  1861  folder,  $590.  Excel¬ 
lent  condition,  1  year  old.  Call  John  Grimes 
(212)  682-5844. 


3  CUTLER  HAMMER  Mark  IV  counter¬ 
stackers,  excellent  condition,  2 
years  old. 

2  reconditioned  Mark  III  counter¬ 
stackers  plus  spares. 

All  equipment  available  in  30  days. 
NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


DIDDE-GLASER,  320  stuffer,  serial 
#124-90.  In  very  good  condition.  $12,000. 
Contact  R.M.  Higginbotham,  Roswell  Daily 
Record.  Box  1897,  Roswell  NM  88201,  or 
call  (505)  622-7710. 


SHERIDAN  24P  inserter  complete  with 
conveyor  connection  and  handfly  table. 
Turn  key  installation  provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


3000  lbs,  30  lb  craft.  18x24,  and  5000  lbs, 
30  lb  craft,  18x19.  25*  per  pound.  Phone 
(419)  223-1010,  Mr.  Clark. 


SHERIDAN  48P  inserter,  very  good  condi¬ 
tion,  available  in  30  days.  Turn  key  in¬ 
stallation  provided. 

NEWSPAPER  MAILROOM  SYSTEMS 
A  division  of  Graphic 
Management  Associates,  Inc. 

11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


KANSA  320  inserter,  very  good  condition, 
$13,500,  available  immediately.  Box 
29948,  Editor  &  Publisher. 


D5565  MINER  DENVER  infeed  section  for 
wire  tyer.  $500  or  best  offer.  Mr.  Clark, 
(419)  223-1010. 


NEWSPRINT 


NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana.  CA  92704.  (714)  556-7130. 


NEWSPRINT  ROLLS— Basis  301b.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St,  New  York  NY 
10022.  (212)  688-3020. 


PHOTOTYPESETTING 


COMPUGRAPHIC  4,  high  range,  with  proc¬ 
essor.  Used  very  little,  2  years  old.  Updat¬ 
ing  equipment.  Available  September  1st. 
$8000.  (^mpset  500  and  processor,  good 
working  order,  $5500.  Available  im¬ 
mediately.  Shopper  Enterprises,  Inc,  119 
N  Main,  Blue  Earth  MN  56013.  (507) 
526-5333. 

14  FILMSTRIPS  (fonts)  for  Compugraphic 
1,  2  width  plugs,  6  fonts,  7  borders  for 
7200  headliner;  3  rolls  6-inch,  2  rolls 
3-inch  Kodak  S  paper;  1  font  rack.  Origi¬ 
nally  $2000.  Asking  $500  for  all.  Call  (212) 
255-7062. _ 

COMPUGRAPHIC  ACM  9000  with  Direct 
Entry  Keyboard,  Ektamatic  processor, 
fonts  and  spare  reader.  Call  Terry  Gogerty 
at  (815)  476-7%6. 

FOR  SALE— ECRM  Scanner,  5200,  with 
Beehive  terminal  and  BRPE  punch,  in  ex¬ 
cellent  condition.  Contact  Dale  E.  Cordry, 
News-Press  &  Gazette,  St  Joseph  MO 
64502,  (816)  279-5671. 

MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetters.  The  Lookout,  TOB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711, 


EQUIPMENT  &  SUPPLIES 


PHOTOTYPESETTING 


COMPUGRAPHICS 

7200— $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel,  N.J.  (609)  235-7614. 


FOR  SALE — Ck>mp  I,  with  parts  kit — $1750; 
4961  TL,  with  parts  kit,  fonts,  width  plugs, 
well  maintained — $2600;  Three  Electro-Set 
keyboards— $1250  each.  Good  discount  for 
entire  system.  Call  Rudy  Janney,  Arcadia 
FL.  (813)  494-0315, 


COMPUGRAPHIC  II  and  7200  L  (14-72  pt) 
both  with  spare  parts  kits,  many  type 
fonts.  7200  available  now,  II  in  6  weeks. 
Top  condition.  Omak  Chronicle,  Box  553, 
Omak  WA  99841.  (509)  826-1110. 


COMPUSCAN  ALPHA— scanner,  with  spe¬ 
cial  package  including  many  extras.  3 
years  old,  excellent  condition.  In  service 
through  June  1979.  Complete  spare  parts 
package.  IBM  selectric  II  typewriters,  '76 
models.  Under  service  contract  while  in 
use.  Like  new  condition.  PDP8/I  4K  mem¬ 
ory,  mag  tape  drive,  3  transports,  2  read¬ 
ers,  2  hi-speed  BRPE  punches.  Compu¬ 
graphic  7200.  High  range  capability.  Spare 
parts  kit  and  4  font  strips.  Keycomp  10- 
expanded  memory,  extra  punch.  All  items 
in  good  condition  and  in  use  through  June 
'79.  Where  is— As  is.  Call  Dave  Ross,  Daily 
Local  News  Co.,  250  N  Bradford  Av,  West 
Chester  PA  19380.  Phone  (215)  696-1775. 


CPG-2414  VIDEOSETTER,  serial  #19-4,  8 
grids.  Reconditioned.  Located  in  York, 
Pennsylvania.  Phone  (714)  795-7798. 


AM  748  PHOTOTYPESETTER,  4K  Memory, 
13  SMS  modules,  5  type  disks,  AM  455  E 
Electro  set,  translater  board  to  read  AKI,  9 
counting  width  cards.  All  used  very  little. 
Less  than  two  years  old  and  under  service 
contract.  Jim  Crosby,  Valley  Publishing, 
(515)  274-4700,  West  Des  Moines  lA. 


COMPUWRITERS— Two  I's,  auto  leaders, 
set  pulley  kits,  spare  parts  kit,  21  fonts,  1() 
width  cards— $8000.  One  II.  spare  parts 
kit,  56  fonts,  23  width  plugs — $8000. 
Available  September  1.  In  operation,  very 
good  condition,  installed  7/76.  RMW 
Graphics.  610  Madison  St.  Alexandria  VA. 
(703)  549-2440. 


COUNTERVEYOR,  good  shape  with 
generator.  Surplus  equipment.  $6250.  Call 
Rock  or  Wilson,  (Iowa),  (515)  792-8320. 


UPPER  FORMER 

for  single  width  press;  has  56"  side  frames. 
Also  Flynn  dryer  and  chill  rolls.  Like  new. 
Save  80%  new  costs.  Call  Jerry  (305) 
485-2071. 


WE  OFFER  FOR  SALE  AS  OWNER 
Goss  Urbanite  units,  folders. 

Goss  Urbanite  3  color  unit. 

Goss  Community,  5  units. 

(Harris  V-15A,  4  units. 

Harris  V-15A,  6  units,  constant  ink. 

Harris  upper  former  for  V-15A. 

Color  King,  5  units,  double  parallel. 

Our  inventory  changes  constantly;  many 
items  not  listed  above.  We  can  supply  the 
equipment  you  require. 

OFFSET  NEWSPAPER  EQUIPMENT 
1820  Briarwood  Industrial  Ct  NE 
Atlanta,  GA  30329 
(404)  321-3992  Telex  70-0563 


ptember  1st.  GOSS  COMMUNITY,  5  units,  new  approx, 
icessor,  good  1972. 

vailable  im-  Goss  Community  floor  and  stacked  units, 
ses,  Inc,  119  1978. 

i6013.  (507)  Goss  Community,  one  unit,  new  1976. 

"Goss  Suburban,  8  units,  2  folders,  1961- 
-  1967. 

lompugraphic  Goss  SC,  SU,  Urbanite  and  Community 
7  Ixjrders  for  folders. 

inch.  2  rolls  Goss  Suburban  press  units,  folders. 

It  rack.  Origi-  Gregg  flying  imprinter  22%". 
all.  Call  (212)  Harris  V-25  add-on  units,  1974,  folders. 
Urbanite  Vx  folder. 

: — .  •  ” -  Color  King,  2  dnits,  folder,  1965. 

)  w(th  Direct  Fincor  motor  and  control  40  H.P.  &  75  H.P. 
c  processor.  Cottrell  V-15,  2  units  with  gear  drive. 

Terry  Gogerty  Urbanite  folder,  1970. 

Cottrell  V-22,  4  units,  JF4  folder  with  dou- 
— — rr  ble  parallel. 

'  Fairchild  Color  King,  5  units,  1968. 

punch,  in  ex-  •yym  j^ll  components  or  complete  press, 
ale  E.  Cord^  WANTED:  Newspaper  equipment  and 
Joseph  MO  complete  plants. 

_  IPEC,  INC. 

II,  III  Photon  401  North  Leavitt  Street 

IB  205,  Hope-  Chicago,  Illinois  60612 

>26-4711,  (312)738-1200  Telex  25-4388 

EDITOR  &  PUBLISHER  for  August  25,  1979 


EQUIPMENT  &  SUPPLIES 
PRESSES 


HELP  WANTED 
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Help  Wanted... 


6-UN  IT.  WOOD  Web  Offset  Press  consisting 
of:  3  Wood  black  and  white  units,  2  Wood 
tri-color  units,  1  Harris  Cottrell  1650  (16 
page)  printing  unit  manufactured  1975,  5 
Wood  Electro  Tab  reels,  tensions  and  past¬ 
ers,  1  Cline  reel  with  wood  paster,  1  GE 
SCR  press  drive  with  seven  55  HP  motors, 
1  Often  hot  air  dryer— 10  foot,  2  sets  chill 
rolls,  22%"  cutoff  and  manufactured 
1967.  Complete  with  all  standard  acces¬ 
sories  including  such  items  as  Baldwin 
water  level  devices,  air  compressor,  plate 
bender,  transfer  tables  and  reel  room  track¬ 
age,  slitters,  air  bars,  etc. 

9-unit  Goss  Mark  I  Headliner  Press  No. 
2266  &  7  consisting  of:  9  units,  1  superim¬ 
posed  unit,  2  color  humps,  2  half  decks,  2 
double  2:1  folders,  22W  cutoff,  double 
upper  formers,  90°  plate  stagger,  tension 
plate  lockup,  4  angle  bar  nests,  Goss  reels, 
tensions  &  pasters,  early  1978  G.E.  con¬ 
trols,  manual  and  power  compensators, 
and  placed  in  operation  summer  of  1956. 

Call,  Write  or  Wire: 

INLAND  NEWSPAPER  MACHINERY  CORP 
105th  &  Santa  Fe  Drive,  P.O.  Box  5487 
Lenexa,  Kansas  USA  66215 
(913)  492-9050  Telex  42362 


PRICED  TO  SELL — Goss  Community  4  unit 
press  with  folder.  Running  good.  Box 
29587,  Editor  &  Publisher. 


COTTRELL  V-15A,  3  units/folder. 

Cottrell  V-15A,  2  units/folder. 

Cottrell  V-15A  add-on  units  (3). 

News  King  2  units/folder. 

News  King  add-on  unit — 1972. 

Color  King  folder,  30  h.p.  drive 
Hantscho,  22Va  x  36,  2  units/folder 
Magna  Craft  label  machine 
Custom-Bilt  3  knife  rotary  trimmer— 1975. 
INTER-WEB  SYSTEMS 
1836  Woodward  St 
Orlando  FL  32803 
(305)  896-4330  Telex  56-7471 


22%”  CUTOFF  GOSS  HEADLINER,  4  units 
2  half  decks,  2  to  1  folder,  available  now. 

21Vi"  cutoff  Hoe  Colormatic,  3  units,  2 
half  decks,  available  now. 

4  wood  Autopasters. 

2  new  Goss  web  width  55”  or  56"  cut  down 
kit. 

2  Goss  double  balloon  formers,  1  is  23 
9/16"  cutoff,  1  is  22%”  cutoff. 

2  4-unit  Goss,  Community  oil  bath 

22%"  cutoff  Hoe  color  convertible  4  units, 
available  now.  Many  spare  parts. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


WANTED  TO  BUY 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
IBM:  camera.  N.  Gregory,  343  Clive  Ave., 
Oceanside,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


SHERIDAN  48P  or  72P  inserter. 

Must  see  in  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7^  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


MAKING  market  in  Mark  I,  II,  III  Photon 
Pacesetter.  The  Lookout,  POB  205,  Hope- 
well  June  NY  12533.  (914)  226-4711. 

NEED  SPARE  PARTS  for  Cutler-Hammer 
"A.C.  Webmaster”  Press  Drive  and  Control 
System.  Contact  Don  Fordham,  Box  271, 
Monterey  CA  93940.  (408)  372-3311. 

MULLER-MARTINI 

Dynamo  259  or  model  288  stacker.  Write 
Box  29897,  Editor  &  Publisher. 


GOSS  COMMUNITY  OIL  BATH  with  SC 
folder  unit  separate.  Box  1983,  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER. 


ACADEMIC 


ASSISTANT  PROFESSOR— Director  of 
Forestry  Research  Publications  for  Oregon 
State  University.  Must  have  Master's  de¬ 
gree  in  journalism  plus  5  years  technical 
journalism  or  editing  experience;  back¬ 
ground  in  graphic  design  preferr^.  Will 
edit  articles  for  scientific  and  technical 
journals  and  forestry  research  publication 
series.  Courtesy  appointment  in  Jour¬ 
nalism  Department.  Starting  salary  range 
$17,000-21,000  per  year.  Closing  date 
September  15,  1979.  Send  letter  of  appli¬ 
cation,  resume,  college  transcripts,  and 
three  letters  of  recommendation  to:  Dean, 
School  of  Forest^,  Oregon  State  Univer¬ 
sity,  Corvallis  OR  97331.  Oregon  State 
University  is  an  affirmative  action/equal 
opportunity  employer  and  complies  with 
Section  504,  Rehabilitation  Act  of  1973. 

ADMINISTRATIVE 


GENERAL  MANAGER  for  Florida  enter¬ 
tainment  magazine.  Heavy  sales  and  ad¬ 
ministrative  experience.  Develop  and  over¬ 
see  sales  staff.  $300  per  week  salary  plus 
20%  commission.  Interview  in  New  York. 
Resume  and  strong  letter  to  Good  Times, 
230  Arlington  Circle,  East  Hills  NY  11548. 


EDITOR-GENERAL  MANAGER  for  small 
Wyoming  weekly.  Applicant  should  have 
J-degree,  some  experience  and  should 
know  layout  and  advertising.  Salary  plus 
year  end  bonus.  Send  resume  and  salary 
requirements  to  Mike  Lindsey,  2025  Main 
St,  Torrington  WY  82240. 


GENERAL  MANAGER 

for  a  daily  and  Sunday  newspaper  with  cir¬ 
culation  under  20,000  located  in  one  of 
America's  most  beautiful  Southeastern 
cities.  Candidate  must  be  fully  experi¬ 
enced,  well  educated,  strong  family  per¬ 
son,  and  want  to  be  an  integral  part  of  this 
community.  Send  complete  resume  to: 

Mr.  Johns,  Consultant 

for  Newspaper  Management 
RR  #1,  Box  22^B 
Brookneal  VA  24528 
Tel  (804)  376-3021 


MIDWEST  GROUP  with  nine  dailies  and 
two  weeklies  is  looking  for  Associate  Pub¬ 
lisher  (general  manager)  candidates.  We 
believe  in  producing  strong  editorial  prod¬ 
ucts  that  make  a  profit.  Candidates  should 
have  a  working  knowledge  of  all  aspects  of 
a  newspaper,  with  special  emphasis  in  one 
of  the  areas.  We  are  looking  for  candidates 
who  want  to  move  up.  Presently,  we  have 
an  opening  at  the  Wabash,  (Ind.)  Plain- 
Dealer,  circulation  8)350,  and  may  have 
others  in  the  future.  Reply  in  confidence  to 
Nixon  Newspapers  Inc.,  P.O.  Box  338, 
Wabash  IN  46992. 


WE'RE  LOOKING  for  energetic,  bright  and 
underemployed  people  who  would  like  to 
learn  firsthand  how  to  publish  small  to 
medium  sized  newspapers.  We  are  a  well 
established,  growing  group.  All  contact 
with  us  will  be  kept  absolutely  confiden¬ 
tial.  Send  resume  to  Box  29916,  Editor  & 
Publisher. 


ADVERTISING 


CLASSIFIED  OR  RETAIL  trained  sales¬ 
person  with  small  daily  experience.  Our 
Zone  5  group  can  pay  you  well  and  offer 
outstanding  opportunity  for  management. 
This  move  could  solidify  your  newspaper 
career,  so  act  now!  Send  resume  to  Box 
29810,  Editor  &  Publisher. 


AD  MANAGER  Zone  3  daily.  Must  be  ag¬ 
gressive,  very  competitive  market.  Major 
company  benefits  with  newspaper  group. 
Mail  complete  resume  including  salary  his¬ 
tory  to  Box  29597,  Editor  &  Publisher. 


ADVERTISING  SALES 

Due  to  staff  expansion,  we  have  an  im¬ 
mediate  opening!  If  you  enjoy  a  challenge 
join  us  at  the  Daily  Gate  City.  Let  your 
ramily  enjoy  this  fine  tri-state  area  (Iowa, 
Illinois,  Missouri).  The  minimum  of  4  to  6 
years  experience  needed.  Good  base  plus 
commission  for  mid-teens  earnings.  Apply 
J.W.  Nelson,  Ad  Director,  Daily  Gate  (Jity, 
1016  Main,  Keokuk  lA  52632.  (319)  524- 
8300. 


ADVERTISING 


RETAIL  ADVERTISING  MANAGER  needed 
at  45,000  daily  in  major  national  group. 
Experience  in  advertising  management  a 
must.  Will  supervise  staff  of  9  in  a  growing 
west  Texas  market.  Heavy  emphasis  on 
new  business  development  required.  Send 
resume  and  salary  history  to:  Advertising 
Director,  San  Angelo  Standard-Times,  Box 
5111,  San  Angelo  TX  76902. 


RETAIL  AD  MANAGER 
Here  is  a  chance  to  use  both  your  selling 
and  management  skills.  Small  Zone  2  daily 
with  weekly  needs  {person  to  provide  lead¬ 
ership  for  staff  and  sell  major  accounts. 
Familiarity  with  marketing  concepts  and 
sales  promotion  a  must.  Advancement 
possible.  Please  submit  your  resume  and 
current  salary  to  Box  29806,  Editor  & 
Publisher. 


WORKAHOLIC  advertising  salesperson 
needed  in  October  to  run  large  competitive 
suburban  weekly.  $18,000  to  start  plus 
car,  excellent  fringe  benefits,  extensive 
profit  sharing.  Must  be  strong  on  man¬ 
agement  potential,  profit-mindedness  and 
landing  new  business.  Send  letter,  resume 
to  Box  2^99,  Editor  &  Publisher.  State 
present  earnings. 


SALES  PROMOTION  MANAGER 

This  important  new  position  will  have  high 
visibility  and  significant  impact  on  the  fu¬ 
ture  of  the  Company. 

Requires  innovative  self-starter  with 
newspaper  advertising  sales  and  market¬ 
ing  experience.  You  will  plan,  prepare  and 
promote  all  special  sections,  reporting  di¬ 
rectly  to  Advertising  Director. 

Aggressive,  results-oriented  company  of¬ 
fers  excellent  starting  salary,  fully  com¬ 
mensurate  with  the  scope  of  your  resppn- 
sibilities  and  qualifications.  Outstanding 
company-paid  benefits  including  dental. 
Zone  2.  For  prompt,  confidential  consider¬ 
ation,  please  send  your  resume,  including 
salary  history  and  requirements  to  Box 
29085,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  southeast 
Texas  daily  and  tri-weekly  publications 
with  over  56,000  circulation.  Must  be  sales 
and  marketing  oriented,  promotion 
minded  and  capable  of  effectively  manag¬ 
ing  retail  and  classified  staff  of  14.  Experi¬ 
ence  with  both  daily  and  TMC  publications 
preferred.  Good  starting  salary,  incentive 
program  and  excellent  company  benefits. 
Good  opportunity  for  right  person  in  this 
rapidly  growing  area.  Prefer  applicants 
from  Zones  6  and  4.  Resume  with  refer¬ 
ences  to  Box  29145,  Editor  &  Publisher. 
Previous  replies  misplaced,  please  resub¬ 
mit. 


PLACE  YOUR  FUTURE 
With  Growing  Newspapers 
We  have  positions  for  strong  advertising 
and  sales  management  people  who  want  to 
move  up.  We  could  be  in  your  future  if  you 
are  dissatisfied  working  in  your  present 
position  on  a  small  or  medium  size  news¬ 
paper.  Send  us  a  resume,  if  you  are  ag¬ 
gressive,  creative  and  promotional 
minded.  Box  29644,  Editor  &  Publisher. 


A  SOLID  CAREER  OPPORTUNITY  with  na¬ 
tional  chain.  Head  satellite  sales  office  for 
zoned  edition  of  daily  plus  weekly  enter¬ 
tainment  publication.  Supervise  staff  of  5. 
Phone  room  sales  experience  preferred. 
Good  salary  plus  bonus  and  fringe  pack¬ 
age.  Send  resume  and  salary  history  to  Ad 
Director,  San  Angelo  Standard  Times,  PO 
Box  5111,  San  Angelo  TX  76902. 


ADVERTISING  MANAGER  for  6000  circu¬ 
lation  Midwest  five-day  daily.  All  benefits, 
salary  negotiable.  Open  September  1.  Give 
background  and  availability  in  letter  to  Box 
29781,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  for  western  New 
Mexico  daily.  We  are  looking  for  a  person 
who  will  guide  and  motivate  a  young  eager 
ad  staff.  Applicant  should  be  currently  a 
manager  or  an  assistant  on  a  larger  opera¬ 
tion  with  a  minimum  of  five  years  experi¬ 
ence.  $20,000  plus  bonus  to  start  plus  ex¬ 
cellent  fringe  jiackage.  Great  potential  in 
energy  belt  of  the  Sunbelt.  Apply:  Garry  C. 
Hill,  The  Gallup  Independent,  Gallup  NM 
87301.  (505)  863-6811,  no  collect  calls 
please. 


ADVERTISING  MANAGERS 
If  you  are  currently  number  two  or  three  in 
your  department,  and  you  are  seeking  a 
management  position  with  a  growth- 
oriented  newspaper  group,  send  us  your 
resume.  With  us,  a  successful  sales  man¬ 
agement  career  can  lead  directly  to  news¬ 
paper  management.  Mail  resume  to  Wil¬ 
liam  Shufflebarger,  Park  Newspapers,  PO 
Box  550,  Ithaca  NY  14850. 


GOOD  MARKET  needs  good  sales  people. 
Retail  and  classified  display  salespersons 
wanted  for  growing  Zone  2  daily.  Great  op¬ 
portunity  for  advancement.  Send  com¬ 
plete  resume  to  Box  29935,  Editor  & 
Publisher. 


TWO  ADVERTISING  POSITIONS  open  on 
competitive  weekly  in  growing  resort  area 
of  central  Idaho.  We  need  an  ad  salesper¬ 
son  who  can  cover  the  territory,  make  calls 
and  sell  our  paper.  We  also  need  an 
advertising-business  manager  to  keep 
track  of  our  expanding  operation.  We  have 
beautiful  country,  a  good  paper,  and 
salary-commission  set  up  is  generous. 
Send  complete  application,  resume  and 
references  to  Don  Rosebrock,  Editor, 
Wood  River  Journal.  Box  988,  Hailey  ID 
83333. 


RETAIL  AD  MANAGER 
Immediate  opening  for  person  capable  of 
becoming  retail  advertising  manager 
within  short  period  on  26M  daily  in  beauti¬ 
ful  Wisconsin  city.  Candidate  should  now 
be  advertising  manager  on  smaller  paper 
or  No.  2  person  ready  to  move  up.  We're 
looking  for  a  shirt  sleeve  “working  man¬ 
ager"  who  can  organize  and  lead  good  staff 
to  plus  linage  with  a  variety  of  promotions 
and  speciaT  sections  now  planned  while 
handling  an  abbreviated  account  list.  Will 
assist  advertising  director  in  staff  training, 
promotion  planning  and  regional  level 
calls.  This  is  an  unusual  opportunity  to  join 
highly  respected  company.  Only  daily  in 
state  s  fastest  growing  county.  Excellent 
salary  with  incentives  plus  liberal  benefit 
package  including  retirement.  Send  re¬ 
sume  in  complete  confidence  to  Mr  Col¬ 
lins,  Waukesha  Freeman,  200  Park  PI, 
Waukesha  Wl  53187.  (414)  542-2501. 


NATIONAL  ADVERTISING  SALESPERSON 
We  have  an  opening  in  our  national  adver¬ 
tising  department  for  an  aggressive,  ambi¬ 
tious  individual  experienced  in  newspaper 
advertising  sales.  Duties  will  involve  deal- 
ingwith  established  accounts  and  develop¬ 
ing  new  business. 

We  offer  a  good  starting  salary,  excellent 
benefits  and  opportunity  for  advance¬ 
ment.  Send  confidential  resume  to: 

Dan  Shaver, 

Personnel  Director 
The  Knight  Publishing  Company 
Publishers  of  The  Charlotte  News 
and 

The  Charlotte  Observer 
2  editorially  independent  newsjiapers 
6(J0  South  Tryon  St 
Charlotte  NC  28202 
An  equal  opportunity  employer 

DISPLAY 

ADVERTISING 

MANAGER 

Must  have  sound  background  in  retail 
promotion  and  staff  management.  Out¬ 
standingly  beautiful  Western  semi-metro 
market  with  great  growth  potential.  All  re¬ 
sponses  in  strictest  confidence  to  Box 
29890,  Editor  &  Publisher,  giving  full  de¬ 
tails. 


ADVERTISING  MANAGER— You  are  bright 
and  like  to  devise  new  ideas.  You  are  pro¬ 
motion  oriented  and  meet  people  well.  You 
enjoy  challenges.  You  are  a  person  who 
wants  to  create  and  then  be  able  to  man¬ 
age  others  with  enthusiasm,  logic  and  per¬ 
suasion  to  finish  the  job.  You  are  thorough 
and  openminded  and  you  want  to  eventu¬ 
ally  be  a  publisher.  Progressive,  fast¬ 
growing  group  operation  seeking  advertis¬ 
ing  manager  for  small,  seven-day  PM  in 
Zone  4.  (jon't  reply  unless  you  have  full 
faith  in  yourself  and  aspire  to  greatness. 
Box  29811,  Editor  &  Publisher. 


COME  TO  THE  BEAUTIFUL  Flathead  Val¬ 
ley  and  enjoy  fishing,  hunting,  camping, 
skiing  and  Glacier  Park  too!  National 
award-winning  weekly  has  advertising 
sales  positions,  good  salary  and  benefits. 
Ideal  opportunity.  Send  resume  and  refer¬ 
ences  to  Brian  Kennedy,  The  Hungry 
Horse  News,  PO  Box  189,  Columbia  Falls 
MT  59912. 
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Growing  suburban  newspaper,  Zone  2, 
seeking  experienced  sales  executive.  Must 
be  able  to  lead,  train  and  motivate  retail 
and  classified  sales  force,  to  sell  major  ac¬ 
counts  and  to  develop  and  implement  an 
effective  sales  strategy.  All  replies  will  be 
kept  in  confidence  and  interviews  ar¬ 
ranged.  Please  send  resume  stating  ex¬ 
perience,  objectives,  salary  history  and  ref¬ 
erences  for  possible  use  at  later  date  after 
clearance  from  applicant,  to  Box  29871, 
Editor  &  Publisher. 


CIRCULATION 


A.M.  CITY  home  delivery  manager  respon¬ 
sible  tor  90,000  home  deliveries.  Will  over¬ 
see  42  districts  and  supervise  56  district 
managers  and  5  supervisors.  A  college 
degree  plus  2  years  circulation  manage¬ 
ment  experience  is  preferred.  This  position 
reports  to  the  assistant  circulation  man¬ 
ager.  Salary  is  commensurate  with  experi¬ 
ence.  Excellent  fringe  benefits  package. 
Mail  resume  to  San  Jose  Mercury  News, 
Personnel  Department,  750  Bidder  Park 
Dr ,  San  Jose  CA  95190. 


CIRCULATION  MANAGER  wanted  for 
growing  25,000  ABC  eastern  Ohio  6-day 
PM  daily.  Competitive  market.  Reports  to 
circulation  director.  Excellent  opportunity 
for  ambitious  district  manager  with  promo¬ 
tion  experience,  ready  to  move  up,  or  man¬ 
ager  on  smaller  daily.  Excellent  salary  and 
fringes.  Call  Steve  Falk,  The  Times  Leader, 
Martins  Ferry  OH.  (614)  633-1131. 


ALBUQUERQUE  PUBLISHING  COMPANY 
needs  an  area  circulation  manager  for  of¬ 
fice  in  Santa  Fe,  New  Mexico.  Must  be 
capable  of  motivating  and  supervising  dis¬ 
trict  managers  and  independent  carriers  in 
promotions,  service,  collections  and  sales. 
Call  or  write  Dallas  Cleland  or  Jim  Hatfield. 
Albuquerque  Publishing  Co.,  PO  Drawer 
J-T,  Albuquerque  NM  87103.  (505)  842- 
2455  or  842-2460. 


ZONE  MANAGER 
INNER  CITY 
EXPERIENCE  HELPFUL 

Responsible  for  5  district  represen¬ 
tatives  and  15,000  circulation  six- 
day  AM.  Strong  on  service  and 
collections.  Salary  above  average 
plus  auto  expense.  Resume  and 
salary  requirements  to  C.  F. 
O'Reilly,  Circulation  Manager,  The 
Journal  Herald,  37  S.  Ludlow  St, 
Dayton  OH  45401. 


WE  NEED  a  spirited,  determined,  shirt 
sleeved  city  supervisor.  You  will  lead  2-3 
district  managers,  you  will  be  responsible 
for  promotion,  bills,  service.  We  offer  you 
full  tienefits — a  beautiful,  open,  clean  en¬ 
vironment,  good  salary  and  promotions. 
We  are  a  growing  group  of  newspapers  who 
appreciate  talent  and  are  willing  to  pay  for 
it  and  help  you  grow  to  your  full  potential. 
Box  29903,  Editor  &  Publisher, 


RAPIDLY  GROWING  state  paper  needs 
good  circulation  distributors.  Money  in  ex¬ 
cess  of  23K  a  year  with  absolutely  unlim¬ 
ited  opportunity.  We  can  make  arrange¬ 
ments  on  moving  expenses.  We  want 
shirt-sleeved  people  to  handle  the  growth 
here  and  coming.  If  you  like  hunting,  fish¬ 
ing  boating,  a  little  elbow  room,  we  have 
it!  The  circulation  department  will  help  you 
promote.  Company  will  back  you,  if  you  are 
the  right  person,  take  a  few  minutes  and 
answer  this  ad.  Box  29870,  Editor  & 
Publisher. 
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TELEPHONE  SALES  SUPERVISOR 
Newspaper  circulation  sales  company  will 
hire  an  amressive  man  or  woman  who  likes 
travel,  5  hour  work  days,  and  big  bucks. 
Semi-annual  relocation  a  MUST.  $275.(X) 
per  week  plus  bonus  to  start.  Resume  to 
Bob  Bond,  Broken  Arrow  Dai^  Ledger,  524 
S.  Main,  Broken  Arrow  OK  74012,  or  call 
(918)  258-6688,  (512)  837-9401. 


BRANCH  MANAGER,  Supervisors  and  Dis¬ 
trict  Manager  positions  available.  Send 
complete  resume  with  salary,  history  and 
requirements.  We  are  a  group  owned  7-day 
morning  newspaper  with  a  TMC  shopper. 
Write.- 

Bob  Gilliland 
The  Oklahoma  Journal 
Box  10839 

Oklahoma  City  OK  73110. 


SUPERVISORS 

Southerh  California  and  the  sea— presents 
a  rare  opportunity  to  join  a  major,  growing 
AM,  PM  daily.  Best  of  all,  we  do  the  total 
job  and  have  fun  doing  it.  If  you  are  an 
experienced  supervisor  with  an  estab¬ 
lished  record  of  results  we  would  like  to 
hear  from  you.  Box  29574,  Editor  & 
Publisher. 


CIRCULATION  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
— 45,000  circulation.  Experience  with 
postal  regulations,  mailed  publications, 
promotional  and  marketing  programs  and 
telephone  solicitation  necessary.  Must  be 
a  take  charge  shirt  sleeve  mahager,  min¬ 
imum  3  years  experience.  Spanish  bi¬ 
lingual  helpful. 

Resume-salary  requirements  tO: 

Publisher,  Caribbean  Business 
P.O.  Box  6253 
Loiza  Street  Sta. 

Santurce,  Puerto  Rico  00914 


WANTED:  Circulation  Manager  for  Hawk 
Eye  with  circulation  over  21, (WO.  Five  af¬ 
ternoons  and  Sunday  morning.  Located  in 
southeast  Iowa.  Concentrate  on  sales, 
promotion  and  distribution.  Send  resume 
to:  The  Hawk  Eye,  PO  Box  10,  Burlington 
I A  52601. 


CIRCULATION  DIRECTOR 
The  Eagle,  Bryan-College  Station,  Texas, 
(20,000  circulation)  needs  one  good  per¬ 
son  to  act  as  Director  of  our  young  but 
growing  Circulation  Department.  Respon¬ 
sibilities  would  include  all  areas  of  the  cir¬ 
culation  department  including  daily  sales, 
distribution,  solicitation  and  collection. 
New  plant,  excellent  benefits,  salary  and 
career  growth  potential.  Must  have 
minimum  of  five  years  prior  newspaper  cir¬ 
culation  and  managerial  experience. 
Please  send  resume  to  W.S.  Pearson,  Pub¬ 
lisher,  The  Eagle,  PO  Box  30(X),  Bryan  TX 
77801. 


5000-r  CIRCULATION  5-day  afternoon 
daily  in  a  high  growth  area  of  Wyoming  has 
immediate  opening  for  sharp,  hardworking 
circulation  manager.  Send  resume,  refer¬ 
ences  to  Mr  Schmidt,  The  News-Record, 
Box  3006,  Gillette  WY  82716. 


CLASSIFIED  ADVERTISING 


CLASSIFIED  TELEPHONE  ROOM  SUPER¬ 
VISOR — New  position  available  to  organize 
and  supervise  staff  of  four.  Must  be  ex¬ 
perienced  and  capable.  Good  benefit  pack¬ 
age.  Salary  open.  Please  send  resume 
or  call  Bill  Fesik  at  (401)  722-4000,  The 
Evening  Times,  Pawtucket  Rl  02860. 

CLASSIFIED  ADVERTISING 
MANAGER 

ANDERSON,  SOUTH  CAROLINA 
The  Newspaper:  Independent  and  Daily 
Mail,  50,000  circulation  daily,  owned  by 
Harte-Hanks  Communications  Inc. 

The  Challenge:  To  take  a  reasonably  suc¬ 
cessful  and  growing  classified  department 
and  increase  linage  and  improve  overall 
performance  of  the  department. 

The  Job:  Responsible  for  classified  de¬ 
partment:  planning,  budgeting,  motivat¬ 
ing,  training,  marketing. 

The  Person:  Works  hard,  efficient,  concep- 
tualizer,  knows  classifiecf;  understands 
people,  marketing  instincts  and  goal 
achiever. 

The  Future:  Seek  individual  who  can  de¬ 
velop  into  a  greater  management  role. 
The  Location:  Foothills  of  Smokey  Moun¬ 
tains  on  Lake  Hartwell:  2  hours  northeast 
of  Atlanta.  Georgia. 

Respond  to:  Cecilia  Kay,  Personnel  Ad¬ 
ministrator,  Anderson  Independent  and 
Daily  Mail,  PO  Box  2507,  Anderson  SC 
2%22. 


IMMEDIATE  OPENING  for  a  classified  out¬ 
side  sales  representative.  Will  work  some 
retail  in  Ohio  s  vacationland  at  a  27,(J00-r 
daily  and  Sunday.  Salary  commensurate 
with  experience.  Excellent  fringes  and  in¬ 
centive  program.  Send  resume  to  Dennis 
Simecek,  Sandusky  Register,  314  W  Mar¬ 
ket  St,  Sandusky  OH  44870,  or  phone 
(419)  625-550(3.  Equal  opportunity 
employer. _ 

CLASSIFIED  MANAGER— San  Juan, 
Puerto  Rico.  Weekly  business  newspaper 
— 45,000  circulation.  We  seek  an  aggres¬ 
sive,  motivated  manager  with  at  least  3 
years  experience  in  planning,  directing 
and  controlling  all  phases  of  classified 
including  telephone  solicitation.  Oppor¬ 
tunity  to  develop  department  from  scratch. 
Spanish  bilingual  helpful. 

Resume-salary  r^uirement  to: 

Publisher,  Caribbean  Business 
P.O.  Box  6253  Loiza  Street  Sta. 

_ Santurce,  Puerto  Rico  00914 _ 

CLASSIFIED  MANAGER— Excellent  oppor¬ 
tunity  for  highly  motivated,  promotion 
minded  and  aggressive  individual  to 
supervise  staff  or  20  on  65,000  combined 
daily  and  69,000  Sunday  publication. 
Send  confidential  resume  or  call  Richard 
Heath,  Advertising  Director,  Ledger  &  En¬ 
quirer  Newspapers,  PO  Box  711,  Colum- 
bus  GA  31902,  (404)  322-8831. _ 

THE  LEXINGTON  HERALD  LEADER  COM¬ 
PANY  is  seeking  a  classified  phone  room 
office  manager.  Candidates  for  this  posi¬ 
tion  should  have  excellent  people  skills 
and  record  of  success  in  phone  room 
supervision  although  they  need  not  have 
been  the  top  person  in  their  operation. 
This  person  will  manage  approximately  16 
phone  sales  representatives  and  support 
group  employees.  They  will  report  to  the 
assistant  classified  manager  and  classified 
manager.  They  will  have  responsibility  for 
employee  selection,  motivation,  training 
discipline,  approving  credit  allowances 
and  scheduling.  Candidate  must  also 
coordinate  special  sales  promotions, 
screen  credit  applications,  resolve  cus¬ 
tomer  complaints  and  maintain  an  effi¬ 
cient  office  atmosphere.  Please  send  re¬ 
sume  and  salary  expectations  to  Susan 
Ehrman,  Personnel  Director,  Lexington 
Herald  Leader  Co.,  239  W  Short  St,  Lex¬ 
ington  KY  40507. 


ZONE  5  43,(X)0  daily  needs  a  shirt-sleeve 
manager  to  take  over  our  well  established 
system  3  model  15  operation.  Major  ac¬ 
counting  applications  are  running  well. 
The  individual  we  seek  must  be  proficient 
in  RP6 II.  CCPexperience  is  also  desirable. 
Box  29722,  Editor  &  Publisher. 


DATA  PROCESSING  MANAGER 
We  are  looking  for  a  seasoned  professional 
manager  to  head  up  our  business  data 
processing  department.  The  position  re¬ 
quires  an  objective,  goal-oriented  indi¬ 
vidual  who  is  committed  to  producing  pro¬ 
fessional  results.  Good  technical  skills  are 
essential,  however  we  feel  that  excellent 
management  skills  are  equally  important. 
We  are  a  major  daily  in  Zone  6,  operating 
on  newly  installed  Burroughs  equipment. 
We  are  in  the  process  of  expanding  our 
present  systems  and  services,  so  you  have 
the  opportunity  to  join  us  at  an  ideal  time. 
If  you  are  interested  in  joining  a  dynamic, 
professionally  run  company,  send  your  re¬ 
sume  and  salary  requirements  to  Box 
29434,  Editor  &  Publisher.  Equal  oppor¬ 
tunity  employer. 


EDITORIAL 


10,000  CIRCULATION  tri-weekly  seeks  ag¬ 
gressive  sports  writer  with  solid  writing, 
able  to  direct  stringers.  Heavy  concentra¬ 
tion  on  high  school  spqrts.  Send  resume 
and  clips  to  250  Williams  Rd,  Carpen- 
tersville  IL  60110. 


SPORTS  EDITOR — Growing,  aggressive 
small  morning/Sunday  daily,  located  in 
Zone  4  University  City  needs  a  solid  and 
energetic  person  who  isn't  afraid  of  long 
hours  ana  hard  work.  Person  selected 
must  know  make-up,  photography  ahd 
have  strong  clips  that  get  to  the  story  of 
athletic  contest.  Not  a  spot  for  play-by- 
play  reporting.  Responsibilities  include 

covering  college  and  prep  sports.  Em¬ 

phasis  on  local  coverage.  Must  start  Sep¬ 
tember  3.  Send  5  clips,  complete  resume 
and  salary  requirements  to  Box  29801, 

Editor  &  Publisher. 


E&P  CLASSIFIEDS 
PRODUCE  JOBS 
FOR  NEWSPAPER  PEOPLE! 


COMPUTER  TECHNOLOGY  COMPUTER  TECHNOLOGY 


System  Sales 

Sll's  continued  growth  presents  an  excellent  opportunity 
for  experienced  system  sales  persons.  Current  openings 
in  the  Northeast,  Mid-Atlantic  and  Southeast  Require¬ 
ments  are  enthusiasm,  product  knowledge  and  a  proven 
track  record  in  newspaper  systems  sales 

Customer  Support  Specialist 

Ability  to  work  with  existing  and  new  customers  for  prod¬ 
uct  enhancements  and  add-on  sales  Requires  product 
knowledge  and  desire  to  travel 

Application  Specialist 

Responsible  for  installation  and  customer  training  of  com¬ 
puter  based  newspaper  publishing  systems  Requires 
product  knowledge,  ability  to  teach  and  desire  to  travel 

System  Software  Specialist 

Responsible  tor  installation  and  software  customization  of 
system  products  at  customer  sites  Requires  software  ex¬ 
perience  in  mini-computer  based  systems,  ability  to  com¬ 
municate  and  desire  to  travel 

System  Integrators,  Inc.,  an  Equal  Opportunity  Em¬ 
ployer,  offers  a  comprehensive  package  of  employee 
benefits,  excellent  compensation  and  positive  career 
paths.  Please  call  or  send  resume  to: 

System  Integrators,  Inc. 

1820  Tribute  Road 
Sacramento,  CA  95815 
Phone  (916)  929-9481 
Attn:  J.  Kramer 


EDITOR  &  PUBLISHER  for  August  25,  1979 


HELP  WANTED 
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HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


STATISTICAL-MINDED  EDITOR  with  ad¬ 
diction  for  detail  and  accuracy  wanted  for 
annual  data  books.  New  York  area.  Ex¬ 
pected  to  work  as  hard  as  six-person  staff 
as  well  as  direct  them.  Experience  impera¬ 
tive.  Give  complete  history  and  references. 
Resumes  will  not  be  returned  nor  acknowl¬ 
edged.  Box  28973  Editor  &  Publisher. 


NIGHT  EDITOR,  experienced,  must  be  in¬ 
novative  for  hard-hitting  medium  size  daily 
in  Zone  2.  Must  be  able  to  direct  night 
staff.  Starting  salary  $17,000  plus  bene¬ 
fits.  Include  resume,  references  to  Box 
29803,  Editor  &  Publisher. 


SUNDAY  EDITOR 

The  Express,  a  53,000  circulation  PM  in 
Easton,  Pennsylvania,  will  start  a  Sunday 
edition  this  Fall.  We  prefer  experience  as  a 
Sunday,  feature  or  weekend  editor  or  as¬ 
sistant.  A  flair  for  graphics,  layout  and 
packaging  is  important.  Top  salary,  bene¬ 
fits.  Send  resumes,  samples  and  salary 
history  to  Bob  Jodon,  Managing  Editor, 
The  Express,  PO  Box  391,  Easton  PA 
18042. 


COPY  EDITOR 

Join  a  Pulitzer  prize  winner.  The  Courier- 
Journal  has  an  opening  for  an  experienced 
copy  editor.  The  person  we  hire  must  have 
an  eagle  eye  for  errors  and  holes  in  staff- 

S reduced  and  wire  service  copy  and  must 
e  able  to  write  inviting  headlines.  Send 
resume  and  clips  to  David  Creed,  Assist¬ 
ant  Managing  Editor,  The  Courier-Journal, 
525  West  Broadway,  Louisville  KY  40202. 


THE  DERRICK  has  an  opening  for  a  copy 
editor.  Good  writing,  accurate  reporting 
essential.  Duties  include  headlines,  layout 
and  design.  We’ll  teach  you  the  fine  points 
if  you  have  the  right  journalistic  talent. 
Send  resume  and  salary  requirements  to 
P.C.  Boyle,  The  Derrick,  Oil  City  PA  16301. 


WASHINGTON  CORRESPONDENT 
Newspaper  group  has  opening  in  its  Wash¬ 
ington  bureau  for  regional  correspondent. 
Requires  minimum  3  years  daily  newspa¬ 
per  experience,  background  in  stale  and 
local  government  coverage,  some  super¬ 
visory  experience.  Box  29564,  Editor  & 
Publisher. 


EDITORIAL  PAGE  EDITOR  wanted  for 
50,000  AM  daily.  Must  be  experienced 
editorial  writer  and  be  able  to  supervise 
staff  of  1.  Prefer  someone  experienced 
with  Northwest  issues.  Send  resume,  clips 
and  references  to  Box  29800,  Editor  & 
Publisher. 


MANAGING  EDITOR 

Wyoming’s  largest  daily  paper  seeks  an 
outstanding  leader  with  demonstrable  pro¬ 
fessional  and  managerial  skills  to  be  chief 
newsroom  executive.  Must  be  able  to  lead 
a  young,  exceptionally  strong  staff  in  our 
drive  towards  excellence.  Looking  for  a 
person  with  a  sense  of  perspective,  a  vi¬ 
sion  and  ability  to  communicate  with  mas¬ 
sive  social  and  economic  change  accom¬ 
panying  Wyoming’s  energy  boom. 

CITY  EDITOR 

We  are  also  seeking  a  city  editor  with  a 
strong  sense  of  both  hard  news  and  in¬ 
terpretive  reporting  who  can  go  beyond 
traditional  coverage  to  the  broad  issues. 
Must  be  able  to  provide  young,  bright  staff 
with  direction  and  creative  editing. 

Send  resume  with  references  to;  W.R. 
Hucks,  Casper  Star-Tribune,  PO  Box  80, 
Casper  WY  82602.  _ 


THE  ARIZONA  REPUBLIC  is  expanding  its 
staff.  Need  top  notch  headline  writers  and 
copy  editors.  5  day  tryout  compulsory. 
Send  references,  first  time  applicants 
only.  Send  resume  to  B.  Clair  Cobb,  News 
Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 


REPORTERS 

Growing  small  morning/Sunday  daily  in 
Zone  4  has  immediate  openings  for  2  good 
hard-hitting  news  persons.  One  will  cover 
the  police  beat  and  general  assignments, 
the  other  must  be  an  experienced  local 
government  reporter  with  the  ability  to 
generate  stories  from  city-county  govern¬ 
ment  beat.  Write  The  Dispatch,  PO  Box 
2848,  Cookeville  TN  38501. 


REPORTER  for  small  New  York  daily.  Send 
clips,  resume,  and  references  to  Box 
29/55,  Editor  &  Publisher. 


FREE  LANCE 

Writers  and  photojournalists  sought  im¬ 
mediately  for  new  Worcester  County  publi¬ 
cation  in  central  Massachusetts.  Must  re¬ 
side  in  Worcester  County.  Send  resume  to 
Worcester  County,  11  Howard  St,  Worces¬ 
ter  MA  01608. 


EDITORIAL  PAGE  WRITER— Knowledge  of 
state  politics  and  personalities  preferred. 
Send  resume  and  samples  to  H.H.  Hill. 
EPE,  The  Journal,  PO  ^x  3159,  Winston- 
Salem  NC  27102. 


MANAGING  EDITOR 

Outstanding  opportunity  for  professional 
editor  and  manager  to  handle  managing 
editor  responsibilities  for  Zone  4,  7  day 
metro.  This  position  offers  an  opportunity 
for  individual  and  professional  growth  and 
accomplishment.  Salary  commensurate 
with  background  and  experience  along 
with  a  comprehensive  fringe  benefit  pack¬ 
age.  If  you  are  now  a  managing  editor  or 
assistant  managing  editor  on  a  medium 
sized  daily  we  would  like  to  hear  from  you. 
Please  write  in  detail  to  Box  29466,  Editor 
&  Publisher. 


MANAGING  EDITOR  for  new  Westchester/ 
Connecticut  entertainment  magazine. 
Heavy  music  and  arts  experience.  $200 
per  week.  Send  resume  and  music  writing 
samples  to  Good  Times,  230  Arlington 
Cir,  East  Hills  NY  11548. 


MANAGING  EDITOR,  for  regional  agricul¬ 
tural  publication.  Complete  responsibility 
for  small  staff.  Full  benefits.  Zone  2.  Send 
complete  resume  in  confidence  to  Box 
29592,  Editor  &  Publisher. 


REPORTER — Fast  growing  tri-weekly  in 
beautiful  Oregon  needs  a  solid,  aggressive 
reporter  for  challenging  City  Hall  beat, 
general  assignment.  Some  experience 
necessary.  People  on  dailies  are  joining  us 
so  if  you’re  ambitious  and  want  to  live  in  a 
quality  environment  in  the  Portland  sub^ 
urbs,  send  resume  and  clips  to  Ken  Doney, 
executive  editor,  Gresham  Outlook,  PO 
Box  678,  Gresham  OR  97030. 


GROWING  MIDWEST  DAILY  needs  strong 
writer  for  3-person  sports  department.  De¬ 
gree  required.  Experienced  in  news  or 
sports  writing  preferred.  Pay  according  to 
experience.  Excellent  benefits.  Send  letter, 
resume  and  clips  to  Box  29643,  Editor  & 
Publisher. 


TWICE-WEEKLY  publication  wants  an  ag¬ 
gressive,  working  managing  editor  with  the 
ability  to  assist  publisher,  make  decisions, 
direct  and  motivate  staff  and  do  layout. 
This  experienced  person  should  bring  with 
him  or  her  ideas  because  you’ll  be  joining  a 
rapidly  growing  suburban  chain  in  Zone  1. 
Send  resume,  clips  and  salary  require¬ 
ments  to  Publisher,  B.V.  Tribune, 
Whitinsville  MA  015%. 


SCIENCE  WRITER 

The  Boys  Town  Center  for  the  Study  of 
Youth  Development  is  accepting  applica¬ 
tions  for  a  Science  Writer,  the  writer  will 
join  a  staff  of  communication  specialists 
and  scientists  to  help  redirect  research 
knowledge  about  youth  and  families  to 
meet  the  information  needs  of  practition¬ 
ers,  policymakers,  and  the  general  public. 
Information  is  derived  from  research  con¬ 
ducted  anywhere  in  the  world.  Candidates 
for  this  position  must  demonstrate  ac¬ 
complishments  in  interpreting  social  sci¬ 
ence  information  to  the  general  and  pro¬ 
fessional  public.  Credit  in  news  and 
magazine  writing  is  required  and  experi¬ 
ence  in  writing  and  editing  brochures, 
manuals,  etc.  is  also  relevant.  A  bachelor’s 
degree  in  journalism  or  communication  is 
preferred  but  a  degree  in  child  develop¬ 
ment  or  family  studies  is  acceptable  with 
established  writing  skills.  Excellent  salary 
and  fringe  benefits.  Contact:  Mr.  E.L. 
Marsh,  Human  Resources  Division,  Father 
Flanagan’s  Boys’  Home,  Boystown,  Neb¬ 
raska  68010. 


EDITOR  needed  for  one  of  Ohio’s  finest 
weekly  newspapers.  The  Courier-Crescent 
of  Orrville.  Job  also  entails  branch  editor¬ 
ship  for  mid-size  daily.  We  need  someone 
who  can  make  a  newspaper  with  a  tradition 
of  state  and  national  awards  even  better. 
Background  in  layout  and  photography, 
leadership,  and  ability  to  communicate 
with  the  public,  all  important.  Great  town, 
good  starting  salary.  Write  and  send  re¬ 
sume  immediately  to  Ken  Blum,  Manager, 
The  Courier-Crescent,  409  N.  Main  St, 
Orrville  OH  44667. 


THE  STATES-ITEM  in  New  Orleans  seeks 
an  experienced  journalist  for  the  position 
of  editorial  writer.  Sound  knowledge  of 
government,  politics,  business  and 
economics  essential.  Editing  and  layout 
experience  desirable.  States-Ttem  editorial 
philosophy  is  progressive;  pragmatic 
rather  than  doctrinaire.  Send  resume  to 
Personnel  Manager,  The  Times-Picayune 
Publishing  Corp,  3800  Howard  Av,  New  Or¬ 
leans  LA  70140.  An  equal  opportunity 
employer  M/F. 


MONTANA  Lee  Newspaper  State  Bureau 
has  an  opening  for  a  bureau  chief.  This 
position  is  responsible  for  coverage  of 
state  government  for  Montana  as  well  as 
other  statewide  events.  You  must  be  a  sea¬ 
soned  newsperson  able  to  tightly  edit 
copy.  This  position  is  responsible  to  Lee 
papers  in  Missoula,  Butte,  Billings  and 
Helena.  Contact  Mike  Voeller,  The  Inde¬ 
pendent  Record,  PO  Box  4249,  Helena  MT 
59601.  An  equal  opportunity  employer. 

COPY  EDITOR 

The  St  Louis  Globe-Democrat  is  expand¬ 
ing,  and  has  immediate  openings  for  sev¬ 
eral  copy  editors  with  at  least  1  year  of 
experience  on  a  daily  newspaper.  Only  the 
best  and  the  brightest  have  even  a  slim 
chance.  If  you  think  you  qualify,  send  re¬ 
sume  and  references  to  Sue  Ann  Wood, 
Assistant  Managing  Editor,  St  Louis 
Globe-Democrat,  12th  and  Convention 
Plaza,  St  Louis  MO  63101. 


CITY  EDITOR 

We  are  a  20,000  circulation  PM  daily  which 
needs  a  city  editor  to  supervise  12  report¬ 
ers.  You  will  have  two  assistant  city 
editors  to  help  you.  You  should  have  two 
years  of  reporting  experience  and  at  least 
one  year  of  copy  editing  experience.  If 
you’re  an  assistant  city  editor  now,  this 
may  be  what  you’re  looking  for.  Please 
send  tearsheets  of  your  work  along  with  a 
resume  to  Box  29715,  Editor  &  Publisher. 


WEEKLY  EDITOR  to  build  own  staff  on 
Zone  2  papers  going  in  new  directions. 
Must  know  it  all  or  be  able  to  learn  it.  Write 
for  details.  Box  29747,  Editor  &  Publisher. 


QUALITY  DAILY  in  southeastern  Indiana 
needs  reporter-photographer.  Prefer  re¬ 
cent  J-grad.  Send  re'sume,  salary  require¬ 
ments  to  Jim  Small,  Editor,  Greensburg 
Daily  News,  Greensburg  IN  47240. 


WE’RE  LAUNCHING  a  Sunday  paper  next 
March  and  need  3  more  people  this  year  to 
help  us  grow.  Save  your  stamp  if  you’re  not 
fully  qualified,  but  if  you  match  specifica¬ 
tions  for  any  of  these  3  opportunities  send 
resume  and  samples  to  Ralph  Langer, 
Editor,  Everett  Herald,  PO  Box  930, 
Everett  WA  98206.  No  calls  please. 
EDITORIAL  WRITER — We  need  someone 
who  has  the  research  abilities  and  in¬ 
stincts  of  a  good  reporter,  the  writing  skills 
to  be  clear  and  the  intellectual  toughness 
to  avoid  dogma  and  partisanship.  Send  a 
letter  outlining  your  views  on  the  top  five 
issues  of  this  year  and  on  what  an  effective 
editorial  page  should  be. 

NEWS  DEPARTMENT  ARTIST— Multi¬ 
talented  with  ability  to  read  a  story  about 
issues  or  ideas  and  prepare  conmiimentary 
illustrations,  often  in  color.  Experience 
with  art-type,  graphic  design  essential. 
Will  also  do  maps,  charts  and  graphs  to 
help  busy  readers  understand  trends, 
statistics,  pocketbook  economics.  Edito¬ 
rial  cartoons  helpful,  but  not  essential. 
WE’LL  MAKE  YOU  A  STAR.  An  experi¬ 
enced  night-life,  show  business  writer  to 
cover  active  Seattle-Everett  area  enter¬ 
tainment  and  popular  music  scene.  Good 
background  in  feature  writing,  reviewing 
required.  Knowledgeable  in  the  business 
of  entertainment.  Restaurant  reviewing 
abilities  a  plus.  Bright,  lively  style  a  must. 

SEVERAL  QUALITY  Zone  2  dailies  are  look¬ 
ing  for  self-starting,  all-around,  reporter- 
photographers  who  are  looking  for  a 
chance  to  grow.  Should  have  VDT  experi¬ 
ence,  but  not  necessary.  Previous  editing 
functions  would  also  be  helpful.  Newsy 
area.  Good  wages  and  fringes.  Send  com¬ 
plete  resume  to  Box  29934,  Editor  & 
Publisher. 


SPORTS  WRITER— We’re  growing  and 
we’ve  decided  to  expand  our  full  time 
sports  staff  from  2  to  3  persons.  We’re 
looking  for  an  entry-level  person,  perhaps 
one  who's  fresh  out  of  school,  to  help  us 
cover  prep  and  college  activities  in  a 
sports-conscious  region.  Tell  us  why  you 
think  you  can  do  the  job.  Send  resume, 
with  references,  to  John  W.  Green,  manag¬ 
ing  editor.  The  News-Review.  PO  Box 
1248.  Roseburg  OR  97470. 
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AREA  NEWS  REPORTER 
38,000  daily  in  central  Louisiana  seeks 
news-feature  writer  to  contribute  to 
rapidly-expanding  area  news  coverage; 
opportunity  to  write  column  on  regular 
basis;  sencf  resume,  includiru  clips,  refer¬ 
ences  and  salary  needs  tO:  Personnel  De¬ 
partment,  Alexandria  Daily  Town  Talk,  PO 
Box  7558,  Alexandria  LA  71306. 


AGGRESSIVE  REPORTER  for  demanding 
beat  on  growing  Zone  5  daily.  Experience 
or  degree  required.  Must  be  able  to  pro¬ 
duce  clean  accurate  and  readable  copy. 
Send  resume  and  recent  clips  with  cover 
letter  to  Box  29788,  Editor  &  Publisher. 


ASSISTANT  CITY  EDITOR  for  award¬ 
winning  34,000  daily  in  Illinois.  Be  part  of 
a  young,  competent  and  creative  desk 
team.  VVork  with  bright,  aggressive  report¬ 
ing  staff.  Some  desk  experience — copy 
editing,  headline  writing,  layout — 
essential.  VDT  experience  would  be  help¬ 
ful.  Interest  in  agricultural  and  business 
news  useful.  Good  pay,  benefit  package. 
Send  resume  to  John  Bowman,  Managing 
Editor,  The  Daily  Journal,  8  Deerborn 
Square,  Kankakee  IL  60901.  (No  phone 
calls  please). 


STAFF  ARTIST  wanted  for  a  major  met¬ 
ropolitan  Zone  5  newspaper.  The  success¬ 
ful  candidate  should  have  experience  in 
producing  maps,  charts,  and  retouching 
photos.  Please  submit  resume,  including 
salary  requirements  to  Box  29%5,  Editor 
&  Publisher. 


REPORTERS 

DAILY 

REPORTERS 

Want  to  specialize 
in  business  journalism? 

National  newspaper  has  a  spot  in 
its  New  York  office  for  a  quick  and 
aggressive  reporter  who  can  move 
quickly  with  the  flow  of  news. 
Must  have  newspaper  reporting 
experience  in  general  or  trade 
press. 

Send  your  resume,  including  sal¬ 
ary  requirements,  tO: 

Box  29929, 

Editor  &  Publisher. 

An  equal  opportunity  employer  M/F. 


REPORTERS 

National  business  publication 
wants  aggressive,  sharp  reporters 
for  its  Detroit  and  Ohio  beats. 

Must  have  at  least  3  years’  busi¬ 
ness  newspaper  reporting  experi¬ 
ence  or  equivalent  experience  in 
general  newspaper  journalism. 

Send  your  resume,  including  sal¬ 
ary  requirements,  to: 

Box  29928, 

Editor  &  Publisher 

An  equal  opportunity  employer  M/F. 

NO  SACRED  COWS  HERE!  If  you  want  real 
freedom  to  do  investigative,  consumer  and 
depth  reporting,  plus  features  ...  if  you 
want  to  work  for  a  paper  that  doesn’t  cater 
to  the  establishment  or  power  structure 
...  if  you  want  to  work  for  a  crusading 
editor  and  a  gutsy  publisher  ...  If  you’d 
like  living  on  Florida’s  magnificent  Gulf 
Coast  .  .  .  then  maybe  you  should  be  the 
star  reporter  for  this  exciting  urban  weekly 
with  130,000  circulation.  Good  pay 
(frankly,  better  than  many  dailies),  some 
fringes.  Member  of  group.  Send  resume, 
covering  letter,  salary  requirements,  non- 
returnable  clips  (no  phone  calls)  to:  Editor, 
The  Neighbor,  109  Brush  St,  Tampa  FL 
33602.  Prefer  Florida  and  Southeast  ap¬ 
plicants. 


REPORTER-PHOTOGRAPHER  needed 
immediately  for  chain-owned  but  indepen¬ 
dently  operated  weekly  in  nation’s  forestry 
capital.  Prefer  experienced  person,  but 
will  accept  beginner  if  good  writer  and  able 
to  handle  court,  police,  miscellaneous  beats, 
cover  council  and  school  board  meet¬ 
ings.  dig  up  And  write  features.  Tough  but 
rewarding  job  on  3-man  news  desk  in  mod¬ 
ern.  fully  equipped  plant  including  VDT. 
Start  at  $130  a  week  with  periodic  raises. 
Send  resume,  samples  to  The  News  Ob¬ 
server.  Box  798,  Crossett,  Ark  71635,  or 
phone  (501)  364-5186. 

41 


HELP  WANTED 


EDITORIAL 


EDITOR— For  newsletter  group.  Our  publi¬ 
cations  cover  tax  strategy  for  small 
businesses;  personal  financial  manage¬ 
ment;  alternative  investment  strategies 
(precious  metals,  commodities,  antiques, 
rare  coins,  etc).  Need  working  editor-writer 
experienced  in  these  topic  areas.  Familiar¬ 
ity  with  free  market  economics  essential. 
An  unusual  career  opportunity.  Write  fully 
including  salary  requirement  and  samples 
of  published  writing.  Box  29854,  Editor  & 
Publisher. 


PHOTO  EDITOR  with  experience  in  graphic 
design.  This  person  will  work  with  editors 
of  all  sections,  help  design  two  weekly 
magazines,  supervise  photo  staff  of  two, 
tram  photographers  and  editors  in  proper 
use  and  display  of  pictures.  Person  should 
have  extensive  experience  in  layout,  de¬ 
sign,  typography  and  photography.  Send 
resumes  to  James  E.  Smith,  managing 
editor.  The  Daily  Sentinel,  PO  Box  668, 
Grand  Junction  CO  81501. 


NORTHERN  VERMONT  daily  seeks  entry 
level  general  assignment  reporter.  Send 
resume  and  clips  to  Daily  Messenger,  St 
Albans  VT  05478,  or  call  Gary  Rutkowski, 
(802)  524-2104. 


REPORTERS 

Six  day,  8000  circulation  PM  in  western 
North  Dakota  is  taking  applications  for  a 
police  beat/education  reporter  and  a  re¬ 
gional  reporter.  The  latter  position  re¬ 
quires  at  least  6  months  experience  on  a 
daily,  VDT  experience  beneficial.  We  are  in 
a  high  growth  area,  and  we  want  aggres¬ 
sive,  fair  and  accurate  reporters  to  help 
our  paper’s  circulation  grow  with  the  city 
and  region.  Send  resume,  clips,  references 
and  salary  requirements  to  Rick  Trembley, 
managing  editor,  Williston  Daily  Herald, 
Box  1447,  Williston  ND  58801. 


NATIONAL  CHESS  MONTHLY  seeks 
editor.  Substantial  chess  knowledge  and 
solid  editorial  background  required.  Salary 
in  20's.  Send  resume  and  clips  to  USCF' 
186  Route  9W,  New  Windsor  NY  12550. 


ECONOMICS  writer, ^itor  for  New  York 
bank.  Proven  ability  to  produce  lucid, 
sparkling  economic  copy.  Salary  low  20s. 
PO  Box  630,  New  York  NY  10005. 


REPORTERS — immediate  openings.  Rock¬ 
land  weekly  newspaper.  Experience 
necessary.  Knowledge  camera  helpful.  Mr 
Davis,  (914)  429-2000. 


WANTED  Ann  Landers/Dear 


HELP  WANTED 


EDITORIAL 


COPY  EDITOR 

Southern  New  York  State  70,000  daily  and 
Sunday  seeks  copy  editor  with  3  years  of 
daily  news  rim  and  VDT  experience.  Must 
be  an  accurate  and  concise  editor  with 
bright  headlines  for  regional,  3-edition  op¬ 
eration.  Write  Box  29926,  Editor  & 
Publisher. 


NEWS  and  sports  reporter  also  to  learn 
editing  on  3(XX)  circulation  weekly  news¬ 
paper.  Must  be  a  good  typist  and  writer. 
Tri-County  Banner,  PO  Box  90, 
Knightstown  IN  46148,  (317)  345-5134. 


WANTED:  Energetic,  aggressive  newsper¬ 
son  to  fill  a  vacancy  of  general  assignment 
reporter  and  wire  service  editor  on  a  small 
daily  in  central  Missouri.  Learn  by  doing 
and  eventually  be  the  managing  editor. 
Contact  Jim  Sowers,  Rolla  Daily  News,  PO 
Box  808,  Rolla,  MO  65401.  (314)  364- 
2468. 


REWRITING  and/or  feature  writing  on 
16,000  circulation  farm  weekly. 
FARMWEEK,  PO  Box  90,  Knightstown  IN 
46148,  (317)  345-5134. 


_ JOB  LEADS _ 

PR/EDITORIAL  Jobs  nationally  200+  list¬ 
ings  weekly.  M.  Sternman,  68-38  Yellow¬ 
stone  Blvd.,  Forest  Hills,  NY  11375. 

_ PRESSROOM _ 

A  LARGE  metropolitan  newspaper  located 
in  Zone  9  seeks  a  pressroom  superinten¬ 
dent  experienced  in  letterpress  and  offset 
press  operation.  Position  involves  day  to 
day  responsibility  for  overall  letterpress 
and  offset  press  operation.  Management 
experience  required.  Excellent  benefits. 
Opportunity  to  work  with  strong,  innova¬ 
tive  management  team.  Box  29246,  Editor 
&  Publisher, 


PRESS  RUNNER 

Medium  size  daily  in  Zone  2.  Experienced 
offset  person  with  Harris  1650.  Good  ben¬ 
efits,  Blue  Cross/Blue  Shield.  37V2  hour 
work  week.  Send  resume  to  Box  29406. 
Editor  &  Publisher. 


OFFSET  PRESSMAN  for  modern  Urbanite 
daily.  Camera  experience  desirable.  Excel¬ 
lent  working  conditions.  $13,000,  and  fully 
paid  benefit  package.  Contact  Richard 
Temple,  Press  Foreman,  Naples  Daily 
News,  1075  Central  Av,  Naples  FL  33940. 


WE’RE  DEMANDING — We  expect  quality 
and  that’s  why  our  40,000  plus  daily  is  one 
of  the  best  in  the  Southeast.  If  you’re  a 
skilled  reporter  who  can  handle  any 
assignment— from  investigative  to  "how¬ 
to"— you  might  make  our  team  in  a  key 
spot  opening  soon.  Tell  us  all  about  your¬ 
self.  your  salary  requirements  and  let  us 
see  some  non-returnable  clips.  Box  29899, 
Editor  &  Publisher. 


NEWS  EDITOR  for  expanding  daily  in  grow¬ 
ing  area  of  southern  California.  Must  have 
copy  desk  experience  and  be  strong  on 
horizontal  makeup.  Salary  negotiable,  ex¬ 
cellent  benefits.  Send  resume,  references 
and  examples  of  work  to  Managing  Editor 
George  Cordry,  Times-Advocate,  201  East 
Pennsylvania  Av,  Escondido  CA  92025. 
(No  phone  calls  please). 


EDITORIAL  PAGE  ASSISTANT  for  45,000 
circulation  daily.  1-2  years  experience  pre¬ 
ferred.  You  will  do  layout,  editorials,  per¬ 
sonal  column.  Resume,  clips  to  Bill  Coats. 
The  Independent,  PO  Box  2507,  Anderson 
SC  29622. 

GENERAL  NEWS  with  some  desk,  fea¬ 
tures,  photos.  10,000  6-day  PM.  Benefits 
include  profit  sharing.  Allen  Strunk.  Daily 
Gazette,  McCook  NB  69001. 

COPY  EDITOR  for  40,0(X)  plus  morning 
daily  Zone  4.  Some  experience  preferred. 
Good  fringes.  Good  recreation  area.  Write 
Box  29892,  Editor  &  Publisher. 


NEWSPAPER  COMPOSITION 

MANAGER 

The  Daily  Camera  in  beautifui 
Bouider.  Colorado,  is  looking 
for  an  experienced  composing 
department  manager.  This  per¬ 
son  will  direct  complete  pro¬ 
duction  flow  thru  our  compos¬ 
ing  department  and  supervise 
40-r-  employees.  Applicant  must 
have  previous  management  ex¬ 
perience  and  a  general  knowl¬ 
edge  of  newspaper  production 
systems.  Good  opportunity  for 
growth  and  advancement  is 
provided  with  the  Knight-Rid- 
der  Newspaper  group.  Quali¬ 
fied  and  interested  persons 
should  send  resume  to:  Mel 
Eurich.  Production  Manager. 
Daily  Camera.  P.O.  Box  591. 
Boulder,  Colorado.  80306.  Or 
phone  (303)  -  442-1202. _ 


HELP  WANTED 


PRODUCTION 


COMPOSING  MANAGER  to  direct  day  and 
night  shift  operations  on  expanding  AM 
daily  in  Zone  2.  Qualifications:  complete 
knowledge  of  photocomposition  and  Com- 
pugraphic  equipment;  familiarity  with  Sys¬ 
tems;  understanding  of  electronic  equip¬ 
ment;  proven  record  of  results  in  managing 
and  motivating  people  in  ITU  shop.  Send 
work  history  and  salary  requirements  to 
Box  29765,  Editor  &  Publisher. 


MAINTENANCE 

MACHINIST 

Immediate  opening  for  maintenance 
machinist  with  experience  on  Goss  Metro 
offset  presses.  Permanent  situation.  Top 
wage  and  fringe  benefits.  New  plant/ 
equipment  going  on  line  next  year.  Excel¬ 
lent  location.  Strike  conditions  exist.  Apply 
Personnel  Department,  McClatchy  News¬ 
papers,  PO  Box  15779,  Sacramento  CA 
95813.  Phone  (916)  446-9481.  An  Equal 
Opportunity  Employer. 

COMPOSITION  MANAGER  needed  for 
Zone  5  suburban  weekly.  Must  be  familiar 
with  Dymo-ltek  copy  processing  system  or 
similar.  Full  time,  days.  Pleasant  working 
conditions.  Send  resume  and  salary  expec¬ 
tations  to  Box  29847.  Editor  &  Publisher. 


PUBUC  INFORMATION 


PUBLIC  INFORMATION  ASSOCIATE 
Experienced,  quality  news  and  feature  writ¬ 
er  with  photographic  skills,  to  work  in  pub¬ 
lic  information  office.  Health  care  and  so¬ 
cial  science  writing  background  helpful. 
Challenging  opportunity  to  demonstrate 
creative  ability  in  all  media.  Salary 
$18,000  to  $2(1,000.  Exceptional  fringe 
benefits.  Send  resume  to  Mr.  E.L.  Marsh, 
Human  Resources  Division,  FATHER 
FLANAGAN’S  BOYS’  HOME,  Boys  Town, 
Nebraska  ^010. 


HELP  WANTED 


PROMOTION 


PROMOTION 

MANAGER 

An  excellent  opportunity  to 
manage  the  promotional 
activities  of  the  circulation 
and  editorial  functions  of 
the  Columbus  Dispatch  as 
a  member  of  the  Marketing 
Sen/ices  management  team. 
This  position  requires  a  de¬ 
gree  and  3  to  5  years  of 
experience  and  newspaper 
promotion  or  marketing. 
Similar  training  and  exper¬ 
ience  in  other  areas  may 
be  acceptable.  An  ideal 
position  for  a  creative  man¬ 
ager  who  works  well  with 
people  and  enjoys  profes¬ 
sional  independence. 

Salary  dependent  on  qual¬ 
ifications,  and  excellent 
fringe  benefits.  Send  re¬ 
sume  and  salary  history  to: 
The  Dispatch  Printing  Co., 
Department  of  Employees 
and  Labor  Relations,  34 
South  3rd  St.,  Columbus 
OH  43216.  An  equal  oppor¬ 
tunity  employer  M/F. 


SALES 

REPRESENTATIVE 


PRESSPERSON 

The  Eagle,  Bryan-College  Station  (Tex.) 
needs  an  experienced  lead  pressperson  for 
our  new  seven  unit  Goss  Urbanite— 7  day 
daily  and  commercial  work.  New  plant,  ex¬ 
cellent  opportunity  for  advancement,  good 
benefits,  and  salary.  Please  send  resume 
to  W.S.  Pearson,  Publisher,  The  Eagle,  PO 
Box  3000,  Bryan  TX  77801. 


PRODUCTION 


PRODUCTION  MANAGER  wanted— Small 
offset  daily  in  central  Illinois  needs  pro¬ 
duction  manager  with  press  and  camera 
room  experience.  Salary  dependent  on 
skills.  Fringe  benefits.  Call  Jack  Helmer  at 
(217)  935-3171. 


Exciting  soles  position  for  o  pro.  We  ore  o 
leoding  syndicoted  ort  service  producer 
looking  for  o  bright,  competitive  self-storter 
who  con  reolize  unlimited  growth  potentiol 
from  helping  to  build  o  prime  territory. 
Excellent  commission  structured  to  creote 
success.  Send  resume  in  complete 
confidence  ro: 


Manorial  Sales  Manager 

Dynamic  Graphics  Inc 

P.O.  Box  1901  Peoria,  II.  61601 

An  equal  opportunity  employer 


Positions  Wanted  .  .  . 


ACADEMIC 


EAGER  TO  TEACH— Schooled,  skilled  and 
honored  in  every  facet  of  newspaper  jour¬ 
nalism  from  Main  Street  to  the  VVhite 
House,  I’m  a  professional  in  his  mid-40s 
who  also  has  edited  a  city  magazine,  han¬ 
dled  national  public  relations  accounts 
and  been  published  in  professional  jour¬ 
nals.  If  your  J-school  doesn’t  have  a  last- 
minute  opening  for  this  fall,  let’s  explore 
the  second  semester.  Box  29547,  Editor  & 
Publisher. 


ADMINISTRATIVE 


PUBLISHER/GENERAL  MANAGER 
Male,  age  36,  experienced  in  reporting, 
editing,  ad  sales,  administration,  motivat¬ 
ing  people  in  highly  competitive  areas, 
wishes  to  relocate  to  San  Francisco  Bay 
Area  in  management  level  slot  on  medium 
to  large  weekly,  daily,  periodical.  Long 
range  opportunity  for  career  and  personal 
growth  important.  Seeks  $25,000  up.  Box 
29857,  Editor  &  Publisher. 
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Positions  Wanted... 


PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADMINISTRATIVE 


GENERAL  MANAGER  at  30.  seeks  more 
challenging  management  position  with 
daily  paper/group.  Brought  profits  and 
community  respect  to  wildly  mismanaged 
weekly  in  3V2  years.  Tripled  paid  circula¬ 
tion;  doubled  advertising  volume;  acquired 
new  commercial  print  contracts.  Created 
order  and  profit  out  of  chaos,  in  face  of 
strong  weekly  and  daily  competition.  Top 
references — will  relocate,  prefer  North¬ 
east.  Box  29796,  Editor  &  Publisher. 

Place  your  bet  on  E&P  Classifieds! 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 

_ ADVERTISING _ 

AO  SALES  MANAGER 
9  year  successful  sales  and  sales  man¬ 
agement  experience  in  highly  competitive 
market  with  free  weeklies,  TMC  and  metro 
daily  strength  is  selling,  training  and 
motivating.  22M  salary  range.  Box  29902, 
Editor  &  Publisher. 


COMMERCIAL  ARTIST  for  General  Motors. 
Cartoonist  for  3  weeklies.  Seeking  new 
career  on  daily.  Solid  portfolio.  Bob 
Seymour,  4651  Graford  Ln,  Stow  OH 
44224. 


CARTOONIST 


YOUNG,  experienced  workingjjolitical  car¬ 
toonist  seeking  to  relocate  in  Zones  1,  2  or 
3  as  cartoonist  on  the  staff  of  a  daily  or  on 
staff  of  established  cartoonist.  Would  like 
to  interview.  Box  29588,  Editor  & 
Publisher. 

CIRCULATION 


CIRCULATOR,  experienced  as  manager  or. 
small  and  medium  sized  dailies  and  week¬ 
lies.  Know  ABC,  TMC  and  voluntary  col¬ 
lect.  Strong  on  promotion.  Age  35,  want  to 
relocate  as  manager  or  assistant.  Box 
29475,  Editor  &  Publisher. 


CIRCULATOR— Well  experienced,  intelli¬ 
gent,  promotional  background.  Seeks  op¬ 
portunity  in  sales/distribution  in  eastern 
Zone  2.  Box  29460,  Editor  &  Publisher. 

TRAVELING  JOB  wanted.  (Man  52)  29 
years  circulation  experience  with  4  Zone  7 
dailies  Box  29520.  Editor  &  Publisher. 

CIRCULATION  MANAGER  with  20  years 
experience,  presently  employed  on  27,000 
daily  and  Sunday  seeking  to  relocate.  Not 
a  job  hopper,  experienced  in  working  in 
highly  competitive  area.  Knowledge  of 
ABC,  Little  Merchant  Plan,  Motor  Routes, 
etc.  Recently  designed  and  organized 
complete  new  mailroom  operation.  Strong 
in  personnel  development,  cost  control, 
sales  promotion  and  service.  Award  winner 
in  sectional  and  international  associations 
several  times.  Interested  in  No.  1  job  at 
similar  size  or  No.  2  position  on  larger 
newspaper.  Prefer  Zones  5,  2,  or  3.  Box 
29556,  Editor  &  Publisher. _ 

CIRCULATION  MANAGER  with  daily  and 
weekly  experience.  Excellent  background 
in  voluntary  collections  and  paid.  Seeking 
managers  position  on  medium  to  large  size 
publication.  Zones  1  and  2.  Box  29711, 
Editor  &  Publisher. 

SALES  MINDED  circulator  experienced  in 
carrier  promotion  and  crew  sales.  Seeks 
supervisory  position  in  Zone  1  or  2.  Box 
29938.  Editor  &  Publisher. 

CORPORATE  CIRCULATOR,  presently 
employed,  seeks  relocation  to  large  opera¬ 
tion  as  director.  Prefer  Zone  5.  Box  29907, 
Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 

TELEPHONE  SALES  manager  with  solid 
classified  background  in  sales  and  man¬ 
agement,  looking  for  a  challenging  oppor¬ 
tunity  to  use  experience  in  structuring  and 
developing  a  classified  department.  Will¬ 
ing  to  relocate.  Box  29/19,  Editor  & 
Publisher. 


EDITORIAL 


OUTDOOR  WRITER 

Working  journalist  who  believes  in  the 
growing  outdoors.  I'll  cover  your  boating, 
fishing,  hunting,  camping  news  with  fea¬ 
tures,  columns  and  investigative  reports. 
Experienced  photographer,  magazine  free¬ 
lancer  who  knows  where  to  go  for  lively 
copy.  Prefer  coastal  area  but  will  consider 
all  offers.  Write  Box  29749,  Editor  & 
Publisher. _ 

EDUCATION  WRITER— Young,  perceptive 
reporter  with  top  awards  and  credentials. 
Left  education  writing  job  on  good  daily 
last  year  for  another  beat  on  one  of  na¬ 
tion’s  best  papers.  Now  seeks  to  return  to 
school  beat  on  quality  publication.  Box 
29283,  Editor  &  Publisher. 

14  YEARS  industrial  editing,  7  years 
newspaper  reporting,  2  years  varied  sales. 
Competent,  dependable,  adaptable.  What 
do  you  ne^?  I  need  a  job  and  will  pay 
relocation.  BobGuibord,  14133  Breakfast. 
Bedford  Ml  48239. 

HARD  WORKER,  dedicated  reporter  (just 
24)  with  nearly  4  years  experience  on 
40,(XXI  daily.  65,0(XJ  Sunday — can  handle 
hard  news,  features  and  all  facets  of  desk 
work.  VDT  experienced.  Will  consider 
smaller  circulation  newspapers,  and 
magazines.  Box  29740,  Editor  &  Publisher. 

TOP-NOTCH  sportswriter/photographer 
seeks  spot  on  medium  size  daily.  J-grad 
has  covered  all  types  of  sports  with  camera 
and  typewriter.  For  resume  and  refer¬ 
ences,  contact  Joe  Durham  at  (214)  235- 
1397, 


PROFESSIONAL  NEWSWOMAN  seeks 
challenging  leadership  position  with  a 
weekly  or  semi-weekly  in  a  Northern,  rural 
area.  If  you  need  a  do-it-all  person,  with  a 
strong  business,  educational,  editorial  and 
political  background,  and  are  willing  to 
compensate  accordingly,  please  write:  Box 
29631,  Editor  &  Publisher. 


AIR  FORCE  VET  with  six  years  experience, 
four  as  award-winning  staff  writer  on  USAF 
weeklies,  seeks  daily,  biweekly  or  PR  slot. 
Prefer  Texas,  will  consider  all  offers. 
Strong  community  news,  rewrite,  features 
sports.  Have  references,  clips,  resume, 
BS-J.  Available  November  lO.  Sgt.  John 
Donlon,  86  TFW/USAFE,  PSC  1553,  APO 
New  York  09021. 


NEW  ENGLAND  FEVER— I’m  a  middle- 
aged  newspaper  and  magazine  writer/ 
editor  with  a  philosophical  bent,  sound 
judgment,  VDT  skills  and  major  national 
awards  for  writing,  reporting  and  commen¬ 
tary.  Seeking  hard  work,  sane  pace  and 
eternal  truths  not  too  far  from  good  sailing 
in  New  England.  How  can  I  help  your  pub¬ 
lication?  It  won’t  cost  a  cent  to  chat.  Box 
29584,  Editor  &  Publisher. 

EXPERIENCED  newsman,  deft  editor.  15 
years  California  dailies.  Community- 
minded.  Pro  bearing.  City,  managing  editor 
medium  daily.  Box  29784,  Editor  & 
Publisher. 

BLUE  CHIP  public  affairs  writer  with  four 
years  experience  covering  education,  city 
government,  politics  and  state  legislature. 
Award  winner.  Seeks  reporting  position  on 
metro  daily  in  any  Zone.  Box  29783,  Editor 
&  Publisher. 

I  AWARD  WINNING  weekly  journalist.  3 

I  years  experience,  seeks  position  on 

I  medium  size  daily.  Will  relocate.  Contact 
Robert  Sharp  Jr.  2023  Sunset  Ct, 
Wauwatosa  Wl  53226. 

EXPERIENCED  community  journalist  and 
editor  seeks  Michigan  news  staff  with  ap¬ 
preciation  for  a  "people  news”  product. 
Weekly,  daily  experience.  Box  29758, 
Editor  &  Publisher. 

NOSE  FOR  NEWS,  Editor  on  prestigious 
daily  see1<s  reporting  job.  3  years  newspa¬ 
per  experience,  2  MA’s.  Taught  writing  at 
major  university.  Mature,  capable, 
tough-minded.  Box  29757,  Editor  & 
Publisher. 

COP^ EDITOR,  14  years  on  Wall  Street 
Journal,  seeks  newspaper  desk,  corporate 
editing  or  PR  post  in  New  York  City, 
Philadelphia  area  or  Jersey.  Pay  negoti¬ 
able.  Seymour,  4  Jeffrey  Lane,  East 
Windsor  NJ  (J8520. 


EDITORIAL 


COLUMNIST — What  will  it  be?  A  column  of 
candid  opinion?  A  colorful  first-hand  re¬ 
port?  Satire,  whimsy,  anecdotes?  A  serious 
commentary  on  public  affairs?  I’ve  done 
them  all — with  wit,  good  taste,  and  grace¬ 
ful  prose  style.  Please  don’t  take  my  word 
for  It.  Read  my  samples.  Box  29813,  Editor 
&  Publisher. 

EDITORIAL  WRITER/PAGE  EDITOR— A  pro 
with  outstanding  credentials.  Takes  re¬ 
sponsibility,  writes  and  edits  with  great 


skill.  Expects  top  pay,  for  which  you  get  an 
editorial  page  of  unsurpassed  quality.  Box 
29812,  Editor  &  Publisher. 

EX-MANAGING  EDITOR  of  small  daily 
seeks  responsible  job  on  medium  or  small 
daily  after  long  absence  in  industry.  Young¬ 
ish,  healthy  58.  Savors  local  editorials, 
layout,  local  coverage,  proper  English, 
meeting  deadlines  within  budget.  Box 
29795,  Editor  &  Publisher. 

20  YEARS  EXPERIENCE— Sports  desk- 
man-writer  seeks  change.  Interested 
in  doing  layout.  Available  mid-October. 
Zones  1.  2.  3,  8,  9.  Box  29723,  Editor  & 
Publisher. 

AWARD-WINNING  feature  writer,  31,  pro¬ 
moted  to  management  spot  on  small  daily. 
Writes  too  well  to  give  it  up.  Zone  1  metro 
preferred  but  ready  to  go  an^here  for 
creative  opportunity.  Box  29853,  Editor  & 
Publisher. 


WASHINGTON  CORRESPONDENT,  29, 
looking  for  political  writer  or  editorial  page 
spot  on  daily  outside  Hollywood  on  the 
Potomac.  Experienced  in  features, 
analysis  and  commentary.  Box  29862, 
Editor  &  Publisher. 


REPORTER,  male  black,  BA,  MA  degrees, 
6  years  daily  experience,  award  winner, 
seeks  reporting  position  on  large  daily.  Box 
29872,  Editor  &  Publisher. 


SPORTS  EDITOR  and  sports  columnist 
seeks  move  to  AM  or  PM  25,(XX)  circula¬ 
tion  daily.  Clips  and  references  available 
upon  request.  Write  Box  231,  Onalaska  Wl 
54650. 


WEEKLY  EDITOR— producing  top  quality 
weekly  highly  regarded  in  border  state.  In¬ 
terested  in  relocation  to  larger  weekly, 
semi  or  group  news  slot.  Early  50’s,  top 
references,  a  pro.  Box  29898,  Editor  & 
Publisher. 

GENERAL  MANAGER— editor.  52.  Just 
sold  own  Texas  paper  after  building  from 
poor  weekly  to  strong  semi-weekly.  Ready 
for  new  challenge.  32  years  in  all  phases, 
weekly  and  daily.  Community  spirit.  Call 
Bert  West.  (214)  656-3534. 

OHIO  BOY,  27  wants  to  go  home.  Seeks  job 
as  religion  or  copy  editor,  mid-size  daily. 
BA  Journalism.  MRE  religion.  Now  editing 
twice  weekly  paper.  Experienced  reporter 
3  small  dailies,  editorial  staff  member  re¬ 
ligion  magazine.  Adept  at  writing,  editing, 
layout.  Excellent  references,  clips.  Write 
Box  29918,  Editor  &  Publisher. 


_  EDITORIAL 


FORMER  PUBLISHER  4  weeklies  seeks 
writing  and/or  editing  post  on  Zone  1  daily. 
Columbia  J-School  graduate.  Age  30.  Box 
29727,  Editor  &  F^olisher. 

BLACK  FEMALE  REPORTER,  three  vears’ 
experience.  Two  years  of  police  and  daily 
column  for  medium-size  daily.  Excels 
under  pressure.  Competitive,  thorough, 
competent.  Looking  for  newspaper  with 
similar  qualities.  BA  Journalism.  Write  Box 
29917,  Editor  &  Publisher. 

WINNER  of  six  New  Jersey  Press  Associa¬ 
tion  awards  seeks  position  as  feature  writ¬ 
er,  reviewer,  and/or  arts-entertainment 
writer  with  large  daily  in  Zones  2  or  9.  Per¬ 
sonality  profiles  a  specialty.  Tireless 
worker  with  lively  writing  style.  Call  (201) 
696-3835  or  write  Box  29910,  Editor  & 
Publisher. 

VERSATILE  REPORTER  seeks  position  on 
medium-large  daily.  2  years  experience; 
VDT.  Will  relocate  anywhere  for  right  job. 
Box  29909,  Editor  &  Publisher. 

SPORTSWRITER— Chance  to  start,  sweat, 
and  stay  with  daily  sought  by  recent  col¬ 
lege  grad  with  experience  on  large  weekly. 
Any  Zone.  Call  (301)  655-7465  or  write:  J. 
Poiley,  8023  Mollye  Rd,  Baltimore  MD 
21208. 


FREELANCE 


MIAMI-based  reporter  with  six  years’  ex¬ 
perience  is  ready  for  news  and  feature  as¬ 
signments.  (305)  444-6319. 


PHOTOJOURNAUSM 


WE  NEED  EACH  OTHER— Diligent,  hard 
working  photographer  needs  staff  position 
with  a  paper  or  magazine  that  needs  qual¬ 
ity,  energy,  and  dedication.  I  have  five 
years  experience,  willing  to  relocate  and/or 
travel.  I’m  primarily  interested  in  a  daily, 
but  will  seriously  consider  any  weekly  or 
monthly.  Contact  Henry  Posner,  29  Saxon 
Way.  New  Rochelle  NY  10804.  Phone  (914) 


SHOOTIST  FOR  HIRE:  dude  from  back 
east  with  hair-trigger  35  and  bayonet 
mount  will  shoot  and  ride  for  the  brand  of  a 
south  or  west  daily.  Two  years  in  the  busi¬ 
ness  and  I  aint  dead  yet  ‘cause  I  make  the 
shots  that  count.  Resume,  references  on 
request.  The  name  is  Scott  Highton,  Box 
29851,  Editor  &  Publisher. 


_ PRODUCTION _ 

YOUNG  PRESSROOM  SUPERVISOR  for 
mid  size  daily  desires  new  challenge.  11 
years  experience  in  offset  and  letterpress, 
including  7  years  supervisory  experience. 
Box  29782,  Editor  &  Publisher. 

GENERAL  FOREMAN — Knowledgeable  all 
facets  production.  No  more  challenges 
here.  Box  29750,  Editor  &  Publisher. 
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Past  Week’s  Range 
of  Stock  Prices 


AP-RKO  radio  network 
to  share  sateiiite  system 


The  RKO  Radio  Network  and  the  As¬ 
sociated  Press  have  reached  an  agree¬ 
ment  in  principle  to  share  the  use  of  AP’s 
proposed  satellite  communications  sys¬ 
tem. 

Commencement  of  the  operation  is 
expected  on  October  1. 

At  the  same  time,  David  L.  Bowen, 
vice  president  and  director  of  communi¬ 
cations  of  AP,  announced  that  the  origi¬ 
nal  plan  for  satellite  distribution  to  37 
cities  has  been  expanded  to  50  cities. 

AP’s  proposed  shared-use  satellite  dis¬ 
tribution  system  is  pending  approval  by 
the  Federal  Communications  Commis¬ 
sion. 

“We  are  delighted  to  have  the  RKO 
Radio  Network  as  the  first  of  many  ex¬ 
pected  shared  users  of  the  AP  satellite 
distribution  system,”  said  Bowen. 

Bowen  said  talks  are  on-going  with 
other  interested  potential  shared  users. 

Both  the  RKO  Radio  Network  and  the 
AP  Radio  Network  will  utilize  Western 
Union’s  WESTAR  1  satellite.  AP  has  en¬ 
tered  into  an  agreement  with  California 
Microwave,  Inc.,  to  provide  the  15-foot 
earth  stations,  and  CMI  has  committed 
to  an  installation  schedule  which  will 
have  the  50-city  network  fully  opera¬ 
tional  within  five  months  of  FCC  ap¬ 
proval. 

The  expansion  cities  announced  tenta¬ 
tively  today  are  Atlanta;  Salt  Lake  City; 
Columbus,  Ohio;  San  Antonio,  Texas; 
Sacramento,  California;  Dayton,  Ohio; 
Oklahoma  City,  Oklahoma;  Tulsa,  Ok¬ 
lahoma;  Richmond,  Virginia;  El  Paso, 


Market  quote  to  go 
into  homes,  offices 

A  table-top  computerized  version  of 
the  old  stock  ticker  will  be  available  soon 
in  homes  and  offices  through  a  linkup  of 
the  Associated  Press  and  Dow  Jones  «& 
Co.,  Inc. 

The  AP  has  made  available  through 
Dow  Jones  News/Retrieval  System  its 
database  of  daily  market  quotations. 
Subscribers  to  the  Dow  Jones  service 
will  be  able  to  retrieve  from  AP’s  market 
computers  price  quotations  for  stocks, 
bonds,  options  and  other  securities  using 
timeshare  or  low-cost  computer  termi¬ 
nals.  The  same  AP  computer  system 
produces  market  tables  for  daily  news¬ 
papers,  including  the  Wall  Street  Jour¬ 
nal. 

AP  will  also  provide  a  daily  “historical 
tape”  of  closing  securities  prices.  The 
agreement  between  the  two  companies 
marks  AP’s  first  entry  into  computer  re¬ 
trieval  of  ‘spot  information’  and  the  ar¬ 
rangement  is  limited  to  retrieval  of  mar¬ 
ket  quotes. 


Texas;  Fresno,  California;  Albuquerque, 
New  Mexico  and  Las  Vegas,  Nevada. 

The  original  complement  of  cities  in¬ 
cluded:  Albany;  Baltimore;  Birmingham; 
Boston;  Buffalo;  Charlotte;  Chicago; 
Cincinnati;  Cleveland;  Dallas;  Denver; 
Detroit;  Hartford;  Houston;  In¬ 
dianapolis;  Kansas  City;  Los  Angeles; 
Louisville;  Memphis;  Miami;  Mil¬ 
waukee;  Minneapolis;  New  Haven;  New 
Orleans;  Omaha;  Orlando;  Philadelphia; 
Phoenix;  Pittsburgh;  Portland;  Roches¬ 
ter;  San  Diego;  San  Francisco;  Seattle; 
St.  Louis;  Tampa  and  Washington. 

Wall  St.  Journal 
trims  ad  hole 
in  foreign  edition 

As  of  September  10,  a  “reduced 
weight”  Wall  Street  Journal  will  be  dis¬ 
tributed  throughout  Europe. 

Eventually,  this  reduced  weight  ver¬ 
sion  of  the  Eastern  Edition,  may  be  dis¬ 
tributed  to  other  parts  of  the  world  not 
served  by  one  of  the  Journal’s  domestic 
editions  or  the  Asian  Wall  Street  Journal. 

The  International  Air  Edition  will  be 
“fundamentally  the  same”  as  the  East¬ 
ern  Edition,  but  stripped  of  Eastern  Edi¬ 
tion  advertising,  according  to  Dow  Jones 
vice  chairman  Donald  Macdonald. 

In  a  memo  to  Journal  advertising  sales 
staffs,  Macdonald  said,  “the  rising  cost 
of  transporting  the  existing  Eastern  Edi¬ 
tion  offshore  forces  us  to  seek  cost  effec¬ 
tiveness  for  ourselves  and  for  our  sub¬ 
scribers.  The  purpose  in  reducing  the 
advertising  content  in  papers  shipped 
overseas  is  to  cut  air  freight  costs  by 
reducing  the  papers’  weight.” 

Macdonald  said,  “We  will  sell  and  ac¬ 
cept  advertising  in  the  International  Air 
Edition  up  to  a  maximum  of  four  pages 
per  day.  News  content  will  run  14  to  15 
pages. 

Macdonald  said  the  current  Eastern 
Edition  circulation  in  Europe  of  5,400 
was  not  included  in  this  year’s  ad  rate 
computation. 

He  told  the  sales  staff:  “You  should  be 
aware  of  this  and  explain  carefully  to 
anyone  who  raises  the  issue.” 

Macdonald  said,  “We  are  not  launch¬ 
ing  a  competitive  publication  into  the 
European  market.  Any  speculation  that 
this  is  a  first  step  toward  a  European 
Edition  should  be  discouraged.  It  is  not 
so,”  he  told  the  sales  staff.  “The  alterna¬ 
tive  to  reducing  weight  to  offset  rising  air 
freight  costs  would  be  tremendous  in¬ 
creases  in  the  prices  we  would  have  to 
charge  readers.” 

Macdonald  told  the  sales  staff  that  this 
move  will  not  be  announced  publicly  or 
advertised. 


NEWSPAPERS 


One 

Year 

8/22  8/15  Ago 

Affiliated  Publications  (AMEX)  .  22V»  2Zy*  22% 

Blue  Chips  Stamps  (OTC)  .  25  25  2IV4 

Capital  Cities  Comm  (NYSE)  .  4SVj  47y4  47 

Cowles  Comm.  (NYSE)  .  24V4  24%  24% 

Dow  Jones  (NYSE)  .  38’%  37%  38’% 

Gannett  (NYSE)  .  47  45%  47’% 

Gray  Comm.  (OTC)  .  29  29  24 

Great  Lake  Forest  (CE)  .  46’%  46  N/A 

Harte-Hanks  (NYSE)  .  23%  22’%  25% 

Jefferson  Pilot  (NYSE)  .  35’%  35’%  31% 

(a)  Knight-Ridder  (NYSE)  .  25’%  25’%  53 

(b)  Lee  Enterprise  (NYSE)  .  23%  22  39 

Media  General  (AMEX)  .  25%  25’%  21 

Media  Investment  (OTC)  .  54  54  50 

Multimedia  (OTC)  .  31’%  31  26% 

New  York  Times  (AMEX)  .  26%  26’%  30 

Panax  (OTC)  .  6’%  6’%  5% 

Post  Corp.  (Wis)  (AMEX)  .  20’%  20’%  39% 

Quebecor  (AMEX)  .  8  8’%  9% 

Southam  Press  (CE)  .  26  25%  24% 

Stauffer  Communications  .  27’%  27’%  22 

Thomson  Newspapers  (CE)  .  15’%  14’%  14’% 

Time  Inc  (NYSE)  .  44%  44%  49% 

Times  Mirror  (NYSE)  .  35%  34%  34 

Toronto  Sun  (CE)  .  13’%  13’%  13 

Torstar  (CE)  .  20’%  20’%  17’% 

(c)  Washington  Post  (AMEX)  .  24’%  24%  48’% 


(a)  Stock  split  2  for  1 ,  effective  8/30/78 

(b)  Stock  split  3  for  2,  effective  10/31/78 

(c)  Stock  split  2  for  1.  effective  12/27/78 

SUPPLIERS 


Abitibi  (CE)  .  18%  18%  15% 

AM  Inti.  (NYSE)  .  15%  15%  N/A 

Altair  (OTC)  .  4%  4%  5% 

Boise  Cascade  (NYSE)  .  37%  37%  32% 

Compugraphic  (NYSE)  .  39%  39%  43’% 

Consol.  Bath  (Mont)  .  13%  14’%  N/A 

Crown  Zellerbach  (NYSE)  .  37%  36%  36’% 

Digital  Equipment  (NYSE)  .  64’%  62  49% 

Domtar  (AMEX)  .  23%  23%  18% 

Dow  Chemical  (NYSE)  .  30’%  30’%  27% 

Eastman  Kodak  (NYSE)  .  57’%  57’%  64’% 

Eltra  (NYSE)  .  50’%  51%  35 

Georgia  Pacific  (NYSE)  .  29  28’%  31 

Grace,  W.R.  (NYSE)  .  32’%  31%  27% 

Great  No.  Nekoosa  (NYSE)  .  37’%  35  33% 

(d)  Harris  Corp.  (NYSE)  .  32%  32’%  68 

Hunt  Chem.  (NYSE)  .  14%  14%  14’% 

International  Paper  (NYSE)  .  45%  46%  45’% 

Itek  Corp  (NYSE)  .  25%  23%  26% 

Kimberly  Clark  (NYSE)  .  44  43’%  46% 

LogEtronics  (OTC)  .  11’%  11  16% 

Logicon  (AMEX)  .  16’%  15%  18’% 

MacMillan  Bloedel  (CE)  .  27%  27%  21’% 

Minnesota  Min.  &  Mfg.  (NYSE)  .  57’%  57’%  62% 

Raytheon  (NYSE)  .  57’%  56’%  N/A 

Rockwell  Inti.  (NYSE)  .  41%  41’%  34% 

St.  Regis  (NYSE)  .  32  30%  32’% 

Southwest  Forest  Ind.  (NYSE)  .  20%  19%  15’% 

Sun  Chemical  (NYSE)  .  32%  30’%  30% 

Visual  Graphics  Corp.  (AMEX)  .  5  5  N/A 

Volt  Info.  (OTC)  .  20  20’%  N/A 


(d)  Stock  split  2  for  1,  effective  9/22/78 


Poynter  Fund  awards 
$26,800  to  19  interns 

The  Poynter  Fund  has  awarded 
$26,800  in  scholarships  to  19  students 
planning  newspaper  careers. 

Most  will  be  college  juniors  or  seniors 
this  fall.  Twelve  are  working  for  the  St. 
Petersburg  (Fla.)  Times  and  Evening  In¬ 
dependent  this  summer  as  interns. 

The  Poynter  Fund  is  a  charitable  and 
educational  trust  created  in  1 953  by  Nel¬ 
son  Poynter,  the  late  chairman  of  The 
Times  Publishing  Co.,  in  honor  of  his 
parents,  Paul  and  Alice  W.  Poynter. 

Poynter  Fund  scholarships  are 
awarded  annually  on  the  basis  of  intellec¬ 
tual  ability,  academic  achievement  and 
commitment  to  a  career  in  journalism. 
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Newspapers  sell 

NEW  ENGLAND, 

Where  good  news 
(circulation  up. 

During  1978,  daily  newspaper  circulation  increased 
in  all  the  New  England  states,  New  Hampshire 
leading  with  an  8.5%  circulation  gain. 

and  iinage  up) 

New  England  advertising  linage  was  up  for  all 
categories  in  106  New  England  dailies  in  1978. 

National  linage  was  up  4.5%,  local  ROP  advertising 
2.5%,  and  classified  went  up  9%.  Preprints 
rose  by  11%. 

keeps  coming  inf 

1979  New  England  reported  advertising  linage  so  far 
shows  almost  universal  increase  over  1978.  What’s 
more,  as  of  April,  New  England  employment  had 
increased  by  175,400  jobs  over  the  previous  year. 

And  New  England  retail  sales  per-household  are 
estimated  at  8%  above  the  national  average. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  lE&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (M) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record-Journal  (M) 
Middletown  Press  (b) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E) 

Norwich  Bulletin  (M&S) 
Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Billions 
spoken  here 

Thirteen  of  the  corporations  based  in  Pittsburgh  develop  $1 
billion  or  more  in  revenues. 

The  four  biggest  banks  enjoy  a  billion  or  more  in  deposits. 
Pittsburgh-based  companies  control  $13  billion  in  invested 
capital  world-wide. 

Add  it  up:  Pittsburgh's  second  in  invested  capital;  third  in 
corporate  headquarters,  and  13th  in  population. 

Decisions  made  in  Pittsburgh  board  rooms  have  world-wide 
influence. 

That's  why  we  call  it  "Surprising  Pittsburgh." 

Pittsburgh  Post-Gazette  The  Pittsburgh  Press 

A  Scripps  Howard  Newspaper 
Represented  by  Story  &  Kelly-Smith,  Inc. 


